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WEST  Virginians  had  long  T 

suspected  that  outsiders  f 

controlled  much  of  their  state’s  ; 

land  and  resources.  Tom  Miller,  i 
staff  writer  for  the  Huntington  ^  H 
Herald-Dispatch,  worked  for  six 
months  and  traveled  over  7000 
miles  to  prove  it. 

Miller’s  series  “Who  Owns 
West  Virginia?”  exposed  the  facts 
about  absentee  ownership  by  giant 
fuel,  transportation,  and  lumber 
companies,  and  gave  surprising  in¬ 
sights  into  state  finance  and  national 
energy  policy. 

The  articles  won  Miller  three  major  business  journalism  awards: 
the  1974  John  Hancock  Award  for  Excellence,  the  1974  Gerald  Loeb  Award 
for  Distinguished  Business  and  Financial  Journalism,  and  the  11th  Annual 
IhGAA-Missouri  Business  Journalism  Award. 

Readers  of  the  Herald-Dispatch  were  able  to  learn  the  facts  about 
those  who  control  the  Mountain  State.  At  the  same  time,  readers  of  other 
Gannett  papers  shared  in  the  story  through  a  Gannett  News  Service 
synopsis  of  Tom  Miller’s  Herald-Dispatch  stories. 

They  learned  that  good  reporting,  like  big  news,  can  happen  anywhere, 


Gannett 


1? 


THE 

ISSUES'^ 


MAN 


■  That’s  Jeffrey  St.  John.  And  you  can  get  his  St.  John's  Journal 
column  for  your  newspaper  through  Copley  News  Service. 


St.  John  is  well  known  forhis  network  TV  and  radio  analyses 
of  the  Washington  scene.  He  spares  no  bureaucrats  and  he 
hits  them  where  it  hurts.  If  you  want  the  full  report  on  Wash¬ 
ington,  you  need  Jeffrey  St.  John’s  CNS  column. 

Write,  wire  or  call.  Copley  News  Service,  P.O.  Box  190,  San 
Diego,  Calif.,  921 1 2;t)hone  714-299-31 31 . 


We  spent  *26,000,000 
to  change  to  a  new  format 


...to  better  serve 
the  nation’s 
fastest  growing 
m^or  market. 


Since  1970,  the  Fampa-St.  Petersburg  market  has  been 
the  fastest  growing  major  market  in  the  United  States. 
Pr()jections  are  for  more  of  the  same. 

With  our  new,  easier-to-read  newspapers  produced  in 
a  new,  nuxlern  $26,000,000  plant,  the  Fampa  I  ribune 
and  l  imes  are  ready  to  serve  the  growing  needs 
of  the  f  uture. 

For  more  information  and  your  prototype  copy, 
write  or  call  us,  or  contact  your  Sawyer-Ferguson- 
Walker  man. 


THE  TAMPA  TRIBUNE 

Morning  and  Sunday 

Evening  and  Sunday 
A  Media  General  Newspaper 

Represenied  nationally  by  Sawycr-Ferguson-VValker  Company 


Converting  To  DKitlio® 

Or  0ffset7...lf  So.  WO  urge  you 
To  Head  The  Following 


If  voii  .ir«*  ni.ikin<{  llu*  "l)i<(  svkilch"  to  Di-I.illto  or  offset.  Western  l.itlio  \ 
IM.ite  offers  v.oii  d  seiA'ice  that  (iti.ir.tntees  <i  smooth  changeover  and  ct 
troofile-free  |>laterooiii  operation. 

Miiving  tx'en  ac  tive  in  tlie  pititerooin  conversions  of  in.inv  nietropolitctn 
iu’usi).ipers  tli.tt  li.ive  gone  offsc’t  in  recent  vctirs.  Western  is  in  <>  position 
to  offer  tin'  most  experienced  technical  assistance  in  the  industry. 
And  . . .  vveu  ant  to  work  with  yon  during  your  preliininarv  pkinning  througli 
start-iip  — until  von  leel  coinforttdcle  in  the  htindling  of  your  new  pkiteroom. 
l  iming  is  one  ol  the  most  importiint  elements  of  vonr  conversion  <md 
Western  m.tkes  every  effort  to  conform  to  yonr  schedule.  We  feel  that 
during  this  critic  al  pc’riod  we  can  elimiiifite  at  le<ist  one  prohlc'in.  the  pkite¬ 
room.  hy  ac  tn.illy  t.iking  this  rc'sponsihility  off  yonr  hands,  thus  giving 
yon  the  op|>ort unity  toe  cmcentrate  on  the  many  othi'r  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  I  it  ho  l’kitc''s  engineering  dep.irtment  will  kiy  out  <md  design  yonr 
pkiteroom  loi  yon.  As  part  ol  this  service  we  vc  ill  provide*  yon  with  <i  scale 
cirauing  showing  whc're  each  pic'ce  ol  ec|nipnient  shonid  he  placc'd.  hasc’d 
upon  yonr  spec  ilic  rc'c|nirements  •inci  yonr  .iViiilahlc*  sp<ice. 

LET  WESTERN  TRAIN  YOUR  PEOPLE... 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  l.itlio  IMate's  fac  ilities  cont.iin  ii  kihor.itory  in  which  yonr  elc'ctri- 
cMhincI  m.iinteininc  e|)eoplc'c  <m  learn  more  ahont  Westc'rn’s  plate  prcK  essing 
ec|nipment  with  ii  hands-on  tiaining  program.  Western  will  tilso  hold 
tr.iining  sessions  within  yonr  kicilitic's.  tctic  hing  yonr  pkiteroom  personnel 
€ill  ahont  pkites.  chemic  als.  <md  nific  hinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PDNCH-COATI’R  MODIX  SP-3.  especitilly  designed  for  the  newsp<iper 
industry,  yonr  solution  to  pkite  processing  hottlenec  ks. 

TMH  WI.STLRN  l.ITH-X-POZE-.R.  the  leading  antomatc'd  pkite-exposing 
ni<ic  hine  in  the  nc'ws|)aper  industry  today. 

THI.  WI.SIE.RN  I.rrHOI’lJXTE.R.  the  most  versatile  and  advanced  plate 
processor  on  the*  nnirket.  <iv<iikihle  in  two  newspaper  niodc'Is. 

TUI.  WI.Sn.RN  LITHOC'OATKR.  fin  I'conomical  roller  c'oater  which  is 
idc'iil  for  fiiiy  pkiteroom  opi'iiition. 

THI’  PI-ATI:  PUNCH,  a  snifill  punch  nsi'd  fis  <in\ilifiry  c'gnipment  in  many 
pkints  find  tis  primary  ec|nipment  in  snifiller  opc'rations. 

Whiitever  yonr  needs  in  pkitercHim  ei^nipnient.  Western  can  fissist  yon  in 
the  selc'ction  find  provide  yon  with  the  right  choice. 

For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 
St.  Louis,  Mo.  63122— Atten:  Don  Holmes 


I  Please  send  me  my  package  of  Pkiteroom  Conversion  Information. 

j  NAMP  _  _ 

I  HT1.P  ^  _  _  _  _ 

■  COMPANY  _ _ _  _ 

I  ADDRPSS  _ _ 

I  CITA’ _  STATE _ ZIP  „ 

I  UI0XT0rn  LITHO  PLATE  |f|^| 

I  un  TRff  COURT  INOUSTRUI  BlVD  ST  lOUlS  MO  63122  ■  PmONF  TOU  fRft  800  32S  3310  IMAjl 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


NOVEMBER 

1M9 — Southern  Newspaper  Publishers  Assn.  Annual  Convention,  Boca 
Raton.  Fla. 

17-21 — ANPA  Research  Training  Seminar,  Photocomposition  and  Paste¬ 
up,  Easton,  Pa. 

20-22 — Florida  Press  Assn.  Fall  Convention,  Gainesville  Hilton,  Gainesvil¬ 
le,  Fla. 

30-Dec.  3 — Assn,  of  National  Advertisers  Annual  Meeting,  The  Breakers, 
Palm  Beach,  Fla. 

30-Dec.  5 — API  Publishers  Seminar  for  Newspapers  or  Groups  under 
75,000  Circulation,  Reston,  Va. 


DECEMBER 

1-5 — ANPA  Research  Institute  Training  Seminar,  Electronic  Editing  for 
the  Newsroom,  Easton,  Pa. 

3-5 — SNPA  Circulators’  Symposium  Atlanta,  Ga. 

7-10 — SNPA  Foundation  Workshop,  Newspaper  Graphics,  St.  Petersburg 
Times.  St.  Petersburg,  Fla. 

7- 19 — American  Press  Institute  City  Editors  Seminar  for  newspapers 

under  75,000  circulation,  Reston,  Va. 

8- 11 — Washington  Journalism  Center  Conference,  Economic  Outlook  for 
1976,  Washington,  D.C. 


JANUARY 

4- 16— American  Press  Institute  Editors  and  Managing  Editors  Seminar  for 

newspapers  under  50,000  circulation,  Reston,  Va. 

5- 8 — Washington  Journalism  Center  Conference,  America  After  200 

Years:  The  Quality  of  Life,  Washington,  D.C, 

9-10 — Virginia  Press  Assn.  Winter  Meeting.  Reston.  Va. 

11-14 — SNPA  Foundation  workshop  for  newspapers  over  30.000  circula¬ 
tion,  Managing  Editor's  Job,  Atlanta,  Ga. 

15-17 — Arizona  Newspapers  Assn.  Annual  Convention,  Wigwam,  Litch¬ 
field  Park,  Ariz. 

15- 17 — Texas  Press  Assn.  Mid-Winter  Convention/Trade  Show,  Dallas. 

Tex. 

16- 17 — Arkansas  Press  Assn.  Mid-Winter  Meeting.  Fayetteville.  Ark. 
18-21 — Northeast  Classified  Advertising  Managers  Assn,  Annual  Confer¬ 
ence,  Shoreham  Hotel,  Washington,  D.C. 

18-30 — American  Press  Institute  Circulation  Managers  Seminar,  Reston, 
Va, 

20-21 — Oklahoma  Press  Assn.  Mid-Winter  Convention,  Oklahoma  City, 
Okla. 

23-25 — Mid-America  Press  Institute  Seminar  for  News  Executives,  Shera¬ 
ton  Airport  Motor  Inn,  St.  Louis.  Mo. 

25-28 — International  Newspaper  Advertising  Executives  Annual  Winter 
Sales  Conference.  Marriott  Hotel,  New  Orleans.  La. 

29-31 — Tennessee  Press  Assn.  Winter  Convention  and  UT-TPA  Press  In¬ 
stitute.  Nashville.  Tenn. 


!  FEBRUARY 

!  1-6— American  Press  Institute  Management  of  the  Weekly  Newspaper 

Seminar,  Reston,  Va. 

2-5— Washington  Journalism  Center  Conference,  Nuclear  Energy:  Prom¬ 
ises  and  Problems,  Washington,  D.C. 

8-20 — American  Press  Institute  Women's  Page  Editors  Seminar,  Reston, 
Va. 

10-13 — Newspaper  Advertising  Cooperative  Network  Seminar,  Marriott 
Inn,  New  Orleans,  La. 

22-March  5— American  Press  Institute  Managing  Editors  and  News 
Editors  Seminar  for  newspapers  over  50,000  circulation,  Reston,  Va. 

!  23-24 — New  England  Newspaper  Advertising  Executives  Assn.  Meeting. 

Howard  Johnson's  57  Hotel,  Boston,  Mass. 

29-March  2 — N  Y.  State  Publishers  Assn.  Winter  Convention,  Americana, 
Albany.  N  Y. 
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Family  Weekly  salutes 
the  Southern  Newspaper 
Publishers  Association, 
convening  this  week  in  Boca  Raton, 
for  its  many  achievements 


is  featured  in  99 
newspapers  in 
SNPA  territory  F 
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VMore  than  \ 

62  million  population.  / 

$162  billion  retail  market^^ 

Family  Weekly  Distributes  Over 
11,300,000  Copies  Every  Week 

Develops  Circulation  and 
Advertising  By  Achieving  Top 
Readership  Scores  for  308 
Influential  Daily  Newspapers 

FAMILY  weekly’s  roster  of  distinguished  writers 
adds  lustre  to  a  newspaper’s  reader  service.  Week 
after  week  relevant  features  and  columns  maintain 
high  reader  interest . 

Two  unique  programs  sponsored  by  FAMILY 
WEEKLY  contribute  to  the  above-average  growth 
of  subscribing  papers.  “Circulation  Bonanza” 
rewards  circulation  managers  for  motivating  per¬ 
sonnel  to  greater  gains,  thus  increasing  cov¬ 
erage.  “Tie-in  Retail  Incentive  Program”  (TRIP) 
encourages  sales  of  more  local  advertising  tied  in 
with  the  magazine’s  national  ads. 


A  publication  of  Downe  Comtnunicat  ions  ,  Inc. 


WIN  FAME  AND  HONOR 
FOR  YOUR  NEWSPAPER 


. . .  and  nearly  $1,000,000  in 

cash  prizes  for  your  entries  in 
180  journalism  arvards  competitions 

Order  your  copy  of  the 

EDITOR  &  PUBLISHER 
1975  DIRECTORY  OF 
JOURNALISM  AWARDS 


edHor  «  PubWher 

W  Directory  « 

m  of  Joumalism  ^ 
Asraxds  M 


PBIKS  • 

$3  per  copy 


Includes  sponsors,  deadlines,  periods,  prizes, 
previous  winners,  and  where  to  send  entries  for 
journalism  competitions  open  to  reporters,  pho¬ 
tographers,  editorial  and  opinion  columnists  and 
cartoonists. 


$3  PER  COPY 

please  send  check  or  money  order  with  coupon  below; 


($2.25  per  copy  for 
orders  of  10 
or  more  copies.) 


Book  Dept.,  Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 

Please  send  mo. - - copies  of  Directory  of  Journalism 

Awards.  My  payment  of  $ _  is  enclosed. 
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CATCH-lines _ 

By  Lenora  Williamson 

OUT  OF  THE  MOUTH  OF  BABES— Photographer  Leo 
Tierney  and  reporter  Bill  Duncliffe  of  the  Boniou  Herald 
American  have  appeared  before  some  school  classes  talk¬ 
ing  about  their  jobs — and  they  asked  students  how  they 
thought  the  Herald  American  and  all  newspapers  could  he 
improved. 

F'rom  the  assorted  replies:  “Instead  of  crazy  little  stories 
with  bijr  words  you  oufjht  to  have  more  pictures  .  .  .  More 
science  .  .  .  More  cartoons  like  Marmaduke  .  .  .  More  stuff 
for  kids  and  less  for  grownups  .  .  .  less  news  from  other 
places  and  more  from  around  here  .  .  .” 

Duncliffe  recalled  in  his  by-line  report  an  appearance 
earlier  in  Winchester  when  the  kids  said  newspapers  used 
too  many  bijr  words  and  youngsters  wanted  stories  written 
so  that  then  could  understand  them.  Seems  one  story  had 
Duncliffe’s  name  on  it  and  it  also  had  a  sizeable  number  of 
typogi’aj)hical  errors.  The  kids  wrote  reports  such  as;  “1 
think  this  article  was  written  very  carelessly.  But  I  think 
if  all  the  mistakes  were  eliminated  it  would  be  a  very  good 
one.” 

Or:  “I  think  that  the  editor  should  spend  more  time  on 
his  job  and  rite  so  there  arnt  any  mistakes.  So  we  don’t 
have  to  mark  the  mistakes  in  reading  class.” 

*  *  « 

AND  THEN  CARTOONIST  JOHN  LINEY  got  a  short  letter 
with  a  P.S.  from  a  sixth  grade  “Henry”  fan  in  Mt.  Laurel, 
New  Jersey.  Dante  Georeno  wrote:  “You  w-rite  the  comic 
‘Henry.’  What  made  you  become  a  cartoonist?  How  do  you 
get  the  ideas?  Please  answer  me.”  Evidentally  Dante  was 
getting  ready  to  w’lite  a  school  report,  but  he  penned  a 
second  thought:  “Don’t  tell  my  teacher  1  like  reading  the 
comics  more  than  Current  Events.”  The  capitalization  is 
Dante’s. 

*  *  * 

THIS  EDITION  OF  CATCH-LINES  has  been  filled  so  far 
with  kid  stuff;  here’s  one  more  from  Charles  M.  Schulz.  In 
the  United  Feature  syndicated  excerpt  of  Schulz’s 
“Peanuts  Jubilee,  My  Life  and  Art  with  Charlie  Brown  and 
Others,”  he  confesses:  “When  I  W'as  small,  1  believed  my 
face  was  so  bland  that  people  would  not  recognize  me  if 
they  saw  me  someplace  other  than  where  they  normally 
would.  I  was  sincerely  surprised  if  I  happened  to  he  in  the 
downtown  area  of  St.  Paul,  Minn.,  shopping  with  my 
mother,  and  we  would  bump  into  a  fellow  student  at  school 
or  a  teacher,  and  they  recognized  me. 

“I  thought  my  ordinary  appearance  was  a  perfect  dis¬ 
guise.  It  was  this  weird  kind  of  thinking  that  prompted 
Charlie  Brown’s  round,  ordinary  face.”  And  the  early 
childhood  photo  of  Schulz  used  with  the  excerpt  in  the 
Pittubargh  Prens  shows  the  truth  of  that  paragraph. 

*  *  * 

LOUNGING  PERFECTLY  AT  EASE  in  the  back  row  of  the 

Washington  stop  of  the  National  Press  Photographers  fly¬ 
ing  short  course  was  Boston  Herald-Anierican  photo¬ 
grapher  Mike  Anderson,  he  of  the  short,  pithy  commands 
when  treasurer  of  the  association.  Asked  if  he  is  happy 
now  that  he  is  the  immediate  past  treasurer  of  same,  Mike 
summarized:  “The  only  person  who  is  hai)pier  is  my  mail 
man.” 

At  the  time  of  Mike’s  stew'ardship  (and  presently)  he  was 
engaged  in  renovating  an  old  brick  house  in  Boston.  One 
day  when  he  was  busy  scrapping  paint  and  hammering, 
that  same  mailman  arrived  at  the  door.  He  gave  Mike  a 
long,  appraising  look  and  demanded  of  the  photographer- 
carpenter-treasurer,  “Just  what  is  it  that  you  do?” 


KUP  FLOWETH  OVER — In  this  profession  not  all  manage 
to  survive  40  years.  Among  those  who  have  is  Chicago 
Sun-Times  columnist  Irv  Kupcinet.  He  was  flooded  with 
congi-atulatory  messages  on  the  great  day,  and  one  favorite 
greeting  was  from  Sun-Times  copy  desk  chief,  Ralph  Ul¬ 
rich,  w’ho  reminded  that  “40  is  a  helluva  lot  better  than 
HO.” 
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Open  sessions 

Washington  reporters  are  optimistic  about  the  two  “open  meet¬ 
ings"  hills  just  passed  by  the  Senate. 

The  first,  adopted  almost  unanimously  86-0,  requires  Senate 
Committees  and  joint  House-Senate  conference  panels  to  conduct 
most  of  their  business  in  meetings  open  to  the  press  and  public.  This 
is  a  regulation  affecting  the  conduct  of  the  Senate  and  does  not  have 
to  go  any  further. 

The  second,  adopted  by  the  Senate  94-0,  requires  50  regulatory  or 
executive  branch  agencies  to  do  the  same  thing.  This  one  has  to  be 
passed  by  the  House  and  signed  by  the  President.  It  is  a  long  and 
hazardous  road.  Already  some  of  the  executive  agencies  are  erecting 
road-blocks  saying  it  will  force  decision-making  into  the  elevators 
and  wash-rooms.  It  is  a  sad  commentary  that  so  many  people  in 
public  office  feel  they  have  a  right  to,  and  must,  conduct  the  public’s 
business  in  secrecy. 

The  Senate's  self-regulating  measure,  however,  provides  some 
conditions  under  which  doors  could  be  sealed  to  public  and  press. 
They  involve  the  usual  exemptions  of  national  defense,  foreign 
relations,  committee  staff  matters,  etc.  It  is  going  to  be  up  to  the 
press  to  observe  whether  the  Senators  are  scrupulous  about  obeying 
the  rules.  It  is  not  likely  the  Senators  will  “blow  the  whistle”  on 
their  confreres  if  there  are  abuses. 

“It  has  taken  almost  200  years  to  remove  the  cloaks  of  secrecy 
from  the  windows  of  Congress  and  it  is  a  step  long  overdue,” 
Senator  Hatfield  said. 

Is  it  too  much  to  expect  members  of  the  House  to  do  the  same 
thing? 


Those  television  ratings 

The  television  industry  is  trying  to  find  an  explanation  of  why  the 
Nielsen  rating  books  for  a  recent  period  showed  that  household 
television  viewing  was  down  but  people  viewing  was  up.  Maybe 
they  will  find  that  projecting  the  viewing  habits  of  72  million  house¬ 
holds  from  a  selected  sample  of  1,2(K)  homes  provides  something 
less  than  an  exact  measurement.  Household  viewing  was  off  6%  but 
viewers  per  household  was  up  4%  so  that  the  total  persons  viewing 
was  up  2%. 

Broadcasting  magazine  points  out  there  is  about  a  2(KT  turnover  in 
the  Nielsen  sample  each  year  and  “this  year's  new  20%  could 
include  more  households  that  don't  watch  tv  as  often  as  the  20% 
they're  replacing.” 

That  raises  the  obvious  question  about  how  accurate  was  last 
year's  sample,  and  the  one  before  that.  Have  the  samples  been 
heavily  weighted  in  favor  of  tv-addicted  families  in  order  to  give  high 
ratings?  If  so.  how  accurate  have  they  been?  Advertisers  who  have 
been  paying  the  freight  based  on  high  ratings  will  want  to  know  the 
answers  to  these  interesting  questions. 
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well  known — the  limited  success  of  press 
councils,  critical  reviews  and  other  ef¬ 
forts.  This  has  to  he  related  to  the  lack  of 
public  confidence,  shown  by  the  polls. 

Mentioned  less  often  as  a  bar  to  true 
professionalism  is  the  journalist's  limited 
independence,  where  editors  of  higher 
rank  can  change  content.  There  seems  to 
be  some  efi'ort  by  w  l  iters  to  retaindecision 
on  any  substantive  changes  if  the  sfory  is 
by-lined.  That  is  in  the  direction  of  further 
professionalism. 

Perhaps  G.  Lester  .Anderson  is  right 
when  he  labels  Journalism  as  one  of  the 
“emerging  professions”  (See  his  book. 
Education  for  the  Professions).  Regard¬ 
less  of  all  the  theorizing,  it  is  doubtful  that 
there  can  be  a  profession  without  some 
sort  of  examination  by  those  already  prac¬ 
ticing.  While  this  traditionally  is  viewed  by 
Journalists  as  disastrous,  it  evidently  has 
not  subverted  the  legal  profession,  an 
equally  necessary  bulwark  of  the  demo¬ 
cratic  siK'iety. 

WiLi.iAM  R.  Lindley 
(Lindley  is  assiK'iate  professor  in  the  de¬ 
partment  of  Journalism  at  Idaho  State  Uni¬ 
versity,  Pocatello,  Ida.) 


letters 

MISLEADING  HEADLINE 

Re  the  story  headlined  “Women's 
group  in  favor  of  cross  ownership"  (K&P. 
Nov.  1).  that  headline  is  misleading.  As 
national  chairof  the  F-reedom  of  Informa¬ 
tion  Committee  of  Women  in  Communi¬ 
cations.  Inc.,  and  author  of  the  resolu¬ 
tion  discussed  in  the  story,  I  must  set 
the  record  straight. 

The  resolution,  approved  by  a  majority 
vote  at  the  Annual  National  Meeting  in 
Tulsa  last  month,  specifically  deplored  the 
FCC's  “all-encompassing  ban  on  future 
Joint  ownerships  and  the  ordered  breakup 
of  certain  present  such  ownerships."  It 
also,  as  your  article  pointed  out.  urged  the 
FCC  tojudge  each  such  ownership  on  its 
own  merits,  or  lack  of  them,  rather  than 
falling  back  on  a  catch-all  or  umbrella 
regulation. 

Thus,  the  resolution  was  in  opposition 
to  further  encroachment  by  the  govern¬ 
ment  intocommunications  far  more  than  it 
was  an  endorsement  of  Joint  ownerships, 
as  the  headline  indicates.  The  resolution 
did  suggest  that  Joint  ow  nerships  do  “not 


automatically  deny  diverse  programming 
nor  does  active  competition  automatically 
guarantee  a  variety  of  view  points  or  fair 
presentation  thereof."  but  the  main  thrust 
was  against  government,  through  a  reg¬ 
ulatory  agency,  making  such  decisions  in 
the  private  marketplace  of  ideas.  WICl 
believes  that  the  ruling  set  a  dangerous 
precedent  in  such  intrusion  and  that  it 
should  be  rescinded  because  of  this. 

K.\Y  LdCKRIIX'iE 


READER  INTEREST 

This  is  to  express  appreciation  for 
printing  the  results  October  18  of  the 
study  on  religious  news.  Many  of  us  who 
provide  grist  for  this  mill  and  attempt  to 
assist  newspaper  religion  writers  in  find¬ 
ing  interesting  material  want  it  known 
that  we  support  religion  news  having  to 
compete  with  other  news  on  an  equal 
footing  without  favoritism  related  to  ad¬ 
vertising  revenues  or  syrupy  sentimen¬ 
tality.  Dr.  Hynds'  survey  seemed  to  in¬ 
dicate  that  newspapers  feel  religion  news 
does  have  reader  interest  and  attention 
on  a  competitive  footing. 

Robert  L.  Friedi.y 
(Friedly  is  director,  office  of  Communica¬ 
tion,  Christian  Church  Services.) 


On  her  8()th  birthday,  Mrs.  W.  H. — 
received  the  present  she  wanted  most:  a 
portable  typewriter.  She'd  Just  recently 
The  summary  ofw  hat  a  profession  is  by  learned  to  tope. — San  Die)(o  Tribune. 
Max  A.  Burns  is  about  right.  (F&P,  l,et-  ♦  *  * 

ters.  October  25)  However,  why  does  he  Steve  Wagner,  who  had  a  leg  injury, 
picture  some  bureaucrat  having  the  Job  of  later  revealed  he  was  so  tight  he  couldn't 
certifying  Journalists?  The  bar  exam  is  sleep  Friday  night  before  the  game. — 
written  by  lawyers,  who  understandably  Janesville  Gazette. 
want  some  control  on  who  Joins  their  *  *  + 

ranks.  That  is  what  “accountability"  Sadat  was  presented  with  a  framed 
means — the  profession  disciplining  its  photograph  of  his  country  taken  during  a 
own  people.  Gemini  mission,  an  Egyptian  fly  which 

The  lack  of  disciplining  in  journalism  is  had  been  to  the  moon — Houston  Post. 
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THE  SHADOW 


■  SPAIN 


■  SOUTH  KOREA 

■  CHILE 

■  PERU 

■  BRAZIL 

■  PARAGUAY 

■  URUGUAY 

■  SOUTH  VIETNAM 

■  PORTUGAL 

■  CUBA 

■  HAITI 

■  PANAMA 

■  INDIA 

■  CAMBODIA 

■  UGANDA 


■  PHILIPPINES 


Which  one  still 
has  a  free  press? 


Is  there  one  nation,  one  country  in 
this  whole  list  with  a  free  press?  Free 
to  search  out  and  print  a  clear  and 
truthful  account  of  the  news  as  it 
happens? 

The  answer  is  no.  Not  one. 

And  the  list  is  growing.  More 
governments  see  a  free  press  as  a 
critical  threat  to  themselves.  They  fear 
a  press  that  is  free  from  their  indirect 
influence  and  direct  control. 

So  the  people’s  right  to  know  is 
sacrificed.  And  this  is  only  the 
beginning.  Once  the  free  press  is  lost, 
most  other  freedoms  simply  don’t 
have  a  chance. 

In  this  country  we  know  a  self- 
governing  society  cannot  survive 
without  a  free  flow  of  information.  As 
citizens,  we  accept  a  free  press  as  our 
right.  Its  protection  is  built  into  the 
foundation  of  our  nation’s  beginning. 

But  with  that  right  comes  a 
newspaper’s  obligation  to  the  people, 
to  give  them  a  fair  and  accurate 
account  of  the  news. 


The  33  newspapers  that  make  up 
Knight-Ridder  welcome  that 
responsibility. 

We  believe  that  no  official 
governmental  information  system  can 
be  as  effective  as  the  independent, 
competitive  reporting  of  individual 
newspapers. 

Each  newspaper  free  to  serve  the 
best  interests  of  its  community. 
Committed  to  an  informed  and 
enlightened  people. 

At  Knight-Ridder,  we  believe  that 
no  society  can  govern  itself  in  darkness. 
And  though  the  list  is  growing,  we  are 
dedicated  to  keeping  this  country 
off  that  list. 

Philadelphia  Inquirer  •  Philadelphia  Daily  News  • 

Detroit  Free  Press  •  Miami  Herald  •  St.  Paul  Dispatch  • 

St.  Paul  Pioneer  Press  •  Charlotte  Observer  • 

Charlotte  News  •  San  Jose  Mercury  •  San  Jose  News  • 

Wichita  Eagle  •  Wichita  Beacon  •  Akron  Beaain  Journal  • 

Long  Beach  Press-Telegram  •  Long  Beach  Independent  • 
Lexington  Herald  •  Lexington  Leader  • 

Gary  Post-Tribune  •  Duluth  News-Tribune  • 

Duluth  Herald  •  Maam  Telegraph  •  Maam  News  • 

Columbus  Enquirer  •  Columbus  Ledger  •  Pasadena  Star-News  • 
Tallahassee  Democrat  •  Grand  Forks  Herald  • 

Journal  of  Commerce  and  Commercial  •  Bradenton  Herald  • 
Boulder  Daily  Camera  •  Aberdeen  American  News  • 

Boca  Raton  News  •  Niles  Daily  Star 


Knight-Ridder  Newspapers 


“I  read  The  New  York  Times,  as  do  most  newspapermen, 
with  a  mixture  of  admiration  and  consuming  profes¬ 
sional  interest.  And  it’s  more  than  the  comprehensive 
national  and  international  news  coverage;  I’m  particu¬ 
larly  impressed  with  the  way  The  Times  covers  such 
other  areas  as  the  local  and  sports  scenes.” 

William  MacPherson,  Managing  Editor 
The  Citizen,  Ottawa.  Ont. 
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Coupon  misredemption 
in  newspapers  scored 


While  newspapers  are  making  big  gains 
in  the  booming  coupon  business,  the  prob¬ 
lem  of  misredemption  still  threatens  their 
position,  according  to  Tom  Dolan,  vice- 
president  ot"  the  Nielsen  Clearing  House. 

Speaking  before  the  New  York  chapter 
of  the  Newspaper  Advertising  Sales  As¬ 
sociation  on  November  13.  Dolan — who 
some  industry  leaders  tagged  ‘‘Mr. 
Coupon” — noted  that  newspapers  dis¬ 
tributed  more  than  half  of  the  estimated 
29.8  billion  coupons  in  1974. 

Yet.  they  face  the  long-standing  prob¬ 
lem  of  misredemption.  “Misredemption  is 
one  of  the  great  problems  that  face  the 
couponing  world."  Dolan  said.  “Ifit  were 
possible  to  eradicate  it — 1  have  no  doubt 
there  would  be  more  couponing.” 

And  since  new  spapers  and  their  Sunday 
supplements  carry  the  largest  bulk,  they 
provide  the  largest  volume  of  mis- 
redeemed  coupons.  Dolan  named  four 
reasons  including: 

— readily  available  copies  of  newspap¬ 
ers; 

— unsold  copies  that  aren't  always  re¬ 
turned; 

— improper  accounting  of  inserts  and 
inserts  not  run  correctly; 

— “entrepreneus”  w  ho  have  made  it  a 
business  to  collect  unsold  copies,  remove 
coupons  and  then  sell  them  in  bulk  to 
cooperating  retailers. 

Dolan  though  named  four  things  he 
thought  the  industry  could  do  to  curb  the 
problem.  He  suggested; 

— “Don't  overprint  Best  Food  Day 
coupon  issues." 

— “Properly  pick-up  and  destroy  un¬ 
sold  Best  Food  Day  issues." 

— “.Sharpen  up  on  controls  where 
necessary  with  inserts." 


If  that  weren't  encouraging  enough,  he 
also  said,  that  Nielsen  estimated  a  159f 
increase  in  usage  for  197.3  over  the  previ¬ 
ous  year.  If  this  pans  out.  then  some  34 
billion  coupons  will  be  distributed  this 
year.  Much  of  this  increase  will  go  to  the 
free-standing  coupon  which  capture  79? 
usage  in  just  the  past  two  years. 

,\s  well  as  an  increase  in  number  of 
coupons.  Dolan  cited  some  new  diversifi¬ 
cation  in  the  coupon  market.  “Health  and 
beauty  aid  coupons  are  an  increasingly 
important  part  of  the  couponing  world.  .  . 
There  is  a  growing  trend  among  drug 
proprietary  manufacturers  to  coupon. 
Just  afew  years  ago  H  B.A  itemsaccounted 
for  79?  of  t h e  i nd u St ry .  today  t he y  accou n t 
for  approximately  twice  that.”  However, 
he  found  HBA  redemptions  at  about  one 
half  to  two  thirds  that  of  the  food  coupon, 
historically  the  mainstay  of  the  market. 

During  1974.  newspapers  and  free¬ 
standing  inserts  made  the  biggest  share  of 
market  gains,  with  .31.8'^'?  and  79?  respec¬ 
tively.  The  year  previous,  newspapers 
distributed  3().79f  and  inserts  accounted 
for4..39?.  Losers  in  the  s-o-m  race  included 
magazines  down  a  percentage  point  from 
17.79?  in  1973  and  direct  mail  dow  n  2.3''? 
from  6.99?.  In/on  pack  coupons  and  .Sun¬ 
day  supps  maintained  essentially  the  same 
share  with  about  79f  and  139f  respective¬ 
ly- 

While  there  are  good  reasons  to  cheer, 
there  are  other  reasons  to  fret.  Newspap¬ 
ers  despite  their  growth  in  the  area  ac¬ 
counted  for  only  27.4'^?  of  total  coupon 
redemption.  Part  of  the  problem  Dolan 
said  is  that  most  new  spaper  users  also  use 
smaller  face  value  coupons,  usually  7or  10 
cents  off. 

But  then,  according  to  Dolan,  high  face 


value  coupons  aren't  necessarily  better. 
He  said  the  consumer  tends  to  use  the 
coupon  depending  upon  need  for  the 
product,  not  face  value. 

In  this  regard.  Dolan  found  that  the 
free-stander.  direct  mail  and  in/on  pack 
coupons  draw  much  better.  In/on  pack  for 
example  account  for  26. 9^?  of  redemption, 
although  they  distribute  only  7.2*7?  of  all 
coupons. 

Despite  all  these  concerns,  there  is  one 
thing  that  is  clear,  the  consumer  likes 
coupons  and  their  popularity  is  growing. 

A  survey  by  NCH  found  that  two  out  of 
three  households  now  use  coupons  as  part 
of  their  regular  shopping  habits.  Tha  .'s  a 
79f  rise  in  popularity  since  1971  w  hen  only 
.38*7?  used  them. 

Coupon  users.  Dolan  found,  tendalsoto 
be  large  families  w  ith  three  or  more  mem¬ 
bers.  housewives  with  in  the  30- .30  year  old 
category.  He  found  also  that  the  more 
money  a  household  makes  and  spends 
increases  the  use  of  coupons. 

The  survey  also  found  that  of  the 
number  of  coupon  users  319?  said  they 
were  using  them  “a  lot  more”  than  a  year 
ago  and  I39f  said  they  were  using  them 
“somewhat  more."  Only  89'?  said  they 
were usingfewer coupons  w  ith48'"?  saying 
they  used  the  same  amount. 

.As  well  the  manufacturer  usage  looks 
equally  bright.  Dolan  said.  “From  all  indi¬ 
cations  that  we  have  seen,  couponing  w  ill 
continue  to  grow.  It  remains  one  of  the 
least  expensive  ways  to  entice  a  new'  user 
to  a  product  and  also  a  proven  w  ay  to  hang 
on  to  regular  users." 

Newspaper  coupons,  he  added,  “can  be 
rapidly  mounted  in  the  event  a  manufac¬ 
turer  elects  either  an  offensive  of  defen¬ 
sive  marketing  posture.” 

Dolan  said  that  since  the  Federal  Trade 
Commission  has  prohibited  the  manufac¬ 
turer  from  using  a  ‘cents  off  promotion  to 
the  retailer,  the  growing  inclination  is  to 
give  the  allowance  to  the  consumer — as 
opposed  to  the  case  off  allowance  going 
to  the  retailer. 


Pension,  job  security 
gains  won  by  N.Y.  Guild 


— “.Appraise  consumers  of  the  values 
w  ith  coupons  and  caution  them  on  correct 
store  usage.” 

By  taking  these  steps,  the  executive 
whose  Clearing  House  is  part  of  the  famed 
A.  C.  Nielsen  tv  rating  company  said  the 
problem  would  move  toward  eradication. 
These  efforts,  he  added,  would  profit 
newspapers,  especially  in  light  of  the 
growth  factor  for  coupons. 

According  to  Dolan,  the  volume  of 
manufacturer  coupons  has  increased  six 
fold,  “from  a  level  of  .3.3  billion  coupons 
distributed  in  1962  to  a  total  of  29. 8  billion 
last  year."  .As  well  some  970  companies 
now  use  coupons  w  hereas  3.30  used  them 
in  1962. 


.After  more  than  31  hours  of  almost 
continuous  bargaining,  the  New  York 
Times  and  the  Newspaper  Guild  of  New 
York  reached  agreement  November  II. 
avertinga  strike  that  could  have  shutdow  n 
the  Times  and  also  possibly  the  New  York 
Daily  News. 

Features  of  the  contract  settlement  in¬ 
clude  significant  improvements  in  pension 


and  job  security  provisions,  with  the  right 
to  reassign  employes  to  new  jobs.  Bargain¬ 
ing  ended  at  .3;.3.3  p.m.  on  the  new  three- 
year  contract,  with  an  announcement 
made  by  Harry  Fisdell.  executive  vice- 
president  of  the  guild,  to  newsmen  that 
negotiators  had  reached  a  satisfactory 
agreement  and  made  progress. 

iContimieJ  on  pa^’e  42) 
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SNPA’s  new  activity  theme 
dominates  ’75  convention 


By  Jerome  H.  Walker 

The  Southern  Newspaper  Publishers 
Association  returns  to  its  favorite  meet¬ 
ing  place,  the  Boca  Raton  Hotel  and 
Country  Club  in  Florida,  for  a  business- 
oriented  convention  November  16-19. 
Pre-registration  exceeds  7(K)  members, 
associate  members  and  guests. 

Last  year,  in  September,  the  SNPA 
went  west  of  the  Mississippi  River, 
which  is  customary  every  fourth  year, 
and  at  the  Broadmoor  in  Colorado 
Springs  the  groundwork  was  laid  for  a 
year-round  program  to  strengthen  and 
revitalize  the  organization  in  which  350 
daily  newspapers  of  14  states  pay  dues. 

M.  W.  Armistead  Ill,  the  “long  term” 
president — his  administration  spans  14 
months — has  been  busy  overseeing  the 
implementation  of  the  activist  policy  by 
executive  vicepresident  Reed  Sarratt  and 
his  staff.  On  the  eve  of  this  year's  con¬ 
vention,  Armistead  said  numerous 
suggestions  had  been  made  for  new  or 
increased  activities  and  “where  practic¬ 
able  these  suggestions  have  been  put  into 
effect.” 

All-day  discussions 

Changes  are  apparent  in  the  conven¬ 
tion  format  and  program.  Most  notewor¬ 
thy  is  the  provision  for  all-day  circulation 
group  shop  talk  on  Tuesday,  heretofore 
one  of  the  fun  days.  These  sessions  will 
follow  breakfast  meetings  of  old  and  new 
committees. 

On  Monday  morning  the  publishers 
will  participate  in  a  two-way  discussion 
of  the  national  energy  crisis.  Frank  G. 
Zarb,  administrator  of  the  Federal 
Energy  Administration,  will  lead  the  pre¬ 
sentation  by  his  panel  which  will  include 
Shearon  Harris,  president  of  Carolina 
Power  &  IJght  Co.,  Raleigh;  and  Frank 
N.  Ikard,  president  of  the  American  Pet¬ 
roleum  Institute,  Washington. 

SNPA's  president-elect  Alvah  H. 
Chapman  Jr.  of  Knight-Ridder  lAiblica- 
tions  will  moderate  the  exchange  of 
views  between  the  panelists  and  the 
newspaper  people. 

The  White  House  is  sending  another 
official,  William  F.  Gorog,  deputy  direc¬ 
tor  for  Domestic  Economic  Policy,  to 
speak  at  the  Wednesday  morning  ses¬ 
sion.  He,  too,  will  take  questions  from 
the  audience. 

Also  on  the  Wednesday  program  is  a 
film,  “Freedom  to  Know,”  narrated  by 
Henry  Fonda.  Produced  for  Knight- 
Ridder  Newspapers,  it  traces  the  history 
of  the  fight  for  a  free  press  in  this  country 
from  Colonial  times  to  the  present. 
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The  only  attention  which  the  tennis 
and  golf  tournaments  will  receive  in  the 
meeting  schedule  is  the  announcement  of 
winners.  Trophies  will  be  mailed  to  them 
from  the  Atlanta  headquarters.  The  trad¬ 
itional  fanfare  and  distribution  of  rich 
prizes  donated  by  associate  members  has 
been  cancelled. 

An  entry  fee  of  $5  is  being  required  for 
the  golf  events  which  are  under  the  direc¬ 
tion  of  E.  N.  Montgomery,  Bowater 
Paper  Co.;  William  Rawland,  Cleburne 
(Tex.)  Times-Review,  and  Mrs.  Tutt  S. 
Bradford,  Maryville  (Tenn.)  Daily 
Times.  The  tennis  tournament  chairmen 
are  Don  Harwood,  Savannah  (Ga.) 
News-Press,  and  Mrs.  Stewart  Bryan, 
Tampa  Tribune.  The  entry  fee  for  tennis 
also  is  $5. 

Some  of  the  Tuesday  conferences  will 
have  outside  speakers  but  for  most  of  the 
time  they  will  afford  members  an  oppor¬ 
tunity  for  frank  discussion  of  common 
problems.  John  W.  Rynerson.  Winter 
Haven  (Fla.)  News-Chief,  has  lined  up 
this  panel:  Tutt  S.  Bradford,  Maryville- 
Alcoa  Times;  Robert  C.  Carter,  Hop¬ 
kinsville  (Ky.)  New  Era;  and  John  M. 
Jones  Jr.,  Greeneville  (Tenn.)  Sun.  They 
will  cover  circulation  promotion  among 
their  topics. 

Steed  Rollins,  Durham  (N.C.)  Herald 
and  Sun.  chairs  the  medium  size  papers 
and  plans  a  keynote  talk  on  “The  Pub¬ 
lisher's  Job.”  Panelists  will  be;  William 
S.  Morris  HI,  Augusta,  Ga.;  Joe  D. 
Smith  Jr.,  Ale.xandria  (La.)  Town  Talk; 
Hal  Tanner,  Goldsboro  (N.C.)  News- 
Arf>us;  and  Douglas  L.  Manship,  Baton 
Rou}>e  (La.)  Advocate  and  State-Times. 

Report  on  marketing 

Members  from  newspapers  with  more 
than  5().(KX)  circulation  will  hear  Joe  Bel- 
den,  of  Dallas-based  Belden  Associates, 
tell  how  the  news  product  should  be 
marketed.  Beverly  R.  Carter,  Miami 
Herald,  is  chairman  for  this  group. 

William  D.  Rinehart,  AN  PA  Research 
Institute,  will  report  to  all  three  groups 
on  developments  in  newspaper  produc¬ 
tion  technology.  Cleve  Rumble,  SNPA 
vicepresident/labor,  will  review  trends  at 
the  group  meetings  and  Reed  Sarratt  is 
scheduled  to  report  on  “What's  New 
with  SNPA.” 

Expansion  of  newsprint  supply  in  the 
South  continues  to  be  a  primary  concern 
of  SNPA  publishers,  according  to  Frank 
A.  Daniels  Jr.,  Raleigh,  and  his  news¬ 
print  committee.  While  taking  note  of  the 
announced  plan  of  Media  General  and 
Knight-Ridder,  both  of  which  groups  in¬ 


clude  SNPA  members,  to  build  a  recycl¬ 
ing  mill  in  the  Southeast,  Daniels 
acknowledged  that  the  committee  “can 
claim  no  direct  credit  for  it.”  But,  he 
added,  “we  hope  that  we  are  being  suc¬ 
cessful  in  communicating  our  deep  seat¬ 
ed  desire  to  have  supply  from  our  own 
resources.” 

Another  mill  project  in  Georgia  to  use 
solid  waste  materials  for  energy  to  pro¬ 
duce  pulp  and  paper  has  been  announced 
by  Cox  Enterprises  which  also  has  sev¬ 
eral  SNPA  members. 

Increase  in  dues  planned 

Members  will  be  asked  to  approve 
amendments  to  the  SNPA  bylaws  to  give 
the  Board  of  Directors  unquestioned  au¬ 
thority  to  set  dues  and  to  provide  for 
payment  of  one-half  of  annual  dues  when 
a  new  member  joins  after  mid-year.  If  the 
changes  are  ratified  the  Board  is  ex¬ 
pected  to  increase  the  dues  for  news¬ 
paper  members  from  1  cent  for  each  unit 
of  daily  circulation  to  1.2  cents  per  unit. 
The  minimum  will  go  up  from  $75  to 
$1(X). 

The  dues  revision,  effective  January  1 , 
1976.  would  be  the  first  general  increase 
since  1966.  President  Armistead 
explained  that  the  need  for  greater  rev¬ 
enue  is  due  partly  to  the  higher  costs  of 
the  headquarters  which  were  moved 
from  Chattanooga  to  a  suite  in  an  execu¬ 
tive  office  park  in  northern  outskirts  of 
Atlanta. 

Associate  members'  dues  were  raised 
from  $350  to  $500  this  year  and  there  was 
a  net  loss  of  12  in  this  class  to  62. 

Early  in  1975  the  Board  of  Directors 
authorized  administrative  vicepresident 
Ruth  Smith  to  undertake  a  low  key 
membership  drive  among  the  140  news¬ 
papers  in  SNPA's  14-state  territory  that 
were  not  members.  In  her  preconvention 
report  she  named  16  new  enrollments, 
some  of  them  being  among  the  South's 
oldest  dailies. 

The  Ghisfiow  (Ky.)  Daily  Times,  es¬ 
tablished  in  1865,  is  now  a  member  of  the 
organization.  So  are  the  Monroe  (N.C.) 
Enquirer  Journal  (1873),  the  Lake  City 
(Fla.)  Reporter  (1874),  El  Paso  (Tex.) 
Times  (1879)  and  £7  Paso  Herald  Post 
(1880),  and  the  Alva  (Okla.)  Review- 
Courier  (1893).  The  other  new  members 
have  more  recent  origin.  A  new  extra- 
regional  member  is  the  Canton  (HI.) 
Daily  Ledger  (1849). 

New  production  program 

Another  low  key  project  has  been 
completed,  vicepresident/labor  Cleve 
Rumble  reports.  This  is  the  integration  of 
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the  production  conferences  into  the 
SNI’A  program.  Two  socalled  SNI’A 
forums  for  personnel  from  mechanical 
departments  have  operated  for  years  as 
autonomous  organizations,  one  in  the 
western  region  and  one  in  the  eastern 
region.  Each  held  annual  conferences 
with  their  ow  n  sets  of  officers  and  mana¬ 
gers.  These  programs  will  be  continued 
under  Rumble's  supervision  and  control. 
James  Jesse.  Pensacola  (Fla.)  Joanial 
and  News,  is  chairman  of  a  new  Produc¬ 
tion  Committee. 

Under  the  revised  program  which 
SNPA  members  approved  two  years 
ago.  the  labor  vicepresident  has  been 
withdrawn  from  contract  negotiations. 
His  office  provides  only  informational 
service  and  counsel.  Rumble  said.  Me 
keeps  a  close  eye  on  developments  in 
government  and  labor  unions  that  might 
have  a  bearing  on  newspaper  operations 
and  passes  along  this  data  and  his  per¬ 
sonal  comment  in  SNPA  bulletins. 

For  example,  in  a  discussion  of  the 
proposition  which  would  materially 
change  the  International  Typographical 
Union's  fraternal  pension  plan.  Rumble 
remarked  that  "Proposition  I2S.  (which 
goes  to  referendum  November  19)  may 
offer  a  systematic,  orderly,  and  perhaps 
dignified  burial"  for  the  plan  .  .  .  The 
SNPA  Labor  Department  believes  No. 
128  was  conceived  out  of  necessity  to 
relieve  the  strain  on  ITU  finances. 

Contract  changes  noted 

The  Labor  Department  has  taken  note 
of  the  sharp  rises  in  union  wage  settle¬ 
ments  in  SNPA  territory.  For  a  3714  hour 
workweek  union  printers  in  Atlanta  will 
receive  $13.5(X)  a  year.  On  the  low  side 
are  printers  in  Lafayette,  l.a.  who  get 
$174  for  a  4()-hour  week.  Pressmen  in 
Birmingham,  Ala.  get  $256.86  a  week  on 
the  day  shift.  The  scale  for  stereotypers 
in  El  Paso  has  gone  to  $220.50  a  week 
and  mailroom  workers  in  Austin.  Tex. 
can  earn  more  than  $10,000  a  year. 
Louisville  engravers  are  in  the  $15,000 
bracket  with  a  3614  hour  week. 

Rumble’s  newsletter  recently  advised 
members  that  the  ITU,  has  approved  the 
new  contract  with  Atlanta  Newspapers 
Inc.  which  excludes  up  to  nine  super¬ 
visors  including  general  foreman  from  its 
coverage.  Similar  provisions  are  in  the 
mailer  and  stereotyper  agreements.  The 
typographical  contract  also  provides  that 
if  a  situation  holder  is  off  for  any  reason 
except  to  eliminate  overtime,  he  need 
not  be  replaced  by  a  substitute  unless  the 
foreman  deems  it  necessary. 

Arbitration  cases 

The  Labor  Department  keeps  mem¬ 
bers  fully  informed  as  to  arbitration  rul¬ 
ings  pertinent  to  newspaper  contracts, 
particularly  in  the  SNPA  area.  Among 
these  have  been  the  following  in  the  past 
year: 

•  The  Houston  Chronicle  was  required 


to  keep  the  work  of  filing  and  storing 
paste-up  fiats  in  the  composing  room 
jurisdiction  because  most  of  it  had  been 
done  there  since  the  introduction  of  cold 
type  in  1965. 

•  The  Houston  Post  was  allowed  to 
have  some  preprints  inserted  by  dis¬ 
tributors  in  the  field  rather  than  assign  all 
of  this  work  to  mailers,  who  never  had 
jurisdiction  over  inserting  outside  the 
plant.  The  arbitrator  noted  that  delivery 
of  the  paper  would  be  from  two  to  six 
hours  late  if  all  of  the  preprint  sections 
were  handled  in  the  mailroom. 

•  The  San  Antonio  Express-News  did 
not  violate  its  contract  with  the  typo¬ 
graphical  union  by  printing  copies  of  the 
National  Star  from  film  forms  produced 
elsewhere.  Arbitrator  held  that  the 
phrase  "composing  room  work”  refer¬ 
red  only  to  work  performed  in  the  pub¬ 
lisher's  composing  room  and  the  union 
did  not  have  a  vested  right  in  composi¬ 
tion  done  outside. 

•  The  Nashville.  Tenn.  newspapers 
were  barred  from  transferring  color  pro¬ 
cessing  work  out  of  the  engraving  shop 
to  the  photo  laboratory.  The  arbitrator 
said.  "Adoption  of  advanced  technology 
is  a  necessary  objective  in  any  industry 
in  order  to  remain  competitive.  But  this 
objective  cannot  be  obtained  where  it  re¬ 
sults  in  a  violation  of  the  contract  remov¬ 
ing  a  consequential  amount  of  work  from 
those  employees  who  heretofore  had 
performed  that  work."  About  five  to 
seven  hours  per  day  was  involved  in 
color  processing. 

•  Interpreting  a  pressmen’s  contract 
clause  in  effect  since  1947  at  Atlanta 
Newspapers,  an  arbitrator  ruled  that 
black  units  converted  to  run  color  are  not 
color  cylinders  requiring  an  additional 
journeyman  in  each  crew. 

•  Tampa  Tribune  and  Times  couldn't 
instruct  pressroom  supervisors  to  resign 
from  the  bargaining  unit  but  after  this 
ruling  all  of  them  did  so. 

•  With  introduction  of  cold  type,  the 
Birmingham  (Ala.)  News  was  justified 
in  stopping  the  abuse  of  the  five-minute 
wash-up  time  allowed  since  1950  before 
lunch  and  at  the  end  of  the  shift  in  the  hot 
metal  composing  room.  "The  Company 
is  entitled  to  seven  and  one-half  hours 
work.”  said  the  arbitrator. 

Eye  on  NLRB  chairperson 

Decisions  by  the  National  Labor  Rela¬ 
tions  Board  have  received  special  atten¬ 
tion  in  Labor  Department  bulletins  since 
Mrs.  Betty  Southard  Murphy  became 
chairperson  last  February.  In  one  report. 
Rumble  remarked  that  it  may  be  signific¬ 
ant  that  Mrs.  Murphy  voted  with  the 
majority  in  a  3-2  decision  upholding  an 
employer’s  right  to  free  speech  during  a 
union  organizing  campaign.  Mrs.  Mur¬ 
phy  is  a  former  member  of  the  News¬ 
paper  Guild.  She  cast  the  deciding  vote 
in  a  case  which  upheld  the  right  of  the 
Wire  Service  Guild  to  picket  the  Miami 
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Herald  building  when  the  UPl.  which 
had  offices  there,  was  struck  in  March 
1974. 

Plant  improvements 

From  "one  of  the  most  modern,  auto¬ 
mated  newspaper  plants  in  the  world”  in 
Tampa  to  an  installation  that  will  "bug- 
proof”  the  computers’  power  supply  dur¬ 
ing  electrical  storms  in  St.  Petersburg, 
the  SNP.A  members  have  been  keeping 
pace  with  the  nationwide  improvement 
of  printing  facilities.  Large  outlays  of 
capital  are  continuing  not  only  for 
technology  but  for  functional  buildings 
either  downtown  or  in  the  suburbs. 

Reed  Sarratt’s  management  bulletins 
record  this  phase  of  progress  in  the 
South.  At  the  top  of  the  "future”  list  is 
the  16-month  program  for  automating  the 
Jacksonville.  Fla.  plant  to  produce 
2()0.(K)()  copies  daily.  Data  Disc  Inc.  of 
Sunnyvale.  Calif,  is  a  partner  in  this  pro¬ 
ject  which  Publisher  Robert  Feagin  actu¬ 
ally  began  six  years  ago. 

Other  items  of  interest  on  the  plant/ 
equipment  front  are: 

Fort  Walton  Beach.  Fla. — A  Goss  Ur¬ 
banite  press  with  capacity  of  45.()(K)  48- 
page  papers  per  hour  in  the  new  plant  of 
the  Playi’round  Daily  News  at  200  N.W. 
Racetrack  Road. 

Dallas  Morning  News — Tal-Star’s 
MUST  11  operational  for  classified 
typesetting  and  billing. 

Louisville  Courier-Journal  and 
Times — Installation  of  the  ATEX  122- 
terminal  news-advertising  front-end  sys¬ 
tem  starts  in  January. 

Lonf>view  (Tex.)  Journal  and 
News — Harris  electronic  typesetting 
units  in  the  main  building  and  an  8()-page 
Goss  Urbanite  offset  press  in  a  new  pro¬ 
duction  building,  which  also  houses  the 
circulation  department. 

Memphis — The  new  multi-million  dol¬ 
lar  production  building  of  the  Commer¬ 
cial  Appeal  and  Press-Scimitar  contains 
storage  for  5.000  tons  of  newsprint.  32 
Goss  Metro  offset  units  ordered  early  in 
1973  are  being  phased  into  startup. 

Ponca  City  (Okla.)  News  converted  to 
offset. 

Maryville-Alcoa  (Tenn.)  Daily  Times 
has  gone  completely  electronic  from  the 
first  keystroke  to  the  finished  product. 
Hendrix  designed  an  interface  to  allow 
the  editor  to  operate  the  Compugraphic 
typesetting  machine  from  his  terminal  at 
the  rate  of  600  lines  a  minute. 

Fort  Myers  (Fla.)  News-Press  remod¬ 
eling  project  converted  the  stereo  plate 
shop  to  a  camera  department  and  the 
Linotype  machine  area  is  now  a  library. 

Fort  Lauderdale  (Fla.)  News  and 
Pompano  Sun-Sentinel  have  converted 
to  cold  type  and  the  NAPP  System  for 
direct  printing.  The  newsroom  gained  a 
half  hour  in  deadlines. 

Huntington  (W.  Va.)  Advertiser  and 
Herald-Dispatch  spent  $2  million  on 

(Continued  on  page  44) 
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Alvah  H.  Chapman,  Jr.:  SNPA  president 


By  Don  C.  Becker 


A  critical  moment  31  years  ago  pro¬ 
vides  a  revealing  glimpse  of  Alvah  H. 
Chapman,  Jr.,  incoming  president  of  the 
Southern  Newspaper  Publishers  Associ¬ 
ation. 

The  incident  is  not  widely  known  even 
among  Chapman’s  closest  associates.  It 
surfaced  during  an  interview  after  con¬ 
siderable  coaxing  about  "close  calls.” 

Chapman,  now  54,  president  of 
Knight-Ridder  Newspapers,  Inc.  whose 
33  daily  newspapers  will  gross  $600  mill¬ 
ion  this  year,  was  then  a  23-year-old  B-17 
pilot  on  one  of  37  bombing  runs  over 
Germany  and  Western  Europe. 

Fire  from  German  Messerschmidt 
fighters  knocked  out  two  of  his  aircraft’s 
four  engines. 

"Have  you  ever  head  of  a  falling  leaf 
maneuver?"  Chapman  asked. 

"Well,  it  is  something  we  practiced  in 
Montana  during  flight  training  and  is  a 
controlled  spin  which  makes  the  plane 
appear  out  of  control. 

"After  we  were  hit,  two  of  our  engines 
caught  fire  and  1  knew  we  could  not  keep 
up  with  our  formation.  We  were  sitting 
ducks. 

“So  we  arched  the  nose  upward  until 
the  plane  just  about  stalled.  Then  we 
began  to  fall.  Maneuvering  was  delicate 
because  too  much  speed  would  tear  the 
wings  off.  Everyone  thought  we  were 
going  to  crash,  especially  with  us  spin¬ 
ning  and  the  two  engines  leaving  a  trail  of 
smoke. 

"We  fell  from  25,000  feet  down  to 
2,(XX)  feet  where  we  surprised  everyone 
by  leveling  out,  including  a  German  pilot 
who  1  guess  out  of  curiosity  had  followed 
us  down. 

"1  can  still  see  the  look  of  astonish¬ 
ment  on  his  face.  He  was  just  yards  away 
when  our  turret  gunner  blew  him  up.  We 
ducked  into  the  clouds  and  limped  home. 
"The  B-17  was  one  helluva  airplane.” 

C<H>I  under  fire 

A  colleague,  when  told  of  the  incident, 
commented: 

“That’s  Alvah,  all  right,  cool  under 
fire  and  totally  prepared.” 

Born  in  Columbus,  Georgia,  Chapman 
is  a  third  generation  newspaperman 
whose  family  owned  the  Columbus 
Ledger  and  Enquirer  as  well  as  the 
Bradenton  Herald  in  Florida. 

He  moved  to  Bradenton  at  age  five 
where  his  father  managed  the  Herald. 
Young  Alvah  was  a  carrier  and  during 
high  school  worked  Summers  and 
weekends  in  all  departments  of  the 
newspaper. 

Because  a  close  friend  was  going  to  the 
Citadel,  Chapman  enrolled  there  in  1938 

14 


with  the  intention  of  transferring  to  Yale 
in  his  junior  year. 

"I  had  no  idea  what  I  was  getting  in¬ 
to,”  he  smiled.  "The  strict  military  dis¬ 
cipline  was  a  real  shock  to  one  enjoying 
the  high  ‘status’  of  a  high  school 
graduate. 

But  Chapman  made  the  adjustment, 
decided  to  remain  the  entire  four  years. 

By  his  senior  year.  Chapman  was  Re¬ 
gimental  Commander,  the  highest  rank¬ 
ing  cadet.  He  finished  third  academically 
in  a  class  of  215. 

"I  wouldn’t  take  anything  for  my  ex¬ 
perience  at  the  Citadel,”  he  said.  "It 
gave  me  leadership  opportunities  not 
usually  offered  to  most  people  at  that 
age." 

His  greatest  disappointment  in  college 
was  that  a  repeatedly  dislocated  shoulder 
kept  him  out  of  football  even  though  he 
twice  made  the  varsity  in  Spring  prac¬ 
tice. 

During  the  Summer  of  1939,  after  his 
freshman  year,  he  met  Betty  Bateman,  a 
belle  from  Macon.  They  were  married 
when  he  was  graduated  from  flight 
school  in  1943.  Shortly  after  he  was  sent 
to  England  where  he  would  log  his  37 
missions  over  Europe  and  be  decorated 
with  the  Distinguished  Flying  Cross  with 
two  oak  leaf  clusters,  the  Croix  de 
Guerre  and  the  European  Combat  ribbon 
with  six  battle  stars.  He  rose  to  Major 
and  Squadron  Commander. 

Cub  reporter 

After  the  war  he  became  cub  reporter 
Chapman  at  the  Columbus  Ledger  and 
the  Enquirer. 

"My  goals  were  to  be  in  the  news¬ 
paper  business  and  as  good  as  I  could 
be,"  he  recalled.  "1  thought  I  would 
spend  my  entire  career  with  the  family 
newspapers." 

In  1948,  Chapman  was  made  business 
manager  but  by  1953  was  eager  to  run  his 
own  show,  not  an  imminent  expectation 
with  his  father,  uncle  and  a  cousin  all 
ranked  ahead  of  him  in  the  family  com¬ 
pany. 

He  left  Columbus  to  work  as  general 
manager  of  the  St.  Petersburg  Times  for 
Nelson  Poynter. 

"Alvah  Chapman  is  one  of  the  most 
brilliant  executives  in  the  entire  news¬ 
paper  industry,"  Poynter  said  recently. 
"That  was  evident  when  he  came  to  us  in 
1953.  He  had  a  natural  instinct  for  order, 
budgeting  and  did  not  hesitate  to  make 
tough  decisions.  He  was  not  only  for¬ 
ward  looking,  he  acted  on  fact.  I’m  not 
surprised  that  he  is  president  of  Knight- 
Ridder  or  of  the.SNPA." 

The  feeling  is  mutual.  Chapman  de¬ 


scribes  Poynter  as  “one  of  the  most 
stimulating,  creative  and  innovative  men 
I’ve  ever  met.  His  concepts  of  editorial 
quality  made  a  deep  impression  on  me." 

Progressive  ideas 

Chapman  was  among  the  pioneers  to 
see  and  advocate  change.  In  1949  he  was 
a  leading  member  of  the  American  Press 
Institute  (API)  seminar  in  modern  man¬ 
agement  and  costs,  in  1953  in  St. 
Petersburg  he  signed  the  first  newspaper 
contract  for  a  photo  composing  machine: 
Intertype’s  Photosetter.  Ten  times  he  re¬ 
turned  to  API  with  his  doctrine  of  practi¬ 
cal  revolution  and  in  1956  was  saying  to 
the  Texas  Daily  Newspaper  Association: 

"The  average  newspaper  publisher 
spends  more  to  transport  himself  and  his 
business  associates  to  New  York  City  for 
the  AN  PA  convention  than  he  spends  for 
research  into  basic  means  of  improving 
his  product." 

And  he  was  critical  of  labor  contracts 
which  were  commonplace  in  the  indus¬ 
try. 

“What  right  have  we  to  expect  prog¬ 
ress  in  an  industry  where  publishers  are 
today  paying  thousands  of  printers  a 
day’s  wages  ...  to  set  type  which  will 
never  be  used? 

"What  right  have  we  in  this  industry  to 
expect  progress  when  publishers  will 
contract  away,  in  advance,  their  right  to 
use  new  equipment  and  new  processes  of 
production  .  .  .  when  publishers  will 
agree  in  written  contracts  with  unions 
that  ‘during  the  life  of  these  contracts  no 
new  processes  will  be  introduced’?” 

In  1957,  Chapman  was  approached  by 
Mills  B.  Lane,  a  prominent  Georgia 
banker,  to  become  publisher  of  the 
Savannah  Morning  News  and  Evening 
Press  with  25  per  cent  ownership.  Lane 
controlled  the  rest  of  the  stock. 

Chapman  accepted  and  soon  launched 
editorial  campaigns  to  improve  schools, 
to  report  all  news  without  suppression 
and  to  oppose  corrupt  influences.  The 
local  political  machine  took  exception 
and  put  pressure  on  Lane,  whose  local 
Citizen’s  and  Southern  National  Bank 
branch  stood  to  lose  business. 

Lane  honored  his  committment  not  to 
influence  editorial  policy  but  in  1960 
elected  to  sell  his  controlling  shares. 
Chapman  joined  in  this  sale  to  Morris 
Newspapers  of  Augusta,  Ga. 

Though  disappointed  by  the  experi¬ 
ence,  Chapman  made  a  handsome  profit 
and  looked  for  a  newspaper  to  operate 
with  his  father.  Once  in  Montgomery, 
Ala.  and  once  in  Beaumont,  Tex., 
Chapman  thought  he  had  made  success¬ 
ful  bids  but  in  each  case  the  deals  fell 
(Continued  on  page  50 ( 
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From  the  personal  album 
of  the  new  SNPA  president 

Snapshots  along  the  way  from  the  Citadel  to 
president  of  Knight-Ridder  Newspapers,  Inc 


Alvah  H.  Chapman,  Jr.  today. 


Chapman  in  hisfirst  year  as  general  managei 
of  the  Miami  Herald,  1963. 


Young  Chapman  with  his  future  wife,  Betty 
Bateman,  on  the  Citadel  campus.  Spring  of 
1942. 


Newspaper  executive  turned  fisherman 


Glasgow,  Montana,  1943 — on  the  eve  of 
departure  for  the  European  theater  of  World 


War  II,  where  he  would  fly  37  missions  and  be 


Chapman  in  September  of  1 973  as  he  was  named  president  of  Knight  Newspapers,  Inc.  Left 


awarded  the  Distinguished  Flying  Cross  and 


to  right:  John  S.  Knight,  editorial  chairman;  Lee  Hills,  chairman  and  chief  executive  officer; 


the  Croix  de  Guerre. 


Chapman,  and  James  L.  Knight,  chairman  of  the  executive  committee. 
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N.  J.  publisher  objects 
to  newspaper  definition 


By  Jerry  Walker  Jr. 

The  New  Jersey  Press  Association 
amended  its  membership  rules  to  permit 
out-of-state  newspapers  that  circulate  in 
New  Jersey  to  join  the  association  at  the 
1 20th  annual  convention,  held  (November 
6-7)  in  Red  Bank.  N.J. 

Although  no  objections  were  raised 
over  allowing  non-New  Jersey  papers  to 
join  as  voting  members  under  the  new 
“afUliate”  class.  Malcolm  Borg,  chief 
executive  of  the  Berg c'//  Record,  was  out¬ 
raged  that  the  board  did  not  propose  a  new 
definition  of  a  newspaper. 

Instead,  the  publishers  passed  a  slight¬ 
ly  altered  requirement  that  keeps  in  force 
a  34-year-old  definition  of  a  newspaper 
which  prevents  free  circulation  papers 
from  joining  NJPA  and  makes  any  publi¬ 
cation  that  cannot  match  these  require¬ 
ments  ineligible  for  legal  ads. 

Borg,  who  also  owns  the  Toms  River 
{K.i.)  Reporter,  a  voluntary  paid  circula¬ 
tion  weekly,  said  there  is  no  valid  reason 
to  draw  a  distinction  between  a  shopper 
and  a  newspaper  on  the  basis  of  news 
content  or  whether  circulation  is  paid  or 
free. 

Disputed  section 

The  disputed  provision  stipulates  that 
membership  in  NJP.A  be  limited  to 
“new  spapers  of  general  circulation  regu¬ 
larly  published  at  intervals  of  at  least  once 
a  w  eek;  w  hich  have  a  second  class  mailing 
permit;  have  at  least  75ff  paid  circulation, 
have  an  average  news  content  w  hich  com¬ 
plies  with  applicable  U.S.  Postal  Service 
regulation  for  second  class  permit  holders; 
and  which  meet  New  Jersey  statutory 
qualification  for  legal  advertising”  (ex¬ 
cept  in  the  case  of  out-of-state  papers). 

Current  postal  regulations  provide  that 
newspapers  must  have  an  average  of  at 
least  ?>y/r  new  stoqualify  for  second-class 
mail  rates.  The  percentage  drops  to  259? 
on  January  I.  1976. 

According  to  Borg,  many  newspapers, 
both  in  and  out-of-state,  including  his  ow  n 
paper,  are  not  complying  with  the  postal 
regulations.  Borg  said  he  can  back  this  up 
with  statistics  on  several  newspapers 
which  he  found  to  be  publishing  with  less 
than  359?  news  content  on  a  regular  basis. 

He  said  the  Record  is  one  of  those 
papers  where  advertising  content  exceeds 
659?.  if  advertising  inserts  are  counted  in 
the  total.  For  this  reason,  he  said  the 
Record  drops  inserts  from  mailed  edi¬ 
tions.  Other  papers  which  he  named  were 
the  A't'U'  York  Times,  New  York  News  and 
Los  Anf>eles  Times.  “These  papers."  he 
declared,  “do  not  qualify  as  newspapers 
under  NJPA's  definition.” 

Lloyd  Burns,  general  manager.  NJPA. 
told  E&P  after  the  meeting  that  at  least 
16 


one-third  of  the  asscK'iation's  newspaper 
members  probably  would  be  ineligible  for 
membership  if  the  definition  were  strictly 
enforced.  NJPA  has  27  daily  and  139 
weekly  newspaper  members  at  present,  he 
said. 

The  dispute  over  “what  is  a  news¬ 
paper?”  is  not  a  new  one  for  the  associa¬ 
tion.  A  suit  against  the  state,  which  uses 
the  NJPA  definition  to  determine  what 
newspapers  are  entitled  to  legal  ads.  was 
tried  this  summer  in  Morristown.  N .  J .  The 
suit  was  brought  against  the  state  by  North 
Jersey  Suhitrhanite,  a  giveaway  shopper 
paper,  which  charged  the  rule  was  unfair  in 
that  it  barred  free  circulation  papers  from 
getting  legal  ads.  The  NJPA  defended  the 
state  at  the  cost  of  S50.()()(). 

At  the  business  meeting,  it  was  an¬ 
nounced  that  a  decision  in  the  case  would 
be  made  public  on  November  24  by 
Superior  Court  Judge  Robert  Muir  Jr., 
who  heard  the  case. 

Muir,  who  presided  over  the  Karen 
.Ann  Quinlan  trial,  w  here  he  had  to  make 
a  distinction  between  life  and  death,  was 
asked  by  the  shopper  publisher  to  make 
no  distinction  between  newspapers. 

Sales  tax  proposed 

Thedecisionby  Muir,  which  is  expected 
to  be  appealed  by  the  losing  side,  may  also 
have  a  bearing  on  a  proposed  New  Jersey 
sales  tax  law'  that  has  the  state's  publishers 
worried.  The  sales  tax  provision,  as  it  is 
now  written,  provides  an  exemption  for 
newspapers  if  their  average  news  content 
is  359?  or  more. 

A  special  committee  has  been  formed  by 
NJPA  to  meet  with  the  tax  commissioner 
on  November  18  in  Trenton.  Tom  McCaf- 
ferty.  attorney  for  NJPA.  said  the  commit¬ 
tee  would  express  concern  over  the  pro¬ 
posed  tax.  but  it  would  neither  make  a 
firm  proposal  to  the  commissioner  nor 
would  it  attack  the  65-35  news-ad  ratio. 

Borg  also  blasted  the  NJPA  board  for 
failing  to  take  a  position  on  the  state's  new' 
open  meeting  bill,  which  was  signed  into 
law' on  October  2 1  by  Gov.  Brendan  Byrne 
despite  strong  reservations. 

Borg  demanded  to  know  w  hy  he  w  as  not 
informed  by  the  NJPA  board  of  its  deci¬ 
sion  not  to  take  a  position  on  the  Sunshine 
Law.  Burns  told  Borg  that  an  editor's 
committee  had  met  on  the  bill  and  decided 
not  to  take  a  stand  for  or  against  the  bill 
because  the  “language  of  the  law  wasn't 
strongenough.”  Burns  said  the  editors  felt 
that  each  individual  newspaper  should 
decide  how  to  stand  on  the  bill.  No  expla¬ 
nation  was  given  to  Borg  as  to  why  the 
editor's  decision  was  not  communicated 
to  publishers. 

Outgoing  NJPA  president  C.  Palmer 
Bateman  Jr.,  publisher.  Somerset  Mes- 


senfter  Gazette  in  Somerville,  announced 
at  the  business  session  that  Burns  had 
notified  the  board  of  his  plans  to  retire  as 
general  manageroftheassociationin  July. 
1977. 

Burns  has  been  general  manager  of 
NJ  PA  for25  years.  He  was  honored  forhis 
service  at  the  NJPA  summer  meeting. 

Bateman  said  a  search  committee  had 
been  formed  to  hire  an  assistant  w  hocould 
be  promoted  to  general  manager  when 
Burns  retires. 

Despite  the  objections  by  Borg  that  his 
newspaper,  the  Record,  may  not  be  eligi¬ 
ble  for  membership  in  NJPA  under  the 
rules.  James  R.  Sutphen.  senior  managing 
editor.  Bergen  Record,  was  installed  as 
new'  president  of  NJPA. 

In  the  general  sessions,  the  publishers 
heard  words  of  praise  from  U.S.  attorney 
Jonathan  L.  Goldstein,  who  thanked  the 
state's  newspapers  for  changing  the  “cli¬ 
mate  of  apathy  and  indifference  which 
tolerate  corruption  at  all  levels  of  govern¬ 
ment”  when  he  joined  the  office  six  years 
ago. 

“Without  your  reporting,  editorials  and 
cooperation."  Goldstein  said,  “we  could 
not  possibly  have  mounted  a  meaningful 
efTort  both  to  disentangle  public  office 
from  the  greedy  tentacles  of  evil  and  cor¬ 
rupt  men  and  to  break  the  stranglehold  of 
institutionalized  corruption  choking  the 
very  heart  of  government.” 

Goldstein  urged  the  news  executives  to 
step  up  their  investigative  reporting  ef¬ 
forts.  in  the  social  program  areas.  “Public 
confidence  in  these  programs  is  being  de¬ 
stroyed  as  the  public  perceives  them  as 
inefficient,  ineffective  and  a  waste  of  the 
taxpayers'  money.”  he  declared. 

He  pointed  out  that  the  federal  and  state 
agencies  responsible  for  administering 
these  programs  need  the  help  of  reporters 
because  these  programs  are  short  of  staff 
and  resources  toconduct  investigations  of 
their  own. 

“By  close  monitoring  and  active  inves¬ 
tigation.  the  media  can  serve  as  a  prod  and 
watchdog  to  spur  our  public  officials  to 
more  efficient  and  effective  administra¬ 
tion  of  these  programs.”  he  added. 

Goldstein  named  the  federal  food 
stamp.  Medicare  and  Medicaid  programs 
as  areas  ripe  for  new  spaper  investigations. 

“Much  of  the  money  that  was  lost  from 
the  illegal  stamps  is  unrecoverable  be¬ 
cause  of  poor  controls  at  the  point  of 
issue — local  welfare  offices  and  banks.” 
he  said. 

The  U.S.  attorney  said  the  Medicaid 
and  Medicare  programs,  costs  reports  are 
filed  by  nursing  home  operators  but  the 
government  lacks  auditors  to  analyze  the 
reports  to  see  if  there  are  any  overcharges. 

In  a  question  period.  Goldstein  was 
asked  how  reporters  are  supposed  to  ob¬ 
tain  information  when  welfare  records  are 
confidential  and  unavailable.  Goldstein's 
reply  was  that  investigative  reporters  have 
a  way  of  obtaining  information  through 
confidential  sources.  He  noted  that  repor- 
(ContimteJ  on  paize  40} 
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N.  Y.  News  classified  gets 
bigger  by  getting  smalier 


By  Dan  Lionel 

Can  America's  Number  I  circulation 
newspaper  sell  classified  advertising  for 
as  little  as  $5.00  for  2  lines  for  $.5  days 
and  still  make  a  profit? 

“You  bet!"  says  John  Campi.  C.\M. 
the  Sew  York  Sews.  ‘‘We  ll  take  all  vve 
can  get."  Furthermore,  the  News  is 
backing  the  effort  with  a  promotion  drive 
that  includes  subway  posters,  radio, 
truck  sides  and  massive  in-paper  an¬ 
nouncements. 

It's  all  part  of  the  application  of  pub¬ 
lisher  W.  H.  James  concept  of  taking 
‘the  newspaper  to  the  neighborhood.' 
It's  the  computerized  "sort  &  merge" 
system  that  went  on  line  last  month. 
What  the  private  advertiser  gets  for  his 
$5  if  he  lives  in  Brooklyn.  Queens  or 
Long  Island,  where  the  rates  are  applic¬ 
able,  is  an  ad  that  appears  in  the  full 
classified  section,  in  its  proper  category 
and  in  alphabetical  order,  in  every  copy 
of  the  paper  sold  in  his  area.  Newspapers 
sold  across  the  East  River  in  Manhattan, 
or  New  Jersey,  do  not  carry  his  ad — it's 
dropped  out  by  computer. 

The  Brooklyn  advertiser  is  thus  buy¬ 
ing  a  new  verison  of  zoned  classified  un¬ 
like  traditional  zoning  which  is  presently 
in  effect  for  many  large  circulation  met¬ 
ros  where  the  zoned  sections  appear  on 
different  pages  from  the  main  classified 
section,  splitting  the  market  place  and 
dampening  response.  Where  previously 
the  private  advertiser  would  have  to  buy 
the  1.9()().(K)()  daily  and  2.4()0,0()()  City  &. 
Suburban  circulation  at  a  cost  of  $16.50 
for  his  2  line  ?>  day  ad,  with  the  "Local 
Action  .Ads"  as  the  News  calls  them,  he 
reaches  his  prime  prospects.  .JSS.OOO 
families  in  Brooklyn  or  .J20.0()()  in 
Queens,  for  example,  and  he's  part  of 
the  overall  market  scene  where  readers 
can  check  all  the  offers  in  the  entire  clas¬ 
sified  section. 

While  the  $5  rate  is  limited  to  private 
family  want  ads,  commercial  advertisers 
located  in  the  mini-zones  get  a  compara¬ 
ble  break  both  in  agate  as  well  as  clas¬ 
sified  display.  Where  a  Brooklyn  auto 
dealer  previously  pijid  $29. 16  for  a  3  line 
3  day  ad  on  a  365  time  contract  the  Local 
Action  Rate  gives  him  this  ad  for  $9.  In 
the  first  4  weeks  since  the  new  rate  has 
been  in  effect,  the  Queens  auto  display 
linage,  whi^h  like  the  agate,  is  mixed  and 
merged  with  the  full  auto  display,  has 
shown  an  increase  from  2200  lines,  the 
1st  Friday  to  over  4000  lines  on  the  4th 
Friday  (Auto  display  is  only  accepted  on 
Fridays). 

In  anticipation  of  the  inauguration  of 


the  Local  Action  .\d  system  Campi  met 
with  local  auto  and  real  estate  groups  to 
outline  the  plan.  He  frequently  brought 
along  not  only  the  salesmen  who  covered 
the  territory  but  the  telephone  solicitors. 
"This  made  a  good  impression  and 
helped  create  enthusiasm.  They  liked 
meeting  the  person  behind  the  telephone 
voice.  " 

What  he  told  the  advertisers  was  that 
the  News  was  giving  them  "greater  ad 
efficiency  at  lower  cost."  As  Campi 
explained  it.  "Being  business  men  they 
could  understand  the  economics  of  the 
new  system.  We  are  simply  passing 
along  our  saving  on  one  of  the  most  ex¬ 
pensive  elements  in  publishing  today — 
newsprint,  and,  at  the  same  time  giving 
them  the  exposure  where  they  need  it.  in 
their  own  trading  area." 

The  dealer's  reaction,  according  to 
Campi.  was  positive  because  they  saw 
this  as  an  improvement  over  the  News 
previous  conventional  zoning  which  was 
available  in  some  areas.  "With  merge 
and  sort  they  don't  see  themselves  iso¬ 
lated  from  the  market  where  the  poten¬ 
tial  buyer  can  make  a  comparison  of  val¬ 
ues  on  a  broad  scale.  .And  so."  Con¬ 
cluded  Campi.  "by  getting  smaller,  we 
expect  to  be  getting  much  bigger." 

■Another  area  where  the  News  hopes 
to  ‘get  bigger  by  getting  smaller'  is  via  its 
ZIM  (Zoned  Insert  Marketing)  where 
again  it  implements  publisher  James 
concept  of  providing  a  ‘neighborhood' 
service.  .Again,  using  the  powers  of  its 
computer,  the  News  has  recently  an¬ 


nounced  that  it  offers  insert  advertisers 
up  to  '27  small  bites  of  the  Big  .Apple.'  In 
it's  announcement  folder  the  News  exp¬ 
lains  that  with  Zim.  "...  you  can  buy  the 
full  run  of  the  Sunday  News.  Any  com¬ 
bination  of  27  zones  or  just  one  zone. 
That's  anywhere  from  a  circulation  of 
2'’  million  to  35.000  .  .  .  You  can  match 
your  distribution.  And  speak  only  to 
those  New  \'orkers  who  speak  your  lan¬ 
guage.  So  you're  not  throwing  money 
away  on  people  who'll  throw  your  mes¬ 
sage  away." 

.  \il  Sotes: 

1  he  \\  oiikei;(in  (111.)  Sews-.Siin  has 
announced  that  effective  January  1  it  will 
implement  a  single  help  wanted  rate 
applicable  to  all  help  wanted  advertising, 
local  or  national.  ROB  or  classified.  .Ac¬ 
cording  to  C  AM.  C.  R.  Cunningham,  the 
rate  strueture  will  provide  discounts  for 
consecutive  insertions  and  will  for  the 
first  time  be  commissionable  to  recog¬ 
nized  advertising  agencies  at  I59f. 

"  These  changes,"  notes  Cunningham, 
"are  being  made  after  long  consideration 
based  on  suggestions  and  recommenda¬ 
tions  offered  by  the  general  advertising 
agency  and  recruitment  agency  sectors 
of  our  industry. 

• 

Colorado  paper  sold 

Kansas  City  .Star  Co.  said  it  sold  its 
subsidiary,  Colorado  Transcript  Inc.. 
Ciolden,  Colo.,  to  a  group  of  investors 
headed  by  .1.  Thomas  Ricketson.  Lake¬ 
land.  Fla.  and  Bob  1..  Edwards,  pub¬ 
lisher  Brii;liion  (Colo.)  Blade,  who  was 
named  editor  and  publisher. 

Ricketson  and  his  assiK‘iates  own  a 
group  of  newspapers  in  .Arkansas.  Ok¬ 
lahoma  and  Texas. 

The  .Star  acquired  Colorado  Trans¬ 
cript.  publisher  of  the  (tolden  Daily 
Transcript,  in  1968. 


LIFE  MEMBER — Jack  Whetstone,  who  retired  in  1  973  as  classified  manager 
of  the  St.  Petersburg  Times  and  Evening  Independent,  was  presented  a 
lifetime  membership  in  the  Association  of  Newspaper  Classified  Advertising 
Managers.  Pictured  at  the  luncheon,  held  in  St.  Petersburg  on  October  27,  are 
left  to  right,  Ed  Dorgan,  retired  Pittsburgh  Press  classified  manager;  John  B. 
Lake,  Times  and  Independent  publisher;  Richard  E.  Riggins,  classified  man¬ 
ager,  Times  and  Independent;  Times  and  Independent  advertising  direc¬ 
tor  Leo  Kubiet;  and  Whetstone. 
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Jeff  MacNelly,  Richmond  News  Leader 

Editorial  cartoonists  view 
New  York  City’s  default- 

Their  pointed  pens  are  frequently  cen¬ 
tering  on  President  Ford’s  lectures  on 
the  city’s  ‘spendthrift’  ways  while  the 
federal  government  comes  to  the  aid 
of  foreign  lands.  ,4  random  group  of 
the  cartoons  are  shown  here. 


Jim  Haynie,  Louisville  Courier-Journal 


/7  /7-r/U'  «rr:y 
'Xk’f  Jt/5T  tJffAunfP' 


&EAME. 

new  wUKtr 


Jim  Dobbins,  Boston  Herald  American 


Szep,  Boston  Globe 


Ralph  Yoes,  San  Diego  Tribune 
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Top  suburban 
reporter  award 
shared  by  two 

Winners  of  the  Suburban  Newspapers 
of  America  1975  Kditorial  Contest  have 
been  announced. 

I  he  annual  competition  recognizes 
examples  of  suburban  journalism  in  nine 
different  categories.  It  is  open  to  all  of 
the  more  than  750  newspapers  which  are 
published  by  members  of  the  national 
trade  association  representing  the  sub¬ 
urban  press.  This  year  705  entries  were 
submitted. 

I’resentation  of  the  first  place  awards 
and  certificates  of  excellence  took  place 
during  a  three-day  (October  29-.^  1) 
Kditorial  Seminar  sponsored  by  SN.A  at 
the  Chase  Park-Plaza  Hotel  in  St.  Louis. 

Highlighting  the  ceremony  is  the  selec¬ 
tion  of  the  "Suburban  Journalist  of  the 
Year."  Two  reporters  share  the  title  this 
year,  Joan  Calvano  of  the  Pacific  Beach 
iCiiWf.)  Sentinel  and  Muriel  Hardy  of  the 
Berea  (Ohio)  .Veu  v  San.  The  Sentinel  is 
a  Sentinel  Publishing  Co.,  San  Diego, 
newspaper  and  the  Sews  San  is  pub¬ 
lished  by  ComCorp.  Inc.,  Valley  view, 
Ohio. 

I'he  Suburban  Journalist  award  carries 
the  citation,  "In  recognition  of  continu¬ 
ing  contribution  by  a  suburban  journalist 


in  advancing  public  understanding  of 
some  aspect  of  suburban  family  and/or 
civic  life.”  The  two  reporters  also  re¬ 
ceive  a  $1(K)  cash  award. 

Calvano  is  honored  for  reports  of  a 
possible  conflict  of  interest  by  a  Pacific 
Beach  city  councilman.  The  official  was 
affiliated  with  a  private  organization  that 
stood  to  benefit  from  council  decisions 
on  land  development. 

The  judge  of  the  category  commended 
Calvano  for  her  "initiative,  diligence  and 
careful  research”  that  led  to  the  disclo¬ 
sure.  "It  is  especially  noteworthy  that 
Ms.  Calvano's  enterprise  and  careful  in¬ 
vestigative  reporting  occurred  during  her 
first  18  months  as  a  journalist.  This 
should  encourage  young  persons  to  con¬ 
sider  the  opportunities  for  service  open 
to  them  in  suburban  journalism,"  he  ad¬ 
ded. 

Hardy  receives  the  award  for  her 
"sustained,  sensitive  and  cogent  cover¬ 
age  of  discipline  problems  in  (Berea) 
public  schools.”  The  judge  said,  "Her 
focus  on  local  schools  touched  her  sub¬ 
urban  readers  in  an  area  of  special  con¬ 
cern:  their  hopes,  dreams  and  fears  for 
their  children.  Her  patience,  thorough¬ 
ness  and  fairness  as  a  reporter  were  re¬ 
flected  in  stories  that  brought  the  prob¬ 
lem  to  light  and  traced,  in  detail,  the 
complexities  and  promise  of  proposed 
solutions.” 

Recipients  of  first-place  awards  in  the 
other  eight  categories  are:  Rick  Fried¬ 


man  of  Williams  Press,  Inc.,  Tinley 
Park,  II,  for  Best  Column;  C.  Peter 
Jorgensen  of  Century  Publications,  Inc., 
.Arlington,  Ma,  for  Best  Editorial:  John 
D.  Emig  of  Loudoun  Times  Publishing 
Co.,  Inc.,  Leesburg,  Va,  for  Best  News 
Story;  Ruth  White  of  Community  Pub¬ 
lications  Co.,  Denver,  Co,  for  Best  Fea¬ 
ture  Writing;  Becky  Bartindale  of  Star- 
News  Publications,  Chula  Vista,  Ca,  for 
Women's  Interest  Writing;  and  Mary 
Jane  Snyder  of  ComCorp  (Sun  News¬ 
papers),  Inc.,  Valleyview,  Oh,  for  Best 
Sports  Writing. 

Rob  Stapleton  of  Enterprise  San  & 
Sews,  Simi  Valley,  Ca,  is  the  winner  of 
the  photojournalism-spot  news  categ¬ 
ory  and  co-winner  of  the  photojournal¬ 
ism-feature  category.  He  shares  that 
award  with  Jerrold  Howard  of  Pioneer 
Press,  Inc.,  Wilmette,  II. 

Judges  were  selected  from  schools  of 
journalism  across  the  country. 


Woman  is  editor 

The  Trinidad  (Colo.)  Chronide-Sews 
has  named  Arlene  Levinson  editor.  The 
newspaper  said  it  was  the  first  time  in  its 
98-year  history  that  a  woman  has  served 
as  editor  of  the  paper.  The  newspaper 
presently  has  two  women  in  charge  of 
the  credit  and  circulation  departments. 


Wk 


Our  Executive  Recruiters  Specialize 
in  the  Newspaper  Industry 


For  over  ten  years,  we  have 
saved  our  clients  valuable  time 
confidentially  exposing  their 
opportunity  to  more  potential 
candidates  than  they  could 
locate  in  any  other  way.  Our 
clients  find  the  use  of  an  outside 
recruiter  is  the  easiest  way 
possible  to  solve  a  troublesome 
management  problem. 

When  you  need  help  finding  the 
right  individual  in  your 
General  Management,  Business, 
Advertising,  Mechanical, 
Circulation  and  Editorial  areas, 
call  (312)693-6171  fora 
no-obligation  and  confidential 
discussion  of  our  services. 


Carl  Youngs 

VICE 

PRESIDENT 


Bill  Davis 


Mike  Walker  Fred  Harms 


Ron  Curtis  Q  Company 

O  HARE  PLAZA.  572S  EAST  RIVER  ROAD,  CHICAGO.  ILLINOIS  60631 
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Get the 


SNRA  members— here*s  the  beautiful,  sensible, 
economical  approach  to  newspktures:  Unifax  II. 

It’s  UPl’s  new  generation  of  photo  Unifax  II  istoday’smost economical  news- 

receiver.  The  first  two  of  some  400  installa-  picture  receiver  by  far.  Compare  before 
tions  in  the  U.S.  and  abroad  are  at  work  you  decide. Forsamplepicturesandfurther 

right  now.  First  installation:  The  Hawk  information  on  where  you  can  see  Unifax  II 

Eye  in  Burlington,  Iowa.  Second  installa-  on-line,  contact  your  nearest  regional  UPl 
tion:  The  Daily  Press  &  Times-Herald  in  executive  or  UPl’s  Marketing  Department 
Newport  News,  Virginia.  in  New  York.  Get  the  picture — now. 


United  Press  International 

220  E.  42nd  St.,  New  York,  N.  Y.  1 001 7  •  (21 2)  682-0400 


5  are  selected 
for  Cabot  Awards 
by  Columbia  U. 

Columbia  University  honored  five 
journalists  (November  13)  for  their 
“contributions  to  the  advancement  of 
inter-American  understanding."  The 
Maria  Moors  Cabot  Awards  were  pre¬ 
sented  by  Dr.  William  J.  McGill,  presi¬ 
dent  of  the  University,  at  the  .37th  annual 
presentation. 

fhe  Cabot  Gold  Medalists  this  year 
are  .Sam  Summerlin,  former  deputy 
world  news  editor  of  the  .Associated 
Press,  and  Enrique  Zileri  Gibson,  direc¬ 
tor  of  the  suppressed  magazine  Carctas 
in  Lima.  Peru. 

Special  citations  were  awarded  to 
Walter  Everett,  executive  director 
emeritus  of  the  .American  Press  Institute, 
and  Norman  Ingrey,  editor  emeritus  of 
the  Biu’itos  Aires  Herald  and  former  cor¬ 
respondent  in  .Argentina  of  the  C7;m7/<m 
Seienee  Monitor.  A  special  posthumous 
citation  was  awarded  to  David  Kraisel- 
burd.  late  director  of  the  newspaper  E7 
lYia  in  I.a  Plata.  .Argentina,  who  was 
kidnapped  and  murdered  last  year  by  lef¬ 
tist  guerrillas.  Kraiselburd’s  son  Raul, 
now  the  director  of  the  newspaper,  ac¬ 
cepted  the  citation. 


An  important  advertising  benefit  of  the  daily 
newspaper  is  the  quiet,  relaxed  readership  it 
enjoys.  To  many,  the  time  spent  absorbed  in 
the  pages  of  the  newspaper  forms  a  looked  - 
for  interlude  of  pleasure  every  day 

This  is  particularly  true  in  smaller  cities, 
like  Thomson  daily  newspaper  markets,  as 
more  time  is  available  tor  reading. 


^PiblHlOlt 

Newspapers 
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Suintnerlln 


The  Associated  Press,  which  has  twice 
previously  won  a  Cabot  award,  received 
a  silver  bar  to  be  added  to  the  plaque  it 
first  won  in  19.34.  Caretas  and  Ell  Dia. 
which  have  not  previously  been  awarded 
a  Cabot  Prize,  received  a  silver  plaque 
on  ebony. 

At  the  convocation,  recipients  of  the 
awards  were  presented  to  president 
McGill  by  Elie  .Abel,  dean  of  Columbia’s 
Graduate  School  of  Journalism. 

The  Maria  Moors  Cabot  Prizes,  the 
oldest  international  awards  in  the  field  of 
journalism,  were  established  by  the  late 
Godfrey  Lowell  Cabot  of  Boston  as  a 
memorial  to  his  wife.  The  Prizes  were 
first  awarded  in  1939. 

They  are  awarded  by  the  Trustees  of 
Columbia  University  on  the  recommen¬ 
dation  of  the  dean  of  the  Graduate 
School  of  Journalism  and  with  the  ap¬ 
proval  of  the  University  Senate.  The 
dean  is  assisted  in  making  recommenda¬ 
tions  by  an  advisory  committee  of  jour¬ 
nalists  and  educators  concerned  with  in¬ 
ternational  affairs.  Advice  is  also  sought 
from  a  number  of  consultants,  including 
Latin  American  and  North  .American 
editors. 

With  this  year's  awards.  Maria  Moors 
Cabot  honors  will  have  been  accorded  to 
153  journalists  in  20  nations  of  the 
.Americas,  and  to  73  newspapers.  10 
magazines.  6  press  services,  4  broadcast¬ 
ing  organizations,  the  Inter-American 
Press  .Association,  the  Pan  American 
Union,  the  Centro  Internationale  de  Es- 
tudios  Superiores  de  Periodismo  para 
.America  Latina  (CIESPAL).  and  the 
.American  Press  Institute. 

I  THINKING  OCR? 

THINK  OCR 
I  TELEPRINTERS! 

RECEIVE  WIRE  SERVICE 
\  AND  BUREAU  COPY  IN 
FULLY  SCANNABLE  PRINT 

I  Planning  electronic  front  end? 

I  Back  it  up  with  scannable  copy. 

Least  expensive — most  reliable 

GRAPHIC  PRODUCTS  CORP. 

522  Cottage  Grove  Road 
Bloomfield,  CT  06002 
203-243-0730 


Gibson 


Biographies  of  the  winners  follows: 

The  major  part  LYf  Sam  Summerlin's 
career  in  journalism  has  been  devoted  to 
Latin  .America.  Elis  greatest  satisfaction, 
as  world  news  editor  and  Latin  .America 
editor  for  the  Associated  Press,  he  says, 
was  lifting  the  level  of  Latin  .American 
journalism  by  bringing  younger  Latins 
into  pLYsitions  of  responsibility. 

Summerlin's  first  intriYduction  to  l.atin 
America  came  at  age  eight,  when  he 
spent  a  year  in  Mexico;  he  returned  later 
and  graduated  from  high  school  there. 
.After  graduation  from  the  University  of 
North  Carolina,  he  was  for  three  years  a 
Korean  War  correspondent  for  .A.P. 
.After  the  war,  he  moved  to  Elavana  and 
in  1954  became  roving  correspondent  for 
Central  .America  and  the  Caribbean.  He 
was  named  bureau  chief  in  Buenos  .Aires 
in  1955  and  for  eight  years  covered 
events  in  southern  Latin  .America,  in¬ 
cluding  the  downfall  of  Juan  Peron.  In 
1965.  after  a  brief  stint  as  New  Orleans 
bureau  chief.  Summerlin  was  named 
Latin  America  editor  of  .AP,  where  he 
supervised  the  rapid  expansion  cYf  the 
agency's  coverage  in  the  hemisphere. 
Since  last  summer,  he  has  been  assistant 
editor  and  assistant  general  manager  of 
the  New  York  Times  News  Service. 

.As  director  of  the  last  opposition 
magazine  in  Peru.  Enrique  Zileri  Gibson 
has  struggled  for  six  years  with  that 
country's  military  dictatorship.  In  his 
battle  for  a  free  press,  he  has  frequently 
been  charged  with  violating  the  press 
statute  and  has  seen  publication  of 
Caretas  forcibly  suspended  several 
times,  most  recently  last  March  20.  the 
same  day  he  was  deported.  On  May  5. 
the  exiled  publisher,  now  living  in 
Buenos  .Aires,  was  sentenced  by  the 
Peruvian  Supreme  Court  to  three  years 
in  prison.  Elis  mother.  Doris  Gibson, 
who  is  co-director  of  Caretas,  hiis  re¬ 
mained  in  Lima  and  has  filed  an  appeal 
against  the  closing  of  the  magazine  and 
the  deportation  of  her  son. 

Caretas,  which  has  been  directed  by 
Zileri  Gibson  for  14  years,  is  known  for 
the  quality  of  its  in-depth  reporting  and 
public  affairs  journalism,  especially  its 
coverage  of  problems  common  to  most 
countries  in  the  hemisphere.  It  was  one 
of  the  few'  “free”  voices  communicating 
to  Peruvians. 


Crime  section 

A  section  of  52  tabloid  pages  on  Crime 
*  Prevention  was  a  part  of  the  Greenville 
(S.C.)  News  November  7,  1975.  The 
issue  focused  on  the  growing  crime  rate 
in  the  nation  and  in  the  Greenville  area. 
Articles  reported  on  what  law  enforce¬ 
ment  agencies  and  the  community  are 
doing  to  combat  the  problem.  W.  J. 
Truesdale.  advertising  director,  said  the 
edition  contained  36.190  lines  of  adver¬ 
tising. 
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Let  easy  to  use  Arrowlith  Inks  solve  your 
offset  newsprint  problems.  Arrowlith  Inks 
give  you  denser  blacks  and  richer  colors 
with  less  rub-off  at  any  press  speed.  Its  low 
misting  properties  give  you  cleaner  air,  too. 
With  Arrowlith  you  are  assured  of  top 
quality  and  trouble-free  runs  everytime.  Flint 
Arrowlith  news  inks  are  specially  formulated 
to  minimize  lint  and  reduce  ink  build  up  on 


formers  and  pipe  rollers.  This  means  longer, 
smoother  press  runs  with  increased  mileage. 

Flint  quality  controls  assure  you  of  total 
product  consistency  order-after-order.  Colors 
that  match  everytime.  Fast  deliveries  when 
you  need  them  from  the  industry's  largest 
tank  truck  fleet.  For  smoother  offset  news¬ 
printing  give  your  Flintman  a  call  .  .  .  he’s 
close  by. 
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Arrowlith  inks 
run  smoother  longer! 


Federal  open  meetings 
bill  passed  by  Senate 


By  I.  William  Mill 

I’lcsiilcnl  John  1  .  Kennedy  is  gener¬ 
ally  eredited  with  having  observed  that 
■■  The  Ship  of  State  is  the  only  ship  that 
leaks  I'roni  the  top."  l.ast  week,  how- 
ex  er.  the  Senate  began  shutting  off  at 
least  some  of  the  oo/e. 

,\s  a  result,  tomorrow's  Washington 
eixrrespondent  will  have  to  depend  less 
on  the  leak  as  a  news  souree  and  more  on 
his  ability  to  report  news  as  it  happens 
he  I  ore  his  eyes. 

This  was  the  eonsensus  in  Washington 
press  eireles  last  week  after  the  Senate, 
spurred  by  a  post-\\  atergate  drive  to  les¬ 
sen  voter  distrust  of  government, 
adopted  two  "government  in  the  sun¬ 
shine"  measures  on  sueeessive  days. 

On  Wednesday.  November.^,  the  vote 
was  SM)  to  require  .Senate  eommittees 
and  joint  House-Senate  eonferenee 


Nachman 
puts  the  news 
on  wry. 


How  do  you  get  enough  of  a  delicious 
wit  like  Nachman's?  Take  his  three-a-week 
column.  DOUBLE  TAKE.  He  makes  mince 
meal  of  all  forms  of  current  lolly. 

Once  you've  tried  him  you'll  agree, 
'Gerald  Nachman  is  the  cleverest  satirist 
now  working  in  print.  " 
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panels  to  conduct  most  of  their  business 
in  open-to-the-press-and-publie  sessions 
rather  than  behind  closed  doors. 

I  he  next  day.  Nov  ember  6.  the  .Senate 
voted  94-0  to  require  almost  .SO  regula¬ 
tory  agencies  under  the  executive  branch 
to  ilo  the  same  thing. 

Both  bills,  chiefly  sponsored  by 
Senators  I. aw  ton  Chiles.  Democrat  of 
blorida.  and  William  V.  Roth.  Jr..  Re¬ 
publican  of  Delaware,  specify  the  only 
conditions  under  which  a  closed  meeting 
can  he  held. 

On  Capitol  Hill,  to  prevent  an  open 
hearing,  a  Senate  committee  vvoidd  have 
to  be  dealing  with  national  defense  or 
foreign  relations,  with  committee  staff 
matters,  charges  of  crime  or  misconduct, 
identity  of  informers  or  commercial  or 
llnancial  secrets.  I'he  conference  com¬ 
mittee  sessions  could  be  closed  to  the 
press  by  vole  of  its  members. 

In  the  executive  branch,  the  Senate's 
action  affects  such  agencies  as  the  l  ed- 
eral  Reserve  Board,  l  ederal  I’ovver 
Commission.  I  ederal  frade  Commis¬ 
sion.  Interstate  Commerce  Commission. 
National  Labor  Relations  Board.  Civil 
Serv  ice  Commission  and  all  agencies  run 
bv  a  board  consisting  of  two  or  more 
,  persons  named  by  the  President  and  sub¬ 
ject  to  Senate  confirmation. 

W  hen  a  cov  ered  agency  met  as  a  group 
for  any  proceeding,  such  as  hearings, 
rule-making,  quasi-judicial  meetings  or 
votes  on  ptflicy.  it  would  have  to  start  in 
open  session.  The  agency  might  then 
vote  to  close  the  meeting,  however,  for 
j  any  of  1(1  different  reasons,  such  as  pre- 
1  serv  ing  defense  or  foreign  policy  secrets. 

1  avoiding  invasion  of  an  individual's  pri¬ 
vacy  rights  or  preservation  of  reports  on 
Unancial  institutions,  etc. 

The  new  open-session  rule  for  Senate 
committees  and  conference  commit¬ 
tees — similar  to  procedures  already 
in  effect  in  the  House — requires  no 
further  action  and  goes  into  effect  im- 
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mediately.  The  bill  on  regulatLvry  agen¬ 
cies.  however,  must  pass  the  House  and 
be  signed  by  the  President  before  it  can 
become  law  . 

.Already  the  Justice  Department, 
which  wouldn't  be  affected  by  the  bill, 
has  sent  a  memorandum  of  comment  to 
the  OfUce  of  Management  and  Budget 
saying:  "Oftlcials  might  he  reluctant  to 
request  information  (in  open  meeting) 
less  (hey  create  a  public  image  of  ignor¬ 
ance.  "  And  the  Associated  Press  talked 
to  one  federal  Power  Commission  ofll- 
cial  who  predicted,  if  the  bill  becomes 
law.  decision-making  will  move  from 
committee-rooms  to  elevators  and  wash¬ 
rooms. 

During  .Senate  debate,  however. 
Senator  Ribicoff.  Democrat  of  Connec¬ 
ticut.  pointed  out  that  "In  1972.  about 
half  ivf  the  House's  committee  meetings 
were  closed.  Since  the  House  changed 
its  rules  in  197.T.  however,  about  90'/  of 
the  meetings  have  been  open."  No  re¬ 
port  was  made  on  any  washroom 
decisiL>n-making. 

Ribicoff  did  go  on  to  sav .  however: 
"Open  meetings  allow  the  press  tiv  learn 
exactly  what  action  the  committee  takes 
and  why.  The  chance  for  news  leaks  and 
distorted  accounts  are  eliminated.  .Any 
chance  that  secrecy  will  lead  to  public 
distrust  or  suspicion  is  avoided." 

Senator  Muskie.  Democrat  of  Maine, 
cited  the  low  confidence  the  public  has 
come  to  have  for  government  in  modern 
times.  He  gave  the  figures  comparing 
1966  and  197.''  as  dropping  from  a  42'/ 
conlldence  in  Congress  to  l.T'/.  Defend¬ 
ing  the  idea  of  open  sessions.  Muskie 
said:  "Trom  the  point  of  view  of  the 
media.  1  find  that  they  have  found  open 
sessions  (of  the  Government  Operations 
and  Budget  Committees)  extremely  en¬ 
lightening  in  terms  of  understanding 
some  L>f  the  complex  issues  and  prob¬ 
lems  with  which  we  have  had  to  deal." 

Pushing  the  bill  he  has  long  been  spon¬ 
soring.  .Senator  Chiles  told  the  Senate: 
"Secrecy  in  government  has  become 
synonymous  in  the  public's  mind  with 
deception  by  the  government." 

"Secrecy  is  the  enemy  of  democra¬ 
cy."  Senator  Kennedy.  Democrat  of 
Massachusetts,  observed, 
i  .And  Senator  Hatfield  of  Oregon  had 
this  to  say:  "It  has  taken  almost  200 
years  to  remove  the  cloaks  of  secrecy 
from  the  w  indow  s  of  Congress  and  it  is  a 
I  step  long  overdue." 
i  Senator  Chiles  first  introduced  the 
legislation  in  .August  of  1972  without  a 
j  co-sponsor.  When  the  Senate  showdown 
I  came,  there  were  co-sponsoring 
Senators. 

Purchase  final 

Gannett  Co.  Inc.  completed  the 
purchase  of  the  Kremont  (Ohio)  Mes¬ 
senger  Co.  on  November  S  in  exchange 
for  l()4.6.‘'l  shares  L>f  Gannett  common 
i  stiK'k  valued  at  S.T.7.''4..T.s.S. 


I _ 
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NEED  MORE  PROOF?... 


The  South  Takes  The  Lead 


and 


By  ROSCOE  DRUMMOND 
WASHINGTON  - IF  HORACE 
Greeley  came  back  to  his  New  York 
newspaper  today,  he  would  certainly 
rewrite  his  famous  advice  to  youth: 
“Go  West,  young  man.” 

He  would  have  good  reason  to  do  so. 
He  was  right  when  he  said  it.  but  now 
it  would  have  to  read:  “Go  South, 
young  man.” 

But  by  now  Greeley  would  be  too 
late.  It  Is  already  happening.  Whites 
and  blacks,  young  and  old,  business  ex- 
e  c  u  t  i  V  e  s  and  workers  have  been 
streaming  into  the  South  for  several 
years,  and  what  they  are  finding  —  and 
helping  to  bring  about  —  is  a  record  of 
achievement  nothing  short  of  astound¬ 
ing: 

♦  *  * 

-LESS  OF  A  RECESSION  THAN  IN 
any  other  part  of  the  nation. 

—Lower  unemployment  than  in  any 
other  part  of  the  nation. 

—Population  growth  greater  than  in 
any  other  section  of  the  country,  but  so 
evenly  distributed  over  ample  land  that 
there  isn’t  a  megalopolis  anywhere. 

—Average  family  income  increasing 
faster  than  elsewhere  in  the  nation. 

-4I!apital  expenditures  for  manufac¬ 
turing  increasing  faster  than  elsewhere 
in  the  nation. 

—Blacks  in  the  South  doing  better 
than  blacks  in  the  North,  and  Northern 
blacks  beginning  a  reverse  migration 
to  the  South  because  of  its  more  conge¬ 
nial  racial  climate. 

★  ★  ★ 

THIS  REMARKABLE  ACHIEVE- 
ment  has  been  coming  into  being  for 
the  past  two  decades.  It  has  been  re- 
k  ported’j^iilsand  piej^rNow  Ben 


Wattenberg,  social  scientist  and  author  ! 
of  a  study  of  the  1960  Census  called 
“This  U.S.A..”  has  put  it  into  a  vivid 
report  on  the  American  South  for 
Southern  Living  magazine. 

He  documents  a  Southern  achieve¬ 
ment  Tsdiich  is  exciting  and  prophetic. 

It  comes  at  the  right  time  when  so 
many  feel  that  nothing  in  the  United 
States  can  go  right. 

In  the  South  much  is  going  right,  and 
in  large  part  it  is  being  made  to  go 
right.  It  is  not  accidental. 

The  facts  are  now  so  visible  that  they 
tell  their  own  story. 

From  1960  to  1972  capital  expendi¬ 
tures  for  manufacturing  increased  in 
the  South  by  199  per  cent,  as  against 
138  per  cent  for  the  nation  as  a  whole. 

Industrial  employment  rose  41  per 
cent,  as  against  11  per  cent  for  the  na¬ 
tion  as  a  whole. 

Manufacturing  payroll  climbed  by 
150  per  cent,  as  against  94  per  cent  for 
the  nation  as  a  whole. 

And  the  trend  continues. 

*  ★  * 

THIS  SOUTHERN  INDUSTRI- 
alization  has  been  accompanied  by  a 
notable  influx  of  corporate  leadership. 
Corporate  or  division  headquarters  are 
increasingly  relocating  in  the  South, 
including  Exxon,  .Shell,  Liggett  & 
Myers,  Simmons,  Sunbeam,  Eastern 
Airlines  and  numerous  others. 

During  the  past  decade  the  median 
family  income  in  the  South  rose  49  per 
cent,  as  against  34  per  cent  for  the  na¬ 
tion  as  a  whole. 

The  South  is  on  the  march.  It  isn’t 
catching  up  any  longer.  It  is  in  thj/ 


TERRIFIC 


TULSA 


in  the  I^nguard  of  this'  BOnM 

/  /  I  1  y\ 

We’ve  been  saying  it  for  years.  And  here’s  proof  Plan 

th^oThfr  nf  households  in  Tulsa  read  one  or 

BrLham  man! 
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ager;  Michael  Pate,  assis-  EXECUTIVE  CHANGES  af- 
and  Brad  J.  Wilson,  gen-  fecting  the  Miami  Hera/d  and 

ager.  Kennedy  was  with  the  Miami  News  include  Ray 

pers  in  California,  Pate  Frazier  (left)  and  Vance 
leTallahassee  Democrat,  Caesar.  Frazier  moves  up  from 
p  the  Atlanta  sales  office  production  manager  to  pro- 
der  Newspapers.  duction  director,  replacing 

,  ,  ,  Caesar,  who  has  been  named 

Id  3nd  IMOWS  director  of  consumer  market- 
,  ing  with  overall  responsibility 

tdlt  Cn3nQ0S  for  Herald  circulation. 

vicepresident  and  ager:  Thomas  H.  Kennedy,  to  retail  ad- 
ihe  Miami  Herald  vertising  manager. 

\  has  announced  Caesar,  who  joined  the  Herald  in  1970 
fecting  the  Herald  as  administrative  assistant  to  the  general 
i.  Although  edito-  manager,  has  been  production  director 
the  morning  and  since  October  1973.  In  his  new  post  as 
s.  director  of  consumer  marketing.  Caesar 
;d  will  have  total  responsibility  for  Miami 
n-  Herald  circulation.  Frazier  moves  up  to 
fill  Caesar's  production  position  follow¬ 
ing  two  years  as  Herald  production  man- 
of  ager.  He  has  newspaper  production 
ly  managerial  e.xperience  with  the  Catholic 
J.  Press  SiKiety  in  Denver  and  Oklahoma 
n-  Publishing  Company.  Frazier  also  was 
circulation  director  of  the  San  Antonio 
E.\[)ri’ss-Nc\\s. 

Wilson  joins  the  Herald  after  three  and 
one-half  years  as  manager  of  the 
Knight-Ridder  sales  office  in  Atlanta. 
Wilson  replaces  Lester  H.  Barnhill,  who 
takes  the  newly  created  position  of 
manager-community  services  with  em¬ 
phasis  on  Bicentennial  activities. 

Kennedy  was  vicepresident  of  sales 
for  the  Van  De  Publishing  Company  di¬ 
vision  of  Harte-Hanks  Newspapers  in 
Huntington  Beach.  California.  Kennedy 
replaces  Claude  Lathrop.  who  has  been 
named  general  advertising  manager  of 
the  Charlotte  Observer  and  News,  also 
Knight-Ridder  newspapers. 

Named  to  the  new  post  of  assistant 
retail  advertising  manager  is  Michael 
Pate,  transferred  from  the  Tallahassee 
Democrat  where  he  was  retail  advertis¬ 
ing  manager,  but  w  ith  experience  in  gen¬ 
eral  advertising,  also. 

• 

Robert  Johnson,  general  and  political 
reporter.  Tampa  Tribune — to  business 
and  finance  writer. F/on</(/  Trend,  a  state 
-  business  magazine. 
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WINS  FELLOWSHIP— Howard 

Wolinsky,  28,  staff  writer  for  Today  in 
Cocoa,  Fla.  won  the  American  Public 
Health  Association's  national  science 
writing  fellowship  for  1  975.  His  report¬ 
ing  on  Brevard  County's  medical  and 
health  activities  was  rated  tops  in  the 
nation  by  a  panel  of  four  science  writ¬ 
ers.  His  work  included  coverage  of  the 
local  effort  to  bring  kidney  dialysis 
center  to  Brevard  and  reports  ranging 
from  malpractice  to  epilepsy  to  exp¬ 
lanations  of  the  National  Health  Plan¬ 
ning  and  Resource  Development  Act. 


Caihirini  Marmnuaii.  assistant  city 
editor.  Dayt<m  (Ohio)  Journal  tlerald- 
promoted  to  city  editor. 


Pami  i  A  Goui  I).  assistant  to  the  man¬ 
ager  of  the  South  Brunswick.  N.J.  adver¬ 
tising  and  promotion  division  of  Dow 
Jones'  circulation  sales  dept. — named 
manager  to  succeed  Don  aid  Neix  e.  now 
circulation  sales  manager  of  the  Wall 
Street  Journal. 


NKWSl’Af’KR  CONSULTANTS 
S.M.KS  NKOOTIATOKS  -  tiROKKRS  -  APPRAISKRS 


5700  N.W.  2ND  AVENUE 
BOCA  RATON.  FLORIDA  33432 
AREA  CODE  305-391-9600 


330  SUNRISE  HIGHWAY 
ROCKVILLE  CENTRE.  N  Y.  11570 
AREA  CODE  516-764-2414 


George  J.  Cooper  and  Maurice  K.  Henry  will  attend  the  SNPA 
Meetings  at  the  Boca  Raton  Hotel — November  16-19. 

.Mr.  Cooper’s  residence  iihone  number  in  Boca  Raton  is  (305) 
391-9600. 

Ml-.  Henry’s  residence  phone  number  in  F'ort  Lauderdale  is 
(305)  566-1461. 


Tom  Johnson,  publisher  of  the  Dallas 
Times  Herald — elected  president  of  the 
White  House  Fellows  Association. 


Chari  Ks  Totaro.  former  assistant  con¬ 
troller  of  Hartfield  Zodys — promoted  to 
controller  of  F^irade  Publications. 
Matiukw  Carr,  director  of  corporate 
planning  and  new  product  development. 
Eastern  States  Bankcard  Assn. — named 
director  of  business  and  financial  plan¬ 
ning  of  Parade. 


Bil  l  Dwvrk,  31,  assistant  sports  editor 
of  Miheaakee  Journal — promoted  to 
sports  editor,  succeeding  Chuck 
Johnson,  who  becomes  an  assistant  news 
editor  with  a  role  in  planning  photo  and 
graphics  coverage  in  main  news  sec¬ 
tions. 


Rogers  Jr.  Rogers 

Irving  E.  Rogers  Jr. 
named  co-publisher 

Four  promotions  designed  to 
strengthen  the  management  team  at  the 
Lawrence  (Mass.)  Eai^le-Trihiine  have 
been  published  by  editor  and  publisher 
Irving  E.  Rogers. 

Irving  E.  Rogers  Jr.,  general  manager 
for  15  years,  joins  his  father  as  co¬ 
publisher  of  the  newspaper. 

William  L.  Fanaras,  formerly  retail 
advertising  manager,  becomes  director 
of  marketing  and  promotion,  a  new  posi¬ 
tion. 

Vincent  P.  Cottone,  formerly  clas¬ 
sified  advertising  manager,  succeeds 
Fanaras  as  retail  advertising  manager. 

Peter  J.  Caruso,  an  advertising  rep¬ 
resentative,  succeeds  Cottone  as  clas¬ 
sified  advertising  manager. 

The  senior  Rogers  said  the  appoint¬ 
ment  of  his  son  was  made  "to  assure 
continuity  in  the  management  of  the 
newspaper.”  The  family  tradition  at  the 
Eagle-Tribune  has  spanned  77  years  and 
four  generations. 

Rogers  said  the  creation  of  the  new 
marketing  and  promotion  directorship  is 
to  better  serve  both  the  Eagle-Tribune's 
advertisers  and  subscribers. 


MEDICAL  WRITER— Joann  Ellison 
Rodgers,  medical  writer  for  the  Balti¬ 
more  News  American  and  Hearst 
Headline  Service,  isawinnerofa  1975 
Howard  W.  Blakeslee  Award  for  out¬ 
standing  reporting  on  heart  and  blood 
vessel  diseases,  Mrs.  Rodgers  won  for 
her  4-part  series,  "At  Risk;  The  Female 
Heart."  The  Blakeslee  Award  is  spon¬ 
sored  by  the  American  Heart  Associa¬ 
tion. 


Martin  L.  Ei.kmino.  controller 
Washington  Post  since  Eebruary 
1973 — resigned. 


Lhwis  Grizzaro.  29,  special  assign¬ 
ments  editor  of  the  Atlanta  Constitution 
and  a  former  executive  sports  editor  of  Ron  Smith.  San  Antonio  (Tex.)  Ex- 
the  Atlanta  Journal — joined  the  C/i/crigo  press  News  employe  relations  manager 
Sun-Times  as  executive  sports  editor.  imd  production  coordinator-named  ad¬ 
vertising  manager.  Cincinnati  North 
—  Journal. 


How  many  of 
your  readers 
are  dissatisfied 
on-the-job? 


Michael  G.  Doll, 
32,  a  political  re¬ 
porter  and  colum¬ 
nist  for  the  Bing¬ 
hamton  (N.Y.) 
Sun-Bulletin,  was 
named  editor  Oc¬ 
tober  30. 

As  editor,  Doll 
will  succeed  the 
late  David  Berns¬ 
tein,  who  died  in 
1  974  after  being 
editor  1 4  years. 


Roy  L.  Barron, 
45,  former  execu¬ 
tive  editor  of  the 
Kankakee  (III.) 
Daily  Journal,  as¬ 
sumed  the  post  of 
managing  editor 
of  the  San  Rafael 
(Calif.)  Indepen¬ 
dent-Journal  on 
November  3. 
He  had  been  with 
the  Kankakee 
newspaper  since 

1963 


Help  your  readers  help  them¬ 
selves  with  this  new  job  col¬ 
umn,  written  for  young  and 
old,  men  and  women.  Your 
readers  gain  new  insights,  learn 
new  trends  with  lively,  enter¬ 
taining,  practical  job  stories. 
Common  working  problems 
and  aggravations,  human  rel¬ 
ationships  on-the-job  are 
change  of  pace  topics  plus 
a  Q  &  A  Service. 


“JOBS... 
how  to  do  what 
you  want  to  do’ 


J.  D.  (Jack)  Maurice,  left,  editor  of  H 
the  Charleston  (W.  Va.)  Daily  Mail  dis-  H 
plays  his  Pulitzer  Prize  citation  for  Jack  H 
Phillips,  executive  director  of  the  Mar- 
shall  University  Foundation.  Maurice  H 
turned  his  $1 ,000  Pulitzer  cash  award  H 
over  to  the  Marshall  Foundation  for  the  ^ 
Page  Pitt  Scholarship  Fund.  The  fund  is 
used  to  assist  deserving  journalism  _ 
students  at  Marshall.  .^1 
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Written  by  famous  author,  editor, 
reporter  and  columnist,  Roberta 
Roesch.  Write  for  more  data  to: 
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Choose  from  many 
Mei^enthaler  systems 


^7. .  one  that  best 
suits  your  needs 


You  don’t  have  to  “try  on  for  size”  a  Mergenthaler  system 
because  we  have  one  especially  for  you,  to  meet  your  needs. 
Our  systems  are  modular,  you  buy  only  what  you  need ...  as 
you  need  it.  Figure  it  yourself . . .  indicate  on  a  scorecard  your 
current  and  potential  requirements.  The  scorecard  will 
specify  a  “custom”  system  for  you.  It  may  be  our  V-l-P 
Newspaper  System  (ideal  for  a  smaller  newspaper)  or  it  may 
be  System  V  which  supports  our  303,  505  and  606  product 
lines.  In  any  case,  the  system  will  grow  with  you  as  your 
needs  expand.  More  completely  computerized  systems 
support  Mergenthaler  phototypesetters  than  any  other 
phototypesetter.  Mergenthaler  puts  it  all  together .  .  .  and 
services  the  total  system.  Mergenthaler  Linotype  Company, 
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Fla.  high  court 
agrees  to  review 
trial  gag  order 


I  he  Morida  Supreme  Court  has  agreed 
to  eonsider  a  Miami  Herald  lawsuit  ehal- 
lenging  press  eoverage  restrietions  in  a 
land  fraud  trial.  But  in  a  November  b 
ruling  the  court  refused  to  lift  those  re¬ 
strietions  immediately. 

;  .‘\nd  the  court  held  little  hope  it  would 

reach  a  decision  in  time  to  affect  the  trial 
w  hich  began  October  14.  However,  since 
the  court  wanted  to  reach  a  decision  as 
i  soon  as  possible  because  of  the  effect  on 
future  actions  by  judges,  it  directed  that 
the  case  be  expedited.  Briefs  must  be 
Hied  before  November  17  when  oral  ar¬ 
guments  will  be  heard. 

“Because  of  the  importance  of  the 
question  of  law  involved,  we  expect  that 
this  case  will  proceed  to  final  determina¬ 
tion  even  after  disposition  of  the  pending 
!  criminal  trial."  the  opinion  said. 

I  he  criminal  trial  is  the  Hist  on  charges 
stemming  from  Comptroller  Gerald 
Lewis’  investigation  in  south  Florida 
land  and  securities  schemes.  .Six  defen¬ 
dants  are  accused  of  fraud,  grand  lar¬ 
ceny.  conspiracy  and  selling  unregis¬ 
tered  securities  in  what  Florida  officials 
have  called  a  massive  mortgage  sec¬ 
urities  fraud. 

Palm  Beach  Circuit  Judge  Russell 
j  McIntosh  issued  an  order,  limiting  press 
coverage  of  the  trial  to  evidence  pre- 
I  sented  to  the  jury  or  filed  in  public  re¬ 
cords.  It  forbids  the  reporting  of  tes¬ 
timony  presented  in  open  court  hut  not  in 
the  presence  of  a  jury, 
i  Judge  McIntosh  said  the  order  was 
needed  in  the  highly  publici/ed  case  to 
insure  a  fair  trial. 

Six  justices  agreed  in  an  unsigned 
opinion,  but  did  not  discuss  the  merits  of 
the  case.  They  said  they  should  consider 
the  ease  because  there  appears  to  be  a 
conlliet  with  previous  decisions  although 
the  Herald  had  appealed  on  improper 
grounds. 

Justices  said  the  newspaper's  lawyers 
still  had  to  convince  the  court  there  was 
a  conlliet  so  that  it  could  take  jurisdiction 
to  reach  a  decision  on  the  validity  of  the 
order. 


Just  stretch  the  Linkrule  across  the 
copy  til  it  measures  the  repro  width. 
Using  the  same  extension,  measure 
the  depth.  This  is  the  accurate 
repro  size. 

All-metal  Linkrule  $22.50,  or  3  for  $60 

LINKRULE  CO.  P.O.  Box  34669 
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T.  M.  Heder- 
man,  Jr.,  vp  of 
Mississippi  Pub¬ 
lishers  Corp., 
publishers  of  the 


Clarion-Ledger 
and  Jackson 
Daily  News,  was 
awarded  the  R. 
Baxter  Wilson 
award  by  the 
Pearl  River  Val¬ 
ley  Development 
Association  in 
recognition  of 
his  outstanding 
leadership  in 
furthering  the  de¬ 
velopment  of  the 
water  resources  in 
the  Pearl  River 
basin. 


Justice  Joseph  Boyd  dissented,  saying 
McIntosh's  order  should  he  thrown  out 
immediately  as  unconstitutional.  "The 
public  and  press  have  a  right  to  know 
w  hat  giK's  on  in  a  ciTurtroom  w  hether  the 
proceedings  he  criminal  or  civil. 

"Through  administration  to  jurors  and 
through  sequestration  of  the  jury,  a  trial 
judge  has  ample  power  to  insure  a  fair 
trial  for  a  criminal  defendant  without 
suppressing  First  Amendment  rights  of 
the  news  media  as  regards  proceedings." 
he  said. 

He  also  objected  to  a  portion  of  McIn¬ 
tosh's  order  forbidding  lawyers,  state 
employes  and  court  officials  from  dis¬ 
cussing  the  case  with  newsmen. 

"(Jagging  a  public  ofHcial  w  ho  has  per- 
timent  information  is  as  detrimental  to 
the  f-'irst  Amendment  as  drying  up  the 
reporter's  pen."  Boyd  said. 

On  trial  are  26()9  Corp.  of  Fort 
Lauderdale.  SFl  Corp.  of  f  ort  Lauder¬ 
dale.  and  Hartwell  and  .Associates  of 
North  Palm  Beach.  .Also  charged  are 
Lane  Hartwell  of  Stuart,  president  of  the 
Hartwell  firm;  I’hillip  Swan  of  Fort 
Lauderdale.  SFl  president,  and  Harris 
Coller  Sr.  of  Coral  (Jahles.  president  of 
2609. 


Daily  in  Nova  Scotia 
sold  to  Thomson 

Atlantic  Newspapers  Ltd.  announced 
sale  of  the  Traro  (N.S.)  News,  an  after¬ 
noon  daily  newspaper,  to  Thomson 
Newspapers  Ltd.  It  becomes  the  third 
daily  newspaper  owned  by  the  Thomson 
company  in  Nova  Scotia.  Others  are 
New  Clasf’ow  News  and  Sydney  Cape 
Breton  Po.v/.Printo  Ltd.,  a  related  print¬ 
ing  company,  was  included  in  the  sale  of 
the  News.  K.  R.  Thomson,  president  of 
Thomson  Newspapers  Ltd.,  said  the 
News  will  continue  to  publish  as  an  in¬ 
dependent  local  newspaper.  The  News 
commenced  publication  in  1891.  It  was 
purchased  in  1970  by  Bowes  Publishers 
Ltd.  and  has  been  published  since  that 
time  by  Atlantic  Newspapers  Ltd.  Sale 
price  was  not  disclosed. 
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Editor  designs 
low  flying 
attack  plane 

By  1.  William  Hill 

The  weather  in  Sarasota,  i'la.  isn't  the 
only  thing  that's  iinhelievable.  Take 
editors  of  Sarasota's  Jonnial  and 
Herald-Tribune. 

The  present  editor — for  the  past  28 
years — is  David  B.  Lindsay.  Jr.  His 
grandfather,  besides  being  editor  in  Sara¬ 
sota.  v\  as  also  a  law  yer  and  a  I’resbyterian 
minister.  His  editor  father  was  a  llyerand 
test  pilot.  And  the  present  editor  Lindsay, 
as  though  newsprint,  automation.  .AN PA 
and  l.APA  worries  weren't  enough,  has 
found  time  in  the  past  seven  years  to 
design  an  entirely  new  aircraft. 

Not  as  a  hobby,  either.  With  Lindsay, 
it's  patriotic  dedication.  PAer  since  he 
got  his  designs  onto  paper,  he's  been  try¬ 
ing  to  get  the  Pentagon  in  Washington  to 
test  his  creation  to  see  if  he's  right  in 
claiming  it  can  do  what  no  e.xisting  attack 
plane  can  do. 

“No  one  at  the  Department  of  Defense 
would  pay  any  attention."  Lindsay  told 
pj)iT()R  &  Pi  HI  isiu  R.  "I  even  wrote  sev¬ 
eral  times  to  Secretary  of  Defense  James 
R.  Schlesinger  but  I've  never  so  much  as 
received  an  acknowledgement.  Defense 
ignored  my  airplane  because,  as  they 
say.  it  was  NIH  (Not  Invented  Here)." 

Not  so  when  Lindsay  took  his  design 
to  Congress,  however.  When  a  subcom¬ 
mittee  of  the  Senate  Appropriations 
Committee  recently  voted  S.‘'.6  million  to 
start  building  and  testing  four  prototypes 
of  the  Lindsay  plane,  the  Wall  Street 
Journal  captioned  the  news  “Pentagon 
Putdown."  Further,  by  the  time  this 
reaches  print,  the  full  Senate  Appropria¬ 
tions  Committee  was  expected  to  have 
acted  on  the  project. 

Lindsay  is.  of  course,  a  flyer  himself. 
Though  he  was  in  the  Field  Artillery  in 
World  War  11.  he  found  time  to  learn  to 
fly  and.  in  1957.  began  to  fly  fighter  air¬ 
craft. 

After  that,  as  time  went  by.  friends  on 
the  fighting  level  in  this  country  and 
many  friends  in  the  NATO  country,  ag¬ 
reed  that  what  was  needed  for  military 
air  strength  was  a  small,  inexpensive  at¬ 
tack  plane,  one  that  was  armored  to  fly 
low.  and  use  fields  and  pastures  for  land¬ 
ing  and  takeoff  without  depending  on 
airstrips  that  might  already  be  under 
enemy  missile  sights.  Another  factor  that 
worried  Lindsay's  NATO  friends  was 
the  fact  of  Russia's  ever-increasing  tank 
strength. 

“They  have  more  than  25.()(M)  tanks  to 
NATO's  6(XK),''  Lindsay  said.  “Further, 
they  build  60(K)  tanks  a  year  to  NATO's 
.500." 

In  1968.  with  all  these  facts  in  mind. 
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Lindsay  set  out  to  design  his  own  air¬ 
craft.  “Till  now."  Lindsay  emphasized, 
“not  five  cents  of  government  money 
has  gone  into  research  and  develop¬ 
ment." 

Lindsay  spelled  out  the  design  he's 
perfected; 

The  aircraft  is  small — one  man  high 
and  one  man  wide,  making  a  small  target. 
Not  only  is  the  plane  itself  armored  w  ith 
ceramic-faced  Bristol  component  mate¬ 
rial.  its  jet-prop  engine  is  also  armored 
against  anti-aircraft  fire  when  the  plane  is 
flying  low. 

“1  think  it's  ideally  designed  to  sup¬ 
port  ground  troops."  Lindsay  said. 
"Further,  using  jet-prop  rather  than  jet 
engines  means  a  great  saving  of  fuel  fly¬ 
ing  at  low  altitudes.  The  fuel,  inciden¬ 
tally.  can  be  of  almost  any  type.  The 
engine,  like  that  of  the  CH-47  helicopter. 


is  well-known  to  .Army  technicians. 
.Also,  it  seems  to  me  perfect  for  use  in 
austere  areas,  away  from  landing 
strips." 

“One  thing  I'd  like  to  emphasize." 
Lindsay  went  on.  "Whatever  detractors 
may  say.  my  design  is  unlike  anything  in 
the  air  today." 

Lindsay  was  cheered  by  the  fact  that, 
when  he  took  his  design  to  Capitol  Hill,  it 
captured  the  interest  of  such  varying  in¬ 
dividuals  as  Senators  Tower  of  Texas. 
Thurmond  of  South  Carolina.  Proxmire 
of  Wisconsin.  Pastore  of  Rhode  Island, 
and  Symington  of  Missouri.  His  plane 
was  considered  by  a  subcommittee 
headed  by  Senator  McClellan  of  Arkan¬ 
sas  in  May  and  by  a  research  and  De¬ 
velopment  subcommittee  headed  by 
Senator  McIntyre  of  New  Hampshire  on 
July  29  and  30. 
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'What  do  these  newspapers 
have  in  common  ? 

First,  They  were  all  printed  on  a  King  Press!  This  gives  them 
all  top  quality  reproduction,  sparkling  black  and  white  and 
color  photos,  reduced  paper  waste,  faster  color  balance  .  .  . 
and  many  other  "uncommon  "  features,  such  as — easy  to  load 
roll  stands,  running  circumferential  register,  pneumatic  con¬ 
trols,  and  automatic  tension  roll  stands — just  to  name  a  few. 

There's  a  King  Press  |ust  right  for  your  needs,  with  flexible 
configuration,  up  to  8  perfecting  units  and  speeds  up  to  20,000 

per  hour.  For  full  information  on  the  compktc  line  of  Kinq  Prosici,  contoct: 

Km  mss,  IMG. 

P.O.  BOX  21  EP  •  PHONE  (417)  781-3700  •JOPLIN,  MISSOURI  64801 
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SDX  sets  confab 
in  Philadelphia 

In  the  city  where  America's  loiinding 
lathers  first  drafted  the  notion  of  a  free 
piess.  si>me  I  .OIM)  jinn  nalists.  college 
students  and  educators  will  ci>nvene  for 
the  national  com  ention  of  the  Society  of 
Professional  Journalists.  Sigma  Delta 
(hi. 

Meeting  in  the  Henjamin  I'ranklin 
Hotel  starting  November  1 1.  the  society 
will  headlines  working  imirnalists  includ¬ 
ing  lorn  Wicker  id  the  York  limes. 
Otis  C  handler,  publisher.  Los  Ani^clcs 
limes.  William  Rusher,  publisher.  \{i- 
lioiuil  /Review  .  Pdwin  Newman  of  NBC 
and  Harry  Reasoner.  ABC  anchorman. 
•Also  on  tap  is  Rep.  Barbara  Jordan. 
Democrat  of  lexas.  who  gained  instant 
notoriety  during  the  Watergate  hearings 
when  she  spoke. 

Starting  I  hursday  events  include  an 
address  by  .1.  Russell  W  iggins.  nov\  pub¬ 
lisher  of  the  lillsworili  (Maine)  .\merieiin 
and  former  editor  of  the  \\  (isliiiii^loii 
Lost,  at  Independence  Mall. 

I  hat  afternoon  the  siK'iety  w  ill  witness 
the  dedication  of  an  1 1  cent  I  reedom  of 
the  Press  stamp  by  L'..S.  Postmaster 
(ieneral  Benjamin  1-.  Bailar.  I  he  recip¬ 
ient  of  the  Society's  Pirst  .Amendment 
award  for  efforts  to  preser\e  press  free¬ 
dom  will  also  be  announced. 


Other  events  scheduled  include  the 
presentation  of  the  Wells  Memorial  Key 
given  annually  to  the  member  who  con¬ 
tributed  the  greatest  service  to  the  soci¬ 
ety;  announcement  of  the  lOth  annual 
Distinguished  Teaching  in  Journalism 
Award  and  presentation  of  the  S2.5()() 
Barney  Kilgore  .Award  for  outstanding 
college  journalists. 

During  the  four  day  convention.  SDX 
delegates  will  consider  resolutions  and 
changes  in  the  national  by-laws.  They 
will  also  vote  on  historic  sites  in  jour¬ 
nalism  which  will  be  marked  during  the 
next  year.  .As  well  three  bellows  of  the 
Society  will  he  elected  from  the  ranks  of 
distinguished  journalists. 

Panel  discussions  include  bred 
Graham  of  CBS  News.  Jack  bandau  of 
New  house  News  Service  Washington 
Bureau  and  Richard  .Schmidt. 
Washington  lawyer  and  media  counsel 
who  will  speak  on  court  ordered  gag 
rules.  Ralph  Otwell.  Cliieaito  Stm-Times 
managing  editor,  will  moderate. 

A  panel  titled  "Young  and  on  the 
Move"  will  feature  bllis  Cose,  reporter 
for  the  Sun-1  imes.  .Andrea  Mitchell,  city 
hall  reporter  KVW  Radio  in  Philadel¬ 
phia.  and  Wesley  Iversen.  senior  editor 
of  Omaha  .Sun  Newspapers.  .AM 
Cioodykoont/.  managing  editor. 
Riehmom!  (Va.)  Times-Disputeh  will 
moderate. 

The  1976  elections  w  ill  be  discussed  by 


<1 

.oe" 


David  Broder  of  the  WosliiniLtloii  Lost. 
John  .1.  Lindsay  of  Newsweek.  Carl 
I.euhsdorf  of  .Associated  Press. 
Washington,  and  Martin  Nolan.  Boston 
(ilobe  Washington  Bureau,  brank 
Sutherland  of  the  Sdshville  Temiesseaii 
will  moderate. 

A  final  panel  featuring  Bernard  Kalb  of 
CBS  News.  Marilyn  Berger  of  the  Post 
and  Robert  Manning,  editor-in-chief  of 
.Atlantic  Monthly,  will  discuss  .American 
foreign  policy  coverage.  Moderator  is 
Richard  l.eonard.  editor  of  the  Mil- 
wankee  Joiinidl. 

m 

McClelland  acquires 
balance  of  papers 

The  l.ongview  Publishing  Co.,  pub¬ 
lisher  of  the  daily  Lonitview  (Wash.) 
.Vi'if.v,  and  the  Port  Aiti’eles  Daily  \en  s 
has  acquired  the  half  interest  of  Bruce 
Heiberg  in  the  semi  weekly  Bellvae 
[Ws'dsh.)  .Ameriean  and  the  half  interest  of 
Charles  Morgan  in  the  weekly  KirklamI 
East  Side  Journal.  I  he  first  half  was 
purchased  earlier. 

John  McClelland  Jr.,  president  and 
publisher  of  the  Longview  Publishing 
Co.,  will  be  the  publisher  of  the  .Ameri¬ 
can  and  Journal.  Helbert  will  be  as¬ 
sociate  publisher  in  charge  of  the  Bellvue 
.American  and  Morgan  will  be  associate 
publisher  in  charge  of  the  East  Side 
Journal. 

fhe  staff  of  the  two  papers  will  be 
;  merged,  but  the  paper  will  retain  sepa- 
I  rate  identities.  William  W.  Prochnau. 

I  former  .Seattle  Times  sports  editor  and 
I  W'ashington  correspondent,  has  been 
i  appointed  executive  editor. 

;  The  .American  has  a  circulation  of 
IS.OOO  and  the  Journal.  1  L0(K). 

i 

Research  group 
renamed 

The  Research  .Advisory  Council  of  the 
Newspaper  Advertising  Bureau  has  been 
renamed  the  Newspaper  Research 
Council.  The  change  was  made  to  recog¬ 
nize  that  newspaper  research  directors 
have  become  more  involved  with  the 
total  newspaper  operation.  Charles 
Hakes,  research  manager.  Detroit  S'ews. 
is  the  incoming  chairmen  of  the  organiza¬ 
tion.  composed  of  70  newspaper  resear¬ 
chers. 

I 

Switches  Sat.  to  PM 

The  Ale.xanilria  (Lii.)  Daily  Town  Talk 
recently  changed  its  Saturday  evening 
edition  to  a  morning  publication 
schedule.  The  paper  is  now  published 
evenings.  Monday  through  Friday,  and 
mornings  on  Saturday  and  Sunday. 
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to  your  advertisers  the  best 

quality  possible, 

lhafsoneof 
tile  reasons  we  ^ 
chose  NAPR” 


prCKluCtion  they  ccnild.  jeti.  nusincss^  Manager  and  Larry  Sinaton. 

*  .  i  roduciion  Manager .  of  iJenver s  Rocky  M(niniain  Sews,  found 

”Our  StCrCC)  rcprcxluction  WclS  that  the  advantages  of  the  S.APP system  impacted  on  production. 

1  I  1  .  I  1 1  1  ond  the  hnsitiess  side  of  the  paper  as  well. 

g(,H)d  SC)  we  liad  to  have  a  really  excel¬ 
lent  photopolymer  system  to  improve  on  it"  Larry  Strutton  said. 

“After  looking  at  everything  on  the  market,  we  chose  NAPP.  We  got  good 

results  right  from  the  beginning.  And  to  make 
^  provided  all  the  technical 

BpU|$sH ^ve  needed'.' 

“And  we  are  pleased  with  the  consistency 
we  get  from  the  NAPP  premanufactured 

o  “Management  liked  the  low  initial  invest- 

ment  as  well  as  the  improved  operation  of 
IB  I  '  platemaking  department.  NAPP  plate 

It  processing  is  easy  to  learn  and  it's  fast— six 

^  minutes  from  package  to  pressready  plate. 

The  hardware  is  dependable,  simple  to  operate  and  maintain. ..we  can  count  on  it'.' 
According  to  Mr.  Strutton,  the  working  environment  in  the  production  depart¬ 


ment  was  greatly  improved.  “Our  people  like  working  with  ordinary  tap  water  a 
lot  better  than  acids,  caustics  and  other  strong  agents." 

NAPP  Systems  are  making  good  impressions  on  the  Rocky  Mountain  News 
and  over  200  other  newspapers  from  small  ones  to  the  very  biggest.  To  find  out 
how  to  get  an  edge  on  your  competition,  call  us 
toll-free  today  at  (800)  854-2860  (in  California  call 
(714)  744-4387  collect),  or  contact  your  NAPP 
representative. 
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Ft.  Worth  Press 
folds  second  time 

I'he  Fort  Worth  Press,  with  the  edition 
of  I'hursday.  November  6.  ceased  publi¬ 
cation. 

I'he  paper  had  been  acquired  on  May 
.^0,  1975.  from  Scripps-Howard  News¬ 
papers,  after  it  was  folded. 

Reason  for  folding,  according  to  Bill 
McAda.  the  publisher  at  closing  time, 
was  “the  advertiser  didn't  respond." 

The  first  edition  of  the  new  Press — 
August  10— ran  116  pages  full  of  adver¬ 
tising  from  large  and  small  merchants 
alike.  But  then  it  stopped.  In  an  unsigned 
article  in  the  final  edition,  these  facts 
were  chronicled: 


Two  weeks  ago  (prior  to  folding),  the 
board  .  .  .  of  Singleton  Publications.  Inc., 
the  owner  of  the  Fort  Worth  Press 
reached  a  decision  that  the  Press  should 
cease  publication  or  should  be  sold.  The 
financial  backers,  faced  with  having  to 
put  more  money  on  the  table,  decided  to 
sell  ...  or  cease  publication. 

Dean  Singleton  (owner  of  a  weekly 
group),  president  and  publisher,  opposed 
closing  the  newspaper. 

Singleton  then  found  a  buyer  who 
would  purchase  the  newspaper  and  con¬ 
tinue  operations,  meantime  cutting  ex¬ 
penses  and  reporting  a  revenue  increase. 

On  October  28.  Singleton  advised  vice- 
president  McAda  and  Ray  Freedman 
that  the  Press  would  close  unless  new 
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^ . .  .the  high-speed, 
low-cost  counter-stacker 
...NOW  with  electronic  count 


The  BALDWIN  Count-O-Veyor  counter-stacker  puts  maximum 
productivity  and  profits  into  your  pressroom  because  it  lets  you 
take  full  advantage  of  high-speed  press  capabilities  without  worry! 

This  versatile,  dependable  counter-stacker  provides  continu¬ 
ous,  built-in  control  of  papers  (up  to  96  pages)  as  they  leave  the 
web  press  folders  and  are  counted,  jogged  and  stacked  at  press 
speeds  up  to  60,000  PPH. 

Where  accurate  count  is  essential,  the  new  Model  1 08 
Count-O-Veyor  provides  solid-state  electronic  count  of  every 
paper.  The  number  of  papers  in  the  stack  can  be  pre-set,  and  will 
remain  consistent  throughout  the  run. 

A  (Dount-OVeyor  stacks  half-or  quarter-fold... or  digest...  with 
folded  or  open  edge  leading. 

You  can  move  it  from  press  to  press  or  use  it  as  the  heart  of  a 
fully  automated,  synchronized  system  to  convey  stacks  to  mailing 
machines. 

Ruggedly  reliable,  easy  to  operate  and  adjust,  the  low-cost 
Count-O-Veyor  has  become  the  most  popular  machine  of  its  kind. 

- For  complete  details,  return  coupon  today. - 
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owners  could  be  found.  Two  days  later 
Freedman  and  McAda  told  Singleton 
that  possible  financiers  had  been  found. 
Singleton  agreed  to  turn  over  his  45%  of 
the  newspaper's  stock  to  McAda  and 
Freedman  and  asked  to  resign  as  presi¬ 
dent  and  publisher.  Singleton  signed  a 
letter  of  resignation,  and  left  the  com¬ 
pany  and  newspaper. 

Singleton  agreed  to  sell  the  newspaper 
to  a  group  assembled  by  McAda.  The 
sale  became  effective  immediately. 
Terms  were  that  Mc.Ada's  group  agreed 
to  pay  $6()0,(K)()  cash  to  Singleton  Publi¬ 
cations,  Inc.,  and  agreed  to  make  the 
payment  in  10  days. 

On  Wednesday,  day  before  closing, 
that  McAda’s  group  could  not  raise 
money  for  the  purchase  and  it  was  disco¬ 
vered  that  the  new  group  had  not  put  up 
any  operating  funds,  but  rather  had  used 
money  from  the  former  corporation's 
fund  to  publish  the  newspaper. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

11/4  11/11 


Affiliated  Publications  .  eVj  6V4 

Combined  Communications  Corp.  (NYSE)  .  8H  8Vb 

Booth  Newspapers  (OTC)  .  23%  23 

Capital  Cities  (iomm.  (NYSE)  .  39  38% 

Com.  Corp.  (OTC)  .  2Vj  2V2 

Cowles  Comm  (NYSE)  .  7  7 

Dow  Jones  (OTC)  .  27%  28 

Downe  Comm.  (OTC)  .  1V2  IV2 

Gannett  (NYSE)  .  34%  36% 

Gray  Comm.  (OTC)  .  IV.  IV. 

Jefferson-Pilot  (NYSE)  .  32  31% 

Knight-Ridder  (NYSE)  .  26V.  27% 

Lee  Enterprise  (AMEX)  .  17V»  19 

Media  General  (AMEX)  .  13%  13% 

Multimedia  (OTC)  .  13  12% 

New  York  Times  (AMEX)  .  11V«  10% 

Panax  (OTC)  .  4  4 

Post  Corp  (Wise.)  (OTC)  .  8  8% 

Quebecor  (AMEX)  .  6V4  6V4 

Southam  Press  (CE)  .  22%  23% 

Speidel  (OTC)  .  I6V2  16’/4 

Time  Inc  (NYSE)  .  55V2  56^4 

Times  Mirror  (NYSE)  .  \V/t  17'% 

Toronto  Star  (CE)  .  13  13 

Washington  Post  (AMEX)  .  22'/2  21 

SUPPLIERS 

Abitibi  (CE)  .  8%  8% 

Addressograph  Multi  (NYSE)  .  7%  7% 

Altair  (OTC)  .  2%  2’/2 

Ball  Corp.  (NYSE)  .  17%  18''« 

B  C.  Forest  (CE)  .  15  15 

Berkey  Photo  (NYSE)  .  2%  3'% 

Boise  Cascade  (NYSE)  .  22  22'% 

Compugraphic  (NYSE)  .  21'%  21'% 

Compuscan  (OTC)  .  10%  10% 

Crown  Zellerbach  (NYSE)  .  36^4  37% 

Cutler-Hammer  (NYSE)  .  27%  29 

Dayco  (NYSE)  .  10%  11% 

Digital  Equipment  (NYSE)  .  127  133% 

Domtar  (AMEX)  .  18%  17% 

Dow  Chemical  (NYSE)  .  89'/2  91'% 

Dymo  (NYSE)  .  7%  7% 

Eastman  Kodak  (NYSE)  . 100  105 

Ehrenreich  Photo  (AMEX)  .  5  5'% 

Eltra  (NYSE)  .  32  32'% 

General  Electric  (NYSE)  .  47%  48% 

Georgia  Pacific  (NYSE)  .  43'%  43'% 

Grace.  W  R  (NYSE)  .  26  25'% 

Great  Lakes  Paper  (CE)  .  22'%  21'% 

Great  No  Nekoosa  (NYSE)  .  40'%  41'% 

Harris  Corporation  (NYSE)  .  29%  29% 

Inmont  (NYSE)  .  7'%  7% 

International  Paper  (NYSE)  .  55  54% 

Itek  Corp  (NYSE)  .  944  9% 

Kimberly  Clark  (NYSE)  .  34  35% 

Log  Etronics  (OTC)  .  2%  2% 

MacMillan.  Bloedel  (CE)  .  17%  17 

Milgo  Electronics  (AMEX)  .  15'%  16'% 

Minnesota  Min.  &  Mfg  (NYSE)  .  56%  58% 

Optronics  International  Inc.  (BSE)  .  6  6 

Richardson  (NYSE)  .  8%  8% 

Rockwell  Inti.  (NYSE)  .  21%  22'% 

Singer  (NYSE)  .  10  10'% 

Southland  Paper  (OTC)  .  19'%  19'% 

Southwest  Forest  Ind  (NYSE)  .  6'%  6'% 

Sun  Chemical  (NYSE)  .  10  10 

Wheelabrator-Frye  (NYSE)  .  18'%  17% 

White  Consolidated  (NYSE)  .  23%  22'% 

Wood  Industries  (AMEX)  .  3  2% 
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I^keastepup 
with  the  affordable 
Goss  Cosmo-Offee 


If  you’re  the  rj 

publisher  of  a  moderate  i  ^  f  ^ 
size  daily,  you’re  concerned 
about  production  costs.  The  Goss 
Cosmo-Offset  press  is  the  common  sense 
way  for  you  to  step  up  productivity  and 
quality. . .  and  add  to  your  profitability. 

The  four-page-wide  Cosmo-Offset 
offers  you  all  the  inherent  advantages  of 
offset,  and  more:  A  running  speed  of 
50,000  iph.  All  the  flexibility  you  need  in 
page  capacity,  color  position  and  section 
products.  A  choice  of  two  paper  feed 
systems.  And  many  of  the  advantages  built 
into  more  expensive  Goss  offset  presses. 

Can  you  afford  not  to  benefit  from  the 
Cosmo’s  profit  potential?  Since  the 
first  Cosmo  went  on  edition  in 
January,  1974,  installations 
have  averaged  nearly  a 
press  a  month.  These  users 
faced  decisions  similar  to  your 


own.  We’ll  be  glad  to  send  you  their 
names  so  you  can  learn  about  their  profit 
experiences  with  Cosmo  presses  firsthand. 

Why  are  we  so  confident  the  reports 
will  be  good?  Because  the  Cosmo  incorpo¬ 
rates  pressroom-proven  features  that  are 
the  result  of  our  unmatched  experience 
in  building  web  offset  newspaper  presses. 
Features  such  as  tension  plate  and 
T-bar  blanket  lockups,  and  proportional 
dampening  —  to  name  just  a  few. 
Full  details?  Write  to 
MGD  Graphic  Systems, 

»  Rockwell  International 

3100  South  Central  Ave., 
Chicago,  Illinois  60650. 


If  it  has 

anything  to  do  with 
production  of  newspapers, 
it  has  everything  to  do 
with  Goss. 


Rockwell  International 


1975 

September 

linage 


The  loliowing  iinoge  tobulotions  hove  been  compiled 
by  Medio  Records  Inc  ,  lor  the  eiclusive  publicotion  ol 
Editor  &  Publisher.  They  moy  not  be  reprinted  or 
published  in  ony  form  without  the  eiplicit  permission 
Irom  Medio  Records,  Inc  NOTE  Newspopers  morhed 
with  code  below  include  odvertising  in  Porode  or  Fom- 
iiy  Weekly,  opproiimote  Image  os  (ollows. 

•Porodfr- 62.207 
fFomily  Weekly — 54,630 

1975  1974 

AKRON,  OHIO 

Beocon  Journol-e  .  2,661,435  2,744,408 

*6eQcon  Journol-S  .  .  1,234,393  1^547^76 

Grond  Total  T895.828  '4,291.884 

NOTE  Port-run  odvertising—  Beacon  Journol-e  this 
yeor  2.661.435  includes  52,544  lines,  lost  year 
2,744.408  includes  61,824  lines. 

Beocon  iournol-S  this  yeor  1,234,393  includes 
63,648  lines,  lost  yeor  1,547,476  includes  169,664 
lines. 

NOTE  Beocon  Journol-e&S  chonged  Irom  eight  to  six 
columns  June  2,  1975.  r> 

ATLANTA,  GA. 

Constitution-m  .  2,905,869  3,349,499 

Journol-e  .  3,359.849  3,878,798 

Journol  &  Constitution-S  1,630,797  2,162,77 1 

Grond  Totol  7,^6"^  7^  ,068 

NOTE  Port-run  advertising— Journol-e  this  yeor 
3,359,849  includes  158,523  lines;  lost  year  3,878,796 
includes  257.874  lines. 

BALTIMORE,  MD. 

News  Amencon-S  702,123  993.049 

*News  Americon-e  .  1,226,722  1,269,858 

Sun-m  1.422.141  1,493,608 

Sun-e  .  1,833,138  1,983,472 

Sun-S  .  1,706,060  2,213,800 

Grond  Total  6,890,184  7,953,787 

NOTE  Port-run  odvertising — News  Amertcon-S  this 
yeor  702,123  includes  85,830  lines,  lost  year 
993,049  includes  119,996  lines. 

News  Americon-e  this  yeor  1,226,722  includes 
22,032  lirtes;  lost  year  1,269,658  includes  17,456 
lines. 

5un-m  this  year  1,422,141  includes  31,360  lines. 
Sun-e  this  year  1,833,138  includes  26,304  lines. 
Sun-S  this  yeor  1,706,060  includes  31,392  tines 

BATON  ROUGE,  LA. 

Advocate  (see  note)  2,584,164  2,492,101 

*Advocate-S  .  _  M3JM  942.643 

Grond  Total  1,427284  7434744 

NOTE  Advocote-m  ond  Stole  Times-e  sold  in  combino- 
tion;  linage  of  one  edition,  Advocote-m  is  shown 
NOTE  Advocote-m&S  and  Stote  Times-e  chonged  from 
eight  to  siK  columns  Sept.  1,  1975. 

BERGEN  COUNTY,  N.J. 

Record-e  2,311,585  2,327,191 

tRecord-S  .  1,038,725  1,335,754 

Grand  Total  .  3,350,310  3.662,945 

NOTE:  Record-e  published  5  doys  o  week  only. 

NOTE:  Port-run  advertising— Record-e  this  year 
2,31 1,585  includes  284.228  lines,  lost  yeor  2.327,191 
includes  209,529  lines 

Record-S  this  year  1,038,725  includes  204,632  lines; 
lost  yeor  1,335,754,  includes  262,664  lines. 

BINGHAMTON,  N.Y. 


Press-e 

1.940,309 

1.530.851 

•PtessS 

580.136 

680.793 

Grond  Total  . 

1530.445 

1301.643 

BOSTON, 

MASS. 

Herold  Americon-d  . 

1,168.554 

1,111198 

Herald  Advertiser-S  .... 

1.030.111 

1,047,769 

(^obe-e  . 

1.711.641 

1,610,435 

Globe-m  . 

1148,665 

3,066.986 

•Glob».S  . 

3,316,417 

3.385.463 

Grand  Total  . 

8,365,388 

8.333.840 

1975  1974 

CAMDEN,  N.J. 

Courier  Post-e  2,521,633  2,578,042 

NOTE:  Port-run  advertising  Courier  Pst-e  this  year 
2,521,633  includes  83,632  lines 

CHICAGO,  ILL. 

Tribune-m  5,250,951  5,500,078 

Tribune-S  2,498.092  3,019,353 

News-e  .  1,921,409  1.995.260 

Sun  Times-m  .  2,842,002  2,832,837 

•Sun  Times-S  .  1,415,489  1,775,894 

Todoy-e  .  . 

Grand  Total  .  13.927.943  15,456,222 

NOTE  Port-run  odvertising — Tribune-m  this  year 
5,250.951  includes  1,905.206  lines;  lost  yeor 
5.500,078  includes  2,035,097  lines 
Tribune-S  this  yeor  2,496,092  includes  624,096  lines; 
lost  year  3,019,353  includes  616,175  lines. 

News-e  this  year  1,921,409  includes  316,895  lines. 
Sun  Times-m  this  yeor  2.842,002  includes  214,479 
lines;  lost  yeor  2,832,837  includes  159,251  lines. 
Sun  Times-S  this  yeor  1.415,489  includes  469.891 
lines;  lost  year  1,775,894  includes  473,624  lines. 
Todoy-e  lost  yeor  332,600  includes  74,112  lines  of 
Port  Run  Advertising;  Today  ceased  publicotion  Sept 
13,  1974.  Figures  for  Sept.  1974  from  Neustodt 
Report. 

NOTE:  Tribune-m&S  changed  from  eight  to  nine- 
columns  July  1, 1975.  The  Chicago  newspopers  ogreed 
to  hove  Tribune  reported  both  ways  This  report  re¬ 
flects  knoge  of  octuol  nine-column  measurements. 

CINCINNATI,  OHIO 

Enquirer-m  2,699.978  2,788,965 

Enquirer-S .  1,629,889  1.983,145 

Post-e  2,283.290  2,224.120 

Grand  Total  .  6,613,157  6,996,230 

NOTE.  Port-run  odvertising — Post-e  this  yeor  2,283.290 
includes  14,496  lines. 

NOTE  Post-e  (June  2,  1975)  ond  Enquirer-m&S  (June 
3,  1975)  changed  from  eight  to  nine  columns.  Doto 
in  this  report  reflects  octuol  nine-column  measure¬ 
ments 

CLEVELAND,  OHIO 

Plom  Deoler-m  3.157,107  3.275,498 

Ploin  Deoler-S  .  1,513,694  1,993.777 


Press-e  .  2,457,787  2,473,629 

Grond  Total  7,128,588  7,742,904 

NOTE:  Port-run  odvertising — Plain  Deoler-m  this  year 
3,157,107  includes  201,438  lines,  lost  year  3,275.498 
includes  219,1 14  lines. 

Ploin  Deoler-$  this  year  1,513,694  includes  44,130 
lines;  lost  yeor  1.993,777  includes  48,551  hnes. 
Press-e  this  yeor  2,457,787  includes  281,020  tines, 
lost  yeor  2,473,629  includes  394,176  lines 
NOTE  EHective  Sept  1,  1975,  the  Plain  Deoler-m&S 
chonged  from  eight  to  nine-columns,  Press-e 
changed  from  eight  to  nine-columns  Doto  obove 
reflects  octuol  nine-column  measurements 
COLUMBUS.  GA. 

Enqu.rer-m  1,218,581 

ledger-e  1.148.823 

•ledger  Enquirer-S  .  .  543,254  _ 

Grand  Totol  .  2,910,658 

NOTE  Figures  not  ovoiloble  for  Sept.  1974. 

NOTE  Port-run  advertising —Enquirer-m  this  year 
1,218,581  includes  41,258  hnes 
ledger-e  this  yeor  1,148,823  includes  41,259  lines. 


1975  1974 

ledger  Enquirer-S  this  year  543,254  includes  14,790 
lines 

COLUMBUS,  OHIO 

Dispotch-e  .  2,895,625  2.887,163 

Dispotch-S  .  1,655,134  2,075,746 

Citizen  Journol-m  .  954,461  1,037,073 

Grand  Total  .  5,505,220  5.999,984 

NOTE:  Port-run  odvertising — Dispotch-e  this  year 
2,695,625  includes  54,702  lines 

DALLAS,  TEXAS 

News-m  3,514,256  3,670,213 

News-S  .  1,289,281  1,615,044 

Times  Herold-e  .  3,257.583  3,278,376 

•Times  Herold-S  1,316,328  1.894,804 

Grond  Totol  9,377,448  10,458,437 

NOTE:  Port-run  advertising — News-m  this  year 
3,514,256  includes  135,528  lines;  lost  yeor  3,670,213 
includes  69,716  lines. 

News-S  this  year  1,289,281  includes  33,680  lines; 
lost  year  1,615.044  includes  33,652  lines. 

Times  Herold-e  this  year  3,257,563  includes  76,718 
tines;  lost  year  3,278,376  includes  139,405  lines. 
Times  Herold-S  this  year  1,316,326  includes  55,126 
lines;  lost  year  1,894,804  includes  70,928  lines. 
DAYTON,  OHIO 

Journol-Herold-m  2,232,766  2,305,051 

News-e  .  2,372,218  2.403,882 

•News-S  .  833,399  1,082,044 

Grand  Total  .  5,438,383  5.790,977 

NOTE.  Port-run  odvertising — Journal  Herold-m  this 
yeor  2,232,766  includes  100,521  lines,  lost  yeor 
2,305,051  includes  53,447  lines. 

News-e  this  yeor  2,372,218  includes  115,314  lines; 
lost  yeor  2,403,682  includes  68,913  lines. 

DENVER,  COLO. 

Rocky  Mt  News-m  .  3,154,110  3,438,231 

•Rocky  Mt  News-S  667,290  940.964 

Post-e  .  3,280,275  3,667,151 

Posts  .  1,531,710  2,183,418 

Grond  Totol  8,633.385  10,229,764 

NOTE:  Port-run  advertising — Post-e  this  yeor  3,280,275 
includes  122.493  lines;  lost  year  3,667,151  includes 
117,871  lines 

DETROIT,  MICH. 

Free  Press-m  1.937.090  1.934.602 

•Free  Press-S  861.480  1,140,227 

News-e  .  3,069,604  3.065.611 

News-S  .  1,575,363  1,874,612 

Grand  Total  .  7,443,537  8,015,052 

NOTE:  Port-run  odvertising — Free  Press-m  this  yeor 
1,937.090  includes  170.769  lines,  lost  year  1,934,602 
includes  181,374  lines. 

Free  Press-S  this  yeor  861  480  includes  241,608 
lines;  lost  year  1.1^,227  includes  280,151  lines. 
News-e  this  yeor  3,069,604  includes  497,010  lines; 
this  yeor  3,065,611  includes  351,668  lines 
News-S  this  yeor  1,575,363  includes  274,418  lines; 
lost  year  1,874,612  includes  247.767  lines. 

ERIE,  PA. 

Times  (see  note)  1,593,249  1,537.303 

•Times  News  S  78U21  677.S27 

Grond  Totol  2,375.870  2.414,830 

NOTE  News-m  and  Times-e  sold  in  combinotion,  Iinoge 
of  one  edition.  Times-e  is  shown. 


3,280,275  3,667.151 

1,531,710  2,183,418 


Free  Press-m 
'Free  Press-S 
News-e  .  .  . 

News-S  .  .  . 

Grand  Total 


Ad  Expenditure  Trends 
September  1975 

A  smnniaiy  of  nowsiiapoi'  advoi  tisinjr  compiled  by  KDITOH  & 
I’l'HLlSHKR  from  Media  Records — (i4  ('ilies  Report 


NOTE  (^obe-e  published  5  doys  o  week  only. 

NOTE:  Port-run  odvertising — Herotd  Advertiser-S  this 
yeor  1,020,111  includes  358,702  lines,  lost  yeor 
1,047,769  includes  279,248  hnes 
Gdobe-S  this  yeor  2,216,417  includes  338,364  lines, 
tost  yeor  2,385,462  includes  291,984  lines. 

BRADENTON,  FLA. 

Herold-e  764  892 

tHerold-S  433,792  _ 

Grond  Total  .  1.198,684 

NOTE.  Not  measured  by  Medio  Records  in  Sept.  1974. 

BUFFALO,  N.Y. 

Courier  Express-m  ...  770,876  986,545 

•Courier  Express-S  .  1,060,974  1,434,597 

News-e  .  2,858,803  3,133,207 

Grand  Total  .  4,690,653  5,554,349 

NOTE:  Port-run  odvertising — Courier  Express-m  this 
year  770,876  includes  9,716  lines;  lost  yeor  986,545 
includes  802  lines 

Courier  Express-S  this  yeor  1,060,974  includes 
15,744  hnes;  lost  yeor  1,434,597  irKludes  13,200 
lines. 

News-e  this  year  2,858,803  includes  90,144  lines; 
lost  yeor  3,133,207  includes  102,816  lines. 


('lassifications 

Retail 

September  . 

b'irst  Nine  Months 
Department  Stores 
(Included  in  Retail) 

September  . 

First  Nine  Months 
(General 

Sei)tember  . 

First  Nine  Months 
.\utom(»tive 

September  . 

b'irst  Nine  Months 
Financial 

September  . 

First  Nine  Months 
Classified 

Septeml>er  . 

F'irst  Nine  Months 
Total  .Sdvertisinfi 

September  . 

Fiist  Nine  Months 


1975 

(000) 

Omitted 


1971 

(OOO) 

Omitted 


$  1S4.S49$  177,7:0 
l.);()4.2()8  1.522.405 


Dollar  ('hantte 
(OOO) 

Omitted 

-  7.118  -  4.0 

•141.80:1  •  9.:5 


.50.241 

4:54.777 

45,.5(i2 

:59:{.277 


50.082 

404,4:58 

47.074 

:577.277 


WJI  ’  305,674 
6;26i,689  6.650.2h 


:5:54.():5i  :5:50.94() 

2,9(>9.8(>(5  2,845.12(5 


:5.091 

124.740 


1975  1974 

FORT  LAUDERDALE,  FLA. 

News-e  3.354.273  3,633.307 

•News-S  1,367.706  1,790,686 

News-sal  .  696,851  755,011 

Grond  Total  5.418.830  6.179.004 

NOTE:  News-e  published  5  days  o  week  only. 

NOTE:  Pori-run  advertising — News-e  this  year 
3,354,273  includes  1 42,668  lines;  lost  year  3,633.307 
includes  114,630  lines. 

NOTE:  News-e,  sot.  &  $  changed  from  eight  to  six 
columns  May  12,  1975. 

FORT  WAYNE,  IND. 

Journol  (zozette-m  .  1,465,776  1,459,772 

•Journal  Gozette-S  .  596,746  764,126 

News  Sentinel-e  .  1,949,495  1,904,263 

Grand  Total  4.012.017  4.128.161 

FRESNO,  CALIF. 

Bee-e  .  2.112,836 

•Bee-S  .  720,090 

Grond  Totol  .  2,832,926 

NOTE:  Figures  not  ovoiloble  for  Sept.  1974 

HARTFORD,  CONN. 

Couront-m  .  2,796,835  2,704,057 

•Couront-S  1,635,929  1,766.961 

Times-e  .  858,274  1,175,721 

tTimes-S  .  359.950  475,532 

Grond  Total  .  5,650,988  6,122,271 

NOTE  Part-run  advertising — Couront-S  this  year 
1 .635.929  includes  354,048  lines;  last  year  1 ,766,961 
includes  317.460  lines 

Times-e  this  year  858,274  includes  58,203  lines;  lost 
year  1,175,721  includes  8,080  lines 
Times-S  this  yeor  359,950  includes  97,310  lines;  lost 
year  475.532  includes  89.960  lines 
HONOLULU,  HAWAII 

Advertiser-m  2,557,490  2,595,515 

Stor  Builetin-e  2,724,422  2,749,032 

•Star  Bulletin  & 

Adverliser-S  979,777  1,305,674 

Grand  Total  6^261,689  6.650,221 

HOUSTON,  TEXAS 

Chronicle-e  .  4,357,216  4,447.063 

Chronicle-S  .  1,782,672  2,460,153 

Post-m  3,702,787  3,985,182 

•Post-S  .  1,262,628  1,641,206 

Grand  Total  11,105,303  12,533,604 

NOTE  Port-run  odvertising — Chronic1e-e  this  year 
4,357,216  includes  388,910  hnes;  lost  yeor  4,447,063 
includes  478.482  lines. 

Chronicle-S  this  yeor  1.782,672  includes  99,036 
lines;  lost  year  2,460.153  includes  201,192  lines. 
Post-m  this  year  3,702,787  includes  310,614  lines, 
lost  yeor  3,985,182  includes  380,857  lines. 

Pos1-S  this  year  1,262,628  includes  83,694  hnes,  lost 
yeor  1,641,206  includes  107,104  lines. 

NOTE  Chronicle-e&S,  ond  Post-m&S  changed  from 
eight  to  nine-columns  July  1,  1975  Doto  in  this 
report  reflects  octuol  nine-column  meosurements 
JACKSONVILLE,  FLA. 

Times-Union-m  2.760.556  2,962,117 

•Times-Umon-S  944.924  1.244.465 

Journol-e  1,572,308  1,763,252 

Grand  Totol  5,277,788  5,969.834 

NOTE  Pori-run  advertising  Times-Union-m  this  yeor 
2,760,556  includes  399.959  lines,  lost  yeor  2,962,1 17 
includes  3,667  hnes. 

Times  Union-S  this  yeor  944.924  includes  43,616 
hnes. 

Journol-e  this  yeoi  1,572,308  includes  17,232  lines. 

LEXINGTON,  KY. 

Herold-m  1.556,904 

leoder-e  1,329,476 

•Herald  leoder-S  ^86 

Grond  Totol  .  3,606,166 

NOTE.  Not  measured  by  Medio  Records  in  Sept.  1974 

LITTLE  ROCK,  ARK. 

Arkonsos  Gozette-m  1,400,105  1,500,007 

•Arkonsas  (jozette-S  581,038  752,492 

Arkansas  Democrot-e  668,373  807,781 

fArkonsos  Democrot-S  .  311,696  464,262 

Grond  Totol  2,961,212  3,524.542 

LONG  ISLAND,  N.Y. 

Newsdoy-e  2,940,088  2,805,908 

Newsdoy-S  810,247  898,179 

Grond  Totol  .  3,750,335  3,704.087 

NOTE  Port-run  odvertising — Newsdoy-e  this  yeor 
2.940.086  includes  606,939  lines;  lost  yeor  2.805.908 
includes  533,973  lines. 

Newsdoy-S  this  year  810,247  includes  202,7S3  lines; 
lost  yeor  698,179  includes  216,060  lines. 

LOS  ANGELES,  CALIF. 

Times-m  6,046,265  6,355,014 

Times-S  3.149,594  4,237,221 

Herold  Exominer-e  .  750,094  832,636 

Herold  Exominer-S  .  .  214,302  332,964 

Grand  Total  10,160,255  11,757,835 

NOTE:  Port-run  advertising — Times-m  this  yeor 
6.046.265  includes  1,679,845  lines;  lost  year 
6,355,014  includes  1,647,456  hnes. 

Times-S  this  year  3,149,594  includes  1,093,617  lines; 
lost  yeor  4,237,221  includes  1.429,171  lines. 
MACON,  GA. 

Telegroph-m  969,003  1,008,468 

News-e  1,058,715  1,122,825 

•Telegroph  &  News-S  .  464,569  543,320 

Grond  Total  2,512.287  2.674,613 

NOTE:  Port-run  odvertising — Telegroph-m  this  year 
969,003  includes  634  lines;  lost  yeor  1,008,468  in¬ 
cludes  5,017  lines. 

News-e  this  yeor  1,058,715  includes  860  lines,  lost 
)  yeor  1,122,825  includes  5,010  lines. 

Telegroph  &  News-S  this  yeor  464,569  includes  772 
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Who  killed  OCR  .  .  .  ?  Computype,  with  our 
under  $3000  video  typewriters.  Computype 
has  sounded  the  death  knell  to  an  already 
sick  patient. 

OCR  served  its  masters  well  during  its  dele- 
f'  gated  life  span.  However,  it  has  succumbed 
j  to  the  advanced  state  of  the  art  in  electronic 


publishing.  It  was  a  great  interim  step,  but 
only  that. 

Who’s  Computype . . .  ?  A  four-year-old  graph¬ 
ics  electronics  company  that  builds  total 
systems  which  run  now,  all  facets  of  it.  Aren’t 
you  tired  of  companies  telling  you  what 
they’re  going  to  do?  OCR  is  DEAD  . . . 


computype  me 
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Lifw^e-Cont'd. 

1975  1974 

lints;  lost  ytor  S43,320  includes  11,934  lints 
NOTE:  Ttlc9rapl>-m  &  Nt«vs-t  hos  t  combintd  Soturdoy 
tdilion;  I«na9e  is  only  shown  (or  Ntws-t. 
MANCHESTER.  N.H. 

Union  Ltoder-d  .  1.399.093  1.344.760 

fNew  Hompshirt  Ncws-S  516.267  597,459 

Grond  Totol  .  1,915.360  1,942,219 

MIAMI.  ELA. 

Htrold-m  .  3,646,627  4,405,194 

HtroldS  .  1,632,640  2,403,136 

Ntws-t  .  1,661.291  2,107,162 

Grand  Totol  .  6,962,556  6,915,494 

NOTE:  Port-rMO  odvtrtisin9 — Htrold-m  this  ytor 
3,646,627  inchidts  111,563  lints,  lost  ytor  4,405,- 
194  includts  187,620  tints. 

Htrold-S  this  ytor  1,632,640  includts  61,443  lints; 
lost  ytor  2,403,136  includts  177,792  lints. 

Ntws-t  this  ytor  1,681,291  includts  52,920  lints; 
lost  ytor  2,107,162  includts  50,400  lints. 

NOTE;  Htroid-m&S  and  Ntws-t  chan9td  (rom  ti9ht  to 
sii  columns  Mor.  3,  1975- 

MILWAUKEE,  WIS. 


Stntintl-m  1,477,774  1,787,581 

Journol-t  .  3,319,636  3,666,854 

Journol-s  .  2,025,069  2,521,061 

Grand  Totol  6,622,679  7,975,496 


NOTE:  Port-run  odvtrtisin9 — Stntintl-m  this  ytor 
1,477,774  includts  15,470  lints,  lost  ytor  1,787,561 
includts  15,980  lints. 

Journol-t  this  ytor  3,319,836  includts  266,727  lints; 
lost  ytor  3,666,854  includts  324,732  lints. 
Journol-S  this  ytor  2,025,069  includts  168,114  lints; 
lost  ytor  2,521,061  includts  251,273  lints. 
NASHVILLE,  TENN. 


Bonntr-t  .  2,275,047  2,252,054 

Ttnntsston-m  .  2,261,143  2,239,678 

Ttnntsston-S  917,362  1,215,776 

Grond  Totol  .  5,453,552  5,707,708 


NOTE:  Port-run  odvtrtisin9 — Bonntr-t  this  ytor 
2,275,047  includts  40,632  lints 
Ttnntsston-m  this  ytor  2,261,143  includts  40,832 
lints. 

Ttnntssten-S  this  ytor  917,362  includts  35,920 
lints. 


NEW  HAVEN 

,  CONN. 

Journol  Courier 

-m 

1,494.038 

1,559,729 

Registtr-e 

1,951,975 

1,892,132 

•Rtgisttr-S 

1,272,003 

1,484,435 

Grond  Totol 

4,718.016 

4,936,296 

NOTE:  Port-run  odvertistng 

— Rtgister-S 

this  ytor 

1.m.003  me 

ludes  60.592  1 

ints;  last  yeoi 

r  1,484,431 

includes  140 

.112  Ui<». 

NEW  YORK,  N.Y. 

Timts-m  ... 

2,793,817 

2,854,454 

Times-S  .  .  .  . 

3,067,278 

3,767,630 

Ntws-m  .  .  . 

2,177,551 

1,989,366 

Ntws-S  .  .  .  . 

1,702,259 

2,401,102 

Post-t  . 

939,993 

989,296 

Grond  Total 

10,680,898 

12,001,848 

NOTE:  Port-ri 

jn  odvtrfisin 

ig — Timts-S 

this  ytor 

3,067,278  includts  520,399  lints;  lost  ytor  3,767,630 
includts  439,959  Uts. 

Ntws-m  this  ytor  2,177,551  includts  662,636  lints; 
lost  ytor  1,9^,366  includts  711,975  lints. 

Ntws-S  this  ytor  1,702,259  includts  985,001  lints; 
lost  ytor  2,401,102  includts  1,419,779  lints. 

NEWARK.  NJ. 


Stor  Ltd9tr-m  .  2,406,736  2,473,369 

•Stor  Ltdgtr-s  .  1,647,311  2,216,232 

Grand  Totol  .  4,054,049  4,689,621 


NOTE;  Port-run  odvtrtising — Star  ltdgtr-m  this  ytor 
2,406,738  includts  77,522  lints;  lost  ytor  2,473,389 
includts  53,432  lints. 

Star  Ltdgtr-S  this  ytor  1,697,311  includts  29,344 
lints;  lost  ytor  2,216,232  includts  109,984  lints. 
ORLANDO,  PLA. 

StntintI  Stor-d  .  2,643,930  3,2 1 3,695 

•StntintI  Stor-S  .  1,103.367  1,729,225 

Grond  Totol  .  3,947,317  4,942,920 

NOTE:  Port-run  odvtrtising — StntintI  Stor-d  this  ytor 
2,843,930  includts  363,791  lints,  lost  ytor  3,213,695 
includts  366,665  lints. 

StntintI  Stor-S  this  ytor  1,103,387  includts  145,431 
lints;  lost  ytor  1,729,225  includts  217,725  lints. 

PHILADELPHIA  PA. 

Bulittin-t  .  2,514.905  2,666,618 

*Bullttin-S  .  1,149,898  1,632.272 

Inquirtr-m  .  1,656,167  1,658,639 

Inquirtr-S  .  2,169,594  2,506,053 

Ntws-t  .  956,636  995,087 

Grond  Total  .  6,649,200  9,679,069 

NOTE:  Port-run  odvtrtising — 6ullttin-t  this  ytor 
2,514,905  includts  615,681  lints;  lost  ytor  2,666,818 
includts  717.537  lints. 

Bulittin-S  this  ytor  1,149,898  includts  393,939  lints; 
lost  ytor  1,632,272  includts  651,900  lints. 
Inquirtr-m  this  ytor  1,856,167  includts  105,661 
lints;  lost  ytor  1,858,639  includts  224,053  lints. 
Inquirtr-S  this  ytor  2,169,594  includes  520,693 
lints;  lost  ytor  2,506,053  includts  676,692  lints. 
Ntws-t  this  ytor  958,636  includts  42,976  lints;  lost 
ytor  995,087  includts  27,166  lints. 

NOTE;  6ullttin-t&S  chongtd  (rom  tight  to  sii-columns 
Moy  19,  1975;  Inquirtr-m&S  chongtd  (rom  tight  to 
sii-columns  May  19,  1975;  Ntws-t  chongtd  (rom  sii 
to  (ivt-column  Moy  19,  1975.  Data  obovt  (or  tht 
Ntws-t  redacts  converted  linogt  to  six-columns. 
PITTSBURGH,  PA. 

Post  Gaiette-m  .  646,646  926,826 

Prtss-t  .  1,669,525  1.919,464 

•Prtss-S  .  1,603,039  1,908,264 

Grond  Totol  .  4,319,412  4,756,554 


1975  1974 

NOTE:  Port-run  odvtrtising — Prtss-t  this  ytor 
1,669,525  includts  74,127  lints;  lost  ytor  1,919,464 
includts  67,062  lints. 

Post  Gozette-m  this  ytor  646,848  includts  14,790 
lints. 

NOTE:  Post  Goztttt-m  ond  Prtss-t&S  chongtd  (rom 
tight  to  nine-columns  Sept  1,  1975.  This  report 
redacts  linage  o(  octuol  nine-column  mtosurements. 
PROVIDENCE,  R.l. 

Bulittin-e  .  1.999,352  1,961,972 

Journol-m  .  1,591,643  1,646,476 

Journol-S  .  1,269,028  1,561,656 

Grond  Total  .  4,660,023  5,190,104 

NOTE:  Port-run  advertising — Bulletin-e  this  ytor 
1,999,352  includts  203,410  lints;  lost  ytor  1,961,972 
includes  117,206  lints. 

Journol-S  this  ytor  1,269,026  includes  20,400  lints; 
lost  year  1,561,656  includts  44,400  hnts. 

NOTE:  6ullttin-e  ond  Journol-m  hove  combined  Sotur- 
doy  edition;  linogt  is  only  shown  (or  Bulletin-e. 
ROCHESTER.  N.Y. 

Democrot  &  Chronicit-m  2,017,694  1,609,979 

Dtmocrot  &  Chronicit-S  .  1,046,346  1,181,138 

Times  Union-t  .  2,029,223  1,952,083 

Grond  Total  .  5,093,265  4,943,200 

NOTE;  Port-run  odvtrtising — Dtmocrot  &  Chronicit-m 

this  year  2,017,694  includts  135,572  lints. 
Dtmocrot  &  Chronkle-S  this  year  1,046,346  includes 
66,134  lints;  lost  ytor  1,181,138  includts  15,300 
lints. 

Timts-Union-t  this  ytor  2,029,223  includts  107,352 
lints. 

SACRAMENTO,  CALIF. 


Btt-e .  2,755,685  2,842,703 

•Bte-S  .  862,483  1.227.984 

Union-m  .  1,640,143  1,896,464 

fUnion-S  .  250,563  369,903 

Grand  Total  .  5,508,694  6,337,054 


NOTE:  Port-run  advertising — Btt-t  this  ytor  2,755,685 
includts  223,506  lints,  lost  ytor  2,642,703  includts 
16,660  lines. 

Bee-5  this  ytor  662,463  includts  14,720  lints. 
Union-m  this  ytor  1,640,143  includts  108,664  lints. 
Union-S  this  ytor  250,563  includts  1,520  lints. 
NOTE:  Bte-t&S  ond  Union-m&S  changed  (rom  tight  to 
nine-columns  Sept.  1,  1975.  This  report  redacts  lin¬ 
age  o(  octuol  nine-column  meosurtments. 

ST.  PETERSBURG,  FLA. 

Indeptndtnt-e  .  2,060,972  2,243,110 

Timts-m  .  3,424,633  3,907,111 

•Timts-S  .  1,345,666  1,807,028 

Grand  Total  .  6,831,271  7,957,249 

NOTE:  Port-run  odvtrtising — Indtptndtnt-e  this  ytor 
2,060,972  includes  37,416  lints;  lost  year  2,243,110 
includts  17,000  lints. 

Times-m  this  ytor  3,424,633  includts  737,661  lints; 
lost  ytor  3,907,111  includes  938,674  lints. 

TimtS'S  this  ytor  1.345,666  includes  220,316  lints; 
lost  ytor  1,807,026  includts  406,923  lints. 

SAN  ANTONIO,  TEXAS 

Exprtss-m  .  1,830,172  2.197,988 

fExpress-News'S  .  832,096  1,329,641 

Express  News-sot .  376,752  453,568 

News-t  .  1,680,589  1,966,911 

Ught-t  .  2,078,123  Z367.253 

•Light-S  .  961,567  1,403,448 

Light-sot .  283,402  288,231 

Grond  Total  8,042,701  10,007,040 

NOTE;  Express-m,  Ntws-t  ond  Light-e  published  5  days 
0  week  only. 

SAN  DIEGO,  CALIF. 

Union-m  .  2,613,043  2,699,636 

•Union-S  .  1,109,707  1,483,165 

Tribunt-t  .  2,917,384  3,110,217 

Grond  Totol  .  6,640,134  7,293.018 

NOTE:  Port-run  odvtrtising — Union-m  this  ytor 
2,613,043  includts  83,716  lints. 

Union-S  this  ytor  1,109,707  includes  16,320  lints. 
Tribunt-t  this  ytor  Z917,384  includts  92,560  lints. 

SAN  FRANCISCO,  CALIF. 

ChronicIt-m  1,882,149  2,016,345 

Exomintr-t  .  1,907,775  2,030,611 

Exomintr  &  ChronicIt-S  1,008,710  1,292,965 

Grand  Totol  .  4,798,634  5,339,921 

SAN  JOSE,  CALIF. 

Mercury-m  .  4,064,303  4,050,832 

Ntws-t  3,981,725  3,872,432 

•Mtrcury-Ntws-S  .  1,293,964  1,645,304 

Grond  Totol  .  9,340,012  9,568,568 

NOTE:  Port-run  advertising — Mtrcury-m  this  ytor 
4,064,303  includts  190,878  lints;  lost  ytor  4,050,832 
indues  174,109  lints. 

News-e  this  ytor  3,981,725  includts  190,870  lints; 
lost  ytor  3,872,432  includts  174,109  lints. 

SHREVEPORT,  LA. 


Journol-t  . 

1,438,487 

1,348,663 

Timts-m  . 

2.144,256 

2,012,108 

Timts-S  . 

787,292 

959,853 

Grond  Totol  . 

4,370,035 

4,320,624 

SYRACUSE 

,  N.Y. 

Htrold  Journol-t  . 

1,837,753 

1,827,940 

•Htrold  Amtricon-S  .... 

823,675 

1,014,068 

Post  Stondord-m  . 

1,022,133 

1,136,715 

Grond  Totol  . 

3,683,561 

3,978723 

NOTE:  Port-run  odvtrtising — Htrold  Journol-t  this 
ytor  1,837,753  includts  6,142  lints;  lost  ytor 
1,827,940  includts  8,431  lints. 


Htrold  Amtricon-S  this  ytor  823,675  includts 
10,183  lints;  lost  ytor  1,014,068  includts  23,578 
lints. 

Post  Stondord-m  this  ytor  1,022,133  includts  13,208 
lints;  lost  ytor  1,136,715  includts  15,898  lints. 


I97S  1974 
TALLAHASSEE,  FLA. 

Dtmocrot-t  .  1,343,230  1,631,662 

•Dtmocrot-S  .  518,533  745,605 

Grand  Total  .  1,861,763  2,377,467 

NOTE:  Port-run  odvtrtising — Dtmocrot-t  this  ytor 
1,343,230  includts  15,470  lints;  lost  year  1,631,662 
includts  15,300  lints 

TAMPA,  FLA. 

Tribunt-m  3,019,973  3,585,437 

Tribunt-S  .  1,097,809  1.373,753 

Timts-t  .  1,872,437  2,259,212 

Grand  Totol  .  5,990,219  7,218,402 

NOTE:  Port-run  odvtrtising — Tribunt-m  this  ytor 
3,019,973  includts  254,622  lines;  lost  yeor  3,585,437 
includts  376,307  lints. 

TRENTON,  N.J. 

Timts-e  .  1,356,601  1,349,430 

•Times  Advtrtistr-S  ....  744,691  1,144,685 

Trtntonion-m  .  1,121,569  1,341,934 

Grond  Totol  .  3,222,861  3,836,049 

NOTE;  Timts-t  published  5  doys  o  week  only;  eHtctivt 
Sept  13,  1975 — published  6  doys  o  week. 

NOTE:  Port-run  odvtrtising— Times  Advtrtistr-S  this 
ytor  744,691  includts  14,790  lints;  lost  year 
1,144,685  includes  15,980  lints. 

NOTE:  Timts-t  ond  Times  Advtrtistr-S  chongtd  (rom 
nine  to  six-columns  Sept.  10,  1974.  This  report  rt- 
(Itcts  converted  knogt  to  eight-columns. 
WASHINGTON,  D.C. 


Post-m  .  4,640,222  4,685,354 

•Post-S  .  Z018,661  2,716,431 

Stor-Ntws-t  .  2,288,328  2,394,260 

tStor-News-S  .  630,421  1,042,042 

Grond  Totol  .  9,577,632  10,638,087 


NOTE;  Port-run  advertising — Post-m  this  yeor 
4,640,222  includes  300,479  lines;  lost  ytor  4,685,354 
includts  42,200  lints. 

Post-S  this  ytor  2,018,661  includes  231,320  hnts; 
lost  yeor  2,716,431  includes  331,332  hnes. 
Stor-News-e  this  ytor  2,286,328  includts  336,104 
lints. 

Stor-Ntws-S  this  ytor  630,421  includts  126,922 
lines;  lost  yeor  1,042,042  includes  15,980  lints. 
WEST  PALM  BEACH,  FLA. 

Post-m  .  Z131.317  2,486,520 

Timts-t  .  1.812,375  2,123,660 

•Post  Timts-S  .  818,767  1,238,048 

Grand  Total  .  4,762,459  5,848,228 

NOTE:  Post-m  &  Time$-t  hove  o  combined  Soturdoy 
Edition;  linage  is  only  shown  (or  Post-m. 

NOTE:  Port-run  odvtrtising — Post-m  this  yeor 
2,131,317  includes  58,137  hnes;  lost  year  2,486,520 
includts  23,953  hnts. 

Timts-t  this  yeor  1,812,375  includes  58,362  lints; 
lost  year  2,123,660  includes  36,688  lines. 
Post-Times-S  lost  year  1,238,048  includes  18,240 
hnes. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e  ...  1,722,276  1,508,473 

NOTE:  Port-run  odvertising — Reporter  Dispotch-t  this 
year  1,722,276  includes  196,160  hnes. 
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ABERDEEN,  S.D. 

American  Ntws-t$  .  1,022,000  1,025,000 

NOTE:  Dots  not  include  Porodt  or  Family  Weekly. 
Port-run  odvtrtising  included  70,000  hnts  in  1975; 
31,000  hnes  in  1974. 

ALBANY,  N.Y. 

Timts-Union-m  .  1,453,572  1,471,538 

Knickerbocker  News-t  .  .  1,089,487  1,161,919 

Timts-Union-S  .  613,157  606,382 

Grand  Total  .  3,156,216  3,469,839 

BANGOR,  MAINE 

Ntws-m  .  1,240,419  1.214,146 

BOULDER,  COLO. 

Comtro-eS  .  2,030,000  2,109,000 

NOTE:  Dots  not  include  Porodt  or  Fomily  Weekly. 
BURLINGTON,  VT. 

Fret  Prtss-m  .  1,603,994  1.439,410 

CHILUCOTHE,  OHIO 

Gozette-e  .  1,065,050  1,088,276 

NOTE:  Includts  inserts  211,904  hnts  in  1975;  202,272 
hnts  in  1974. 

COLUMBUS,  NEB. 

Ttitgrom-t  .  748,076  587,160 

NOTE:  Includts  inserts— 57,624  hnts  in  1975;  48,608  in 
1974. 

DAVENPORT,  IOWA 

Quod-City  Timts-t&m  .  . .  Z671,312  2,616,152 

Quod-City  Timts-S  .  71 1,284  761,516 

Grand  Totol  .  3,382,596  3,377,668 

DES  MOINES,  IOWA 

Rtgisttr-m  .  835,975  782,170 

Tribunt-t  .  1,274,312  1.219,103 

Rtgisttr-S  .  680,011  967,126 

Grond  Totol  .  2,990,298  2,968,399 

NOTE:  Port-run  odvtrtising — Rtgisttr-S  includts  this 
ytor  191.228  hnts;  lost  ytor  137,072  hnts. 
DULUTH,  MINN. 

Ntws-Tribunt-mS  .  1,682,000  1,756,000 

Htrold-t  .  950,000  892,000 

Grond  Total  .  Z632,000  2,648,000 

NOTE.  Dots  not  include  Porodt  or  Fomily  Weekly 
EDMONTON,  ALTA. 

Journol-t  .  3,657,765  Z784,432 


1975  1974 

FORT  COLLINS,  COLO. 

Colorodoon-tS  .  1,297,422  1,486,198 

NOTE:  Includts  inserts — 113,176  hnts  in  1975;  98,728 
lints  in  1974 

FREMONT,  NEB. 

Tribunt-t  .  814,600  641.900 

NOTE:  Includts  inserts — 110,768  lints  in  1975,  48,160 
hnts  in  1974 

GARY,  IND. 

Tribune-tS  .  2,520,000  3,324,000 

NOTE:  Dots  not  include  Porodt  or  Family  Weekly. 
Port-run  odvtrtising  included:  266,000  hnts  in  1975; 
325,000  hnts  in  1974 

GRAND  FORKS,  N.D. 

Htrold-tS  .  1,148,000  1,251,000 

NOTE:  Port-run  odvtrtising — 14,000  lints  in  1975, 
9,000  hnts  in  1974.  Dots  not  include  Porodt  or 
Fomily  Weekly. 

GREENVILLE,  S.C. 

Ntws-ms  .  2,132,172  2.545.046 

Piodmont-t  .  1,514,380  1,621,732 

Grand  Total  .  3,647,552  4,166,778 

INDIANAPOLIS,  IND. 

Stor-m  .  Z785,904  2,814.594 

Ntws-t  .  Z194,723  2,347,101 

Stor-S  .  1,403,634  1,796,312 

Grand  Total  .  6,384,261  6,960,007 

IOWA  CITY,  IOWA 

Prtss-Citiztn-t  .  892,794  1,025,178 

NOTE:  Includts  inserts — 147,560  lints  in  1975;  149,940 
lints  in  1974. 

KANSAS  CITY,  MO. 

Timts-m  .  2,063,523  2,04Z179 

Stor-t  .  1,112,233  1,198,410 

Stor-S  .  1,158,203  1,370,848 

Grand  Totol  .  4,333,959  4,611,437 

NOTE:  Port-run  odvtrtising — Stor-e-inciudts  100,707 
lints  in  1975,  131.791  lints  in  1974. 

LETHBRIDGE,  ALTA. 

Herold-t  .  1,263,263  984,125 

LINCOLN,  NEB. 

Journol-Stor-d&S  .  1,860,180  2,062,506 

NOTE:  Includts  inserts — 173,558  lines  in  1975;  176,486 
lints  in  1974. 

LONG  BEACH,  CALIF. 
Indeptndent-m 

Ind.  Press  Ttl.-S  .  2,978,000  3,417,000 

Press-Ttltgrom-t  .  2,118,000  2,139,000 

Grand  Totol  .  5,096,000  5,556,000 

NOTE;  Port-run  advertising:  included  Independent-m 
370,000  lines  in  1975;  470,000  hnts  in  1974. 
Press-Ttltgrom-t;  330,000  lints  in  1975;  397,000 
hnts  in  1974. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  2,127,999  2,442,036 

Times-t  .  2,408,706  2,691,573 

Courier  Journol  &  Timts-S  1,245,534  1,620,763 

Grand  Totol  .  5,782,239  6,754,372 

NOTE:  ROP  Display  Linage  pubhshed  on  6-column  basis, 
but  converted  to  8-column  basis  above.  Clossihed 
pubhshed  ond  reported  above  on  10-column  bosis. 

MADISON,  WIS. 

Copitol  Timts-t  .  2,083,231  1,971,424 

Stott  Journol-m  .  2.097,123  1,987,972 

Stott  Joumol-S  .  820,648  83Z146 

Grond  Totol  .  5,001,003  4,791,542 

MEMPHIS,  TENN. 

Commtrciol  Apptol-m  .  .  2,398,914  2,605,400 

Press-Scimitor-o  .  1,753,570  1,837,724 

Commercial  Apptol-S  .  .  .  966,668  1,471,162 

Grand  Totol  .  5,119,352  5,914,286 

NOTE:  Port-run  advertising — Press-Scimitor-t  this  ytor 
includes  79,226  lines;  lost  year  includts  70,448  hnts. 

MERIDAN,  CONN. 

Rtcord-m  .  1,053,206  972,342 

Journol-t  .  1,021,692  941,724 

Grand  Total  .  2,074,898  1,914,066 

MONROE,  LA. 

World-m  .  1,345,911  1,516.338 

Ntws-Stor-t  .  1,120,716  1,249,589 

World-S  .  275,373  337,071 

Grand  Total  .  2,742,000  3,102,998 

MONTREAL,  QUE. 

GoztHt-m  .  1,513,765  1,653,525 

Stor-t  .  3,029,913  3,153,979 

Lt  Dtvoir-m  .  399,504  407,925 

Lt  Dimoncht-Motin-S  .  .  .  593,003  548,939 

NOTE;  Lt  Dimoncht-Motin  includts  "Perspective"  ond 
inserts.  50,409  hnts  in  1975;  47,954  lints  in  1974. 
NOTE;  Stor  not  pubhshed  Moy  30  to  July  8,  1975 
inclusive. 


NASHUA.  N.H. 

Ttitgroph-t 

.  1,146,995 

1,100,008 

NEWPORT  NEWS,  VA. 

Prtss-m  ... 

.  1.942.486 

2,118,354 

Timts-Htrold-t 

.  1,723,134 

1,850,184 

Pr.H-S 

.  805,672 

1,251,124 

Grond  Totol 

.  4,471,292 

5,219,662 

NILES,  MICH. 

Stor-e-sot.-m 

.  588000 

420,000 

NORFOLK,  VA. 

Virginio-Pilot-m 

2,631,896 

2,832,225 

Ltdgtr-Stor-t 

.  2,191,925 

2,453,695 

Virginio-Rlot-S 

.  1,242,306 

1,461,228 

Grond  lotol 

.  6,066,127 

8,747,148 

NORTH  BAY  ONT. 

Nuggtt-t  .  .  . 

.  1,099,343 

974,772 

{Continued  on  page  40) 
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When  Ad  Age  delivers  the  latest  news  from  100  top  markets, 

yon  shonld  be  part  of  the  story. 


If  you're  in  the  newspaper 
business,  you  should  also  be  in  Ad 
Age.  Especially  on  December  15. 

That's  the  day  we  bring  a 
very  large  and  very  interested 
audience  up  to  date  on  the  top 
100  markets. 

We'll  profile  each  of  the  top 
100  Standard  Metropolitan 
Statistical  Areas  in  depth.  Not  just 
by  reporting  the  numbers.  But  by 
reporting  what  was  significant  in 
1975  and  what's  going  to  be 
significant  in  1976.  We'll  cover 
changes  and  trends  in  population, 
income,  employment,  housing  and 
construction. 

And  we'll  give  special 


attention  to  10  markets  where 
particularly  rapid  growth  is 
underway. 

Naturally,  this  informative 
special  feature  issue  will  be 
read  and  read  again  by  a  lot  of 
professionals  in  marketing  and 
advertising.  After  all,  we're  the 
national  newspaper  of  marketing. 
There  ore  68,000  paid  subscribers 
in  our  audience. 

And  that  figure  includes  a  lot 
of  influential  people  who  work 
for  the  largest  agencies  and 
marketers  in  the  country.  547,  for 


instance,  at  J.  Walter  Thompson. 
351  at  Young  &  Rubicam.  267  at 
General  Foods.  340  at  Procter  & 
Gamble.  And  so  forth. 

What's  more,  you  can  reach 
all  of  our  subscribers  with  a 
full-page  ad  for  as  little  as  3.30 
each. 

So  plan  to  be  in  Ad  Age 
December  15. 

That  way,  when  the 
marketing  and  advertising 
community  reads  all  about  the 
leading  markets,  they  con  also 
read  all  about  you. 


Put  yoar  north  in  Ad  Age’s 
Top  100  Markets  Issue,  closing  December  3. 


NEW  YORK;  Dave  Persson,  708  Third  Ave.,  (212)  986-5050;  CHICAGO:  Art  Mertz,  740  Rush  St.,  (312)  649-5303;  LOS  ANGELES:  Jim  Mills,  6404Wilshire  Blvd.  (213)651-3710 


Penthouse  tests 
Gertz  V.  Welch 
privacy  ruling 

A  $630- mi  I  lion  libel  suit  againsat  Pent¬ 
house  magazine  Hied  by  four  individuals 
and  four  corporations  may  prove  to  be 
another  test  of  the  "public  llgure"  rul¬ 
ing.  set  down  by  the  U.S.  Supreme  Court 
in  Gertz  v.  Welch. 

The  action — termed  by  some  to  be  the 
largest  libel  filing  in  U.S.  history — 
involves  a  story  written  by  Lowell 
Bergman  and  Jeff  Gerth.  The  article  pub¬ 
lished  by  Penthouse  in  April  was  titled. 
"La  Costa:  Syndicate  in  the  Sun." 

Named  as  plaintiffs  are  Morris  B. 
Oalitz.  former  owner  of  the  Desert  Inn 
Hotel  in  Las  Vegas.  Allard  Re>en.  Mer- 
vyn  Adelson  and  Irwin  Molasky.  All  are 
principal  officers  of  the  Rancho  La  Costa 
resort  in  Southern  California  which  in¬ 
cludes  a  5.6(K)-acre  real  estate-hotel  de¬ 
velopment.  The  latter  two  men  are  also 
principal  officers  of  l.orimar  Productions 
of  Hollywood  which  produces  the 
highly-rated  tv  series.  "The  Waltons." 

The  article  alleged  that  the  develop¬ 
ment  was  largely  the  brainchild  of  rac¬ 
keteer  Meyer  Lansky,  that  it  was  fi¬ 
nanced  by  the  International  Brotherhood 
of  Teamsters  on  highly  questionable 
grounds  and  that  it  was  generally  known 
as  a  haven  for  mobsters. 

The  trial  which  goes  to  court 
November  13  in  Los  Angeles  will  feature 


attorney  I.ouis  Nizer  representing  the 
Rancho  I.a  Costa  owners  and  Alan  M. 
Gelb.  representing  Penthouse. 

Nizer  is  set  to  argue  that  the  ofilcers  of 
La  Costa  are  not  "public  figures"  in  the 
legal  sense.  While  Gelb  maintains  they 
are  and  thus  are  exempt  from  constitu¬ 
tional  rights  of  privacy  under  the  .Sup¬ 
reme  Court  standards  set  in  the  1964 
landmark  decision. 

This  is  considered  to  be  a  crucial  point 
in  the  case  since  the  "with  malice"  test 
must  be  proven  if  Nizer  loses  the  particu¬ 
lar  battle.  La  Costa  would  then  have  to 
prove  that  the  authors.  Bergman  and 
Gerth.  wrote  their  story  knowingly  or 
w  ith  reckless  disregard  for  the  facts,  and 
published  inaccurate  information. 

Nizer.  according  to  a  story  published 
in  the  New  York  limes,  is  also  expected 
to  argue  that  the  four  men  are  private 
businessmen  and  not  criminals,  the  vic¬ 
tims  of  massive  character  assassinations. 
He  will  also  maintain  that  despite  the 
1964  Supreme  Court  determination  on 
"public  figures."  the  narrower  definition 
set  in  Gertz  v.  Welch  applies. 

"General  fame  or  notoriety"  is  re¬ 
quired.  Nizer  said.  And.  he  asserts,  that 
the  four  La  Costa  officers  have  neither. 

According  to  some  sources  close  to 
the  case,  the  legal  fees  and  investigation 
expenses  have  already  totaled  more  than 
$300. 000.  Other  lawyers,  including 
Thomas  Sheridan,  once  a  top  specialist 
for  the  Justice  Department  on  organized 
crime,  have  been  hired.  A  public  rela¬ 
tions  firm  specializing  in  political  affairs. 
Whittaker  &  Baker,  were  also  hired. 


NJPA 

(Continued  from  puize  Ih) 

ters'  questions  for  information  is  enough 
to  keep  public  officials  on  their  guard  and 
may  dry  up  illegal  practices. 

George  Gallup  Jr.,  president.  Gallup 
Poll.  Princeton.  N.J.  said  he  believes 
newspaper  must  help  to  build  a  "new 
mood  in  America." 

He  suggested  that  papers  accomplish 
this  job  by  reporting  more  stories  that 
present  "a  positive  side,  a  gotnJ  side  of 
.America." 

Newspapers,  he  said,  must  try  to  bal¬ 
ance  negative  news  with  positive  news 
stories.  While  he  blamed  broadcast  new  s 
as  the  biggest  offenders.  Gallup  said 
newspapers  give  a  non-positive  side  most 
often  in  headlines.  "Kvery  story  has  an 
element  that  is  positive.  It  just  takes  a  lot 
more  work."  he  declared. 

Gallup  cited  the  Princeton  Pocket,  a 
weekly,  for  their  reporting  of  the  recent 
deaths  of  Dr.  and  Mrs.  Van  Deusen.  Dr. 
VanDeusen.  head  of  the  Union  rheologi¬ 
cal  Seminary  for  many  years,  and  his  w  ife 
committed  suicide,  hut  the  new  s  report  in 
the  Packet  omitted  this  fact  because  it  felt 
it  was  had  taste. 

Gallup  disclosed  that  his  firm  was  pre¬ 
paring  to  start  a  new  updated  survey  on 
newspapers.  He  said  the  new  survey 
w  ould  concentrate  on  reader  areas  of  in¬ 
terest  in  papers. 

He  also  announced  the  formation  of  the 
Center  for  Qualitative  Journalism,  w  hich 
w  ill  assist  newspapers  in  conducting  local 
polls. 


Linage-Cont'd. 

1975 

NORTH  PLATTE,  NEB. 

Ttlegrom-a-tat-m  .  566,986 

NOTE;  liKl'jdti  Fomilr  Weekly;  47,194  knes 
55,678  knei  in  1974 


OAKLAND,  CALIF. 

Tribune-e  .  Z043,620  2,084,955 

tribune-S  871,154  1,111,560 

Greed  Total  .  2.914,774  3,196,515 

NOTE;  bundoy  inclwdes  Porede  end  Comki;  65,366  bnet 
■n  1975;  77,966  knei  in  1974. 

OGDEN,  UTAH 

5tondord  Eiominer-e  .  .  .  1,470,870  1,618,946 

Stondord  Eiominer-S  .  .  .  547,328  733,024 

Grond  Tolol  .  2,018,198  2,351,970 

NOTE;  5undoy  includes  Family  Weekly;  47,194  lines  in 
1975,  75,712  Unes  in  1974 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  2,125,358  2,372,461 

Times-e  .  1,887,840  2,150,301 

Oklahoman-S  .  939,209  1,320,319 

Grand  Total  .  4,952,407  5,843,081 

NOTE;  Port. run  linoge — Oklohomon-m  includes 
413,529  lines  in  1975;  468,469  bees  in  1974. 


1975  1974 

PHOENIX,  ARIZ. 

1974  Repubke-m  3,386,698  4,001,746 

Goiette-e  .  3,360,616  3,900,024 

597  968  Repubkc-5  .  1,297,568  1,922,287 

in  1975,  Grand  Total  .  8,044,882  9,824,057 

NOTE;  1974  linoge  measured  by  Medio  Records,  Inc. 

PORTLAND,  MAINE 

Press-Herold-m  .  1,147,115  1,095,193 

iiicen  Eepress-e  1,099,154  1,051,306 

’  ' Telegram-5  .  541,267  522,357 

Grond  Tolol  .  2,787,536  2,668,856 

NOTE;  5undoy  includes  Parade. 

PORTLAND,  ORE. 

Oregonian-m-5  .  4,292,276  4,456,676 

T«'n5i  1,319,990  1,276,680 

Grand  Tolol  5,612,266  5,733,356 

[  i|  '  POUGHKEEP5IE,  N.V. 

Journal-e,5  2,277,688  2,337,888 

NOTE;  Includes  inserts  534,576  knes  in  1975;  279,328 
knes  in  1974. 


1975  1974 

SANTA  ANA,  CALIF. 

Regisler-meS  4,454,667  5,088,021 

NOTE;  Does  not  include  Parade. 

SANTA  BARBARA,  CALIF. 
News-Press-e.S  1,943,102  2,054,311 

NOTE;  Parade  linage  not  included. 

SEATTLE,  WASH. 

Post-m  1,558,708  1,621,049 

Posi-S  .  429,813  525,161 

Grond  Total  .  1,988,521  2,146,210 

Times-eS  .  3,511,942  3,469,298 

SIOUX  FALLS,  S.D. 

Argus-Leoder-e,5  .  2,041,060  1,720,054 

NOTE;  Includes  inserts— 423,808  lines  in  1975;  236,544 
knes  in  1974 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  8re«e-e  2,741,956  2,895,732 


World-m 
Tribune-e  .  .  . 
World-S  .  . 
Grand  Totol 


1975 

TULSA,  OKLA. 

1,583,106 

.  1,609,394 

.  628,852 

.  3,821,352 


READING,  PA. 

Times-m  Eogle-e  .  1,272,472  1,393,257 

Eagle-5  .  579,345  677,355 

Grand  Total  1,851,817  2,070,612 

RENO,  NEV. 


I  c.aar,aBe  SPOKANE,  WASH. 

1975;  279,328  Spokesmon-Review-m  .  . ,  1,280,143 

Chronicle-e  .  1,414,315 

Spokesman-Reviewf-S  .  .  .  702,695 

7  1,393,257  Grand  Total  3,397,153 


Times-e  this  year  325,860  knes;  lost  yeor  427,847  &  1ournol.m,eiS  3,232,320  3,303,104 


NOTE:  Includes  inserts — 493,640  lines  in  197S;  32S,I 
lines  in  1974. 


OMAHAp  NEB. 

World-Herald-m.e.S  .  .  3,013,374  3,507,392 

ORANGE  COUNTY,  CALIF. 

Sonto  Ana  Register-meS  .  4,454,667  5,008,021 

NOTE:  All  Doy  Newspoper,  m&e  sold  in  combination; 
Porode  linoge  not  included  obove. 


OTTAWA,  ONT. 

leDroit-e  .  2,232,893 


PASADENA,  CALIF. 

Stor-News-meS  1,456,000  1,343,000 

NOTE:  Does  not  include  Porode  ond  Fomily  Weekly 
linoge.  Port-run  odvertising  included;  266,000  lines 
in  1975;  169,000  lines  in  1974 

PASSAIC,  N.J. 

Herold-News-e  .  1,295,012  1,431,655 

Meosured  by  Advertising  Checking  Bureou,  Inc. 

PATERSON,  N.J. 

Morning  News'News-m-e  1,090,294  1,093,835 

Meosured  by  Advertising  Checking  Bureau,  Inc. 


RICHMOND,  VA. 

1,507,392  Times-Oispotch-m  .  1,745,504  1,868,056 

News-Leoider-e  .  1,700,364  1,862,343 

5  088  021  Times-Dispotch-S  .  971,003  1,379,858 

nbinotion;  Grand  Total  .  4,416,871  5,110,257 

NOTE:  Port-run  and  comics  not  included. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

1  one  c-t»  ^  TronKript-e  2,004,884  1.890,910 

1,905,543  inciuaes  inseHs— 404,096  lines  in  1975;  301,280 

lines  in  1974. 


ST.  PAUL,  MINN. 

Pioneer-Press-mS  .  2,565,000  2.774,000 

Dispotch-e  .  2.419.000  2,361,000 


677,355  NOTE:  Sunday  ond  Grand  Totol  includes  Parade  linage. 
t,®™.612  STOCKTON,  CALIF. 

Recard-e.S  .  1,944,056  2,109,954 

3,303,104  NOTE;  Includes  inserts — 346,752  lines  in  1975;  443,072 
i;  325,080  lines  in  1974 

TACOMA,  WASH. 

News  Tribune-e  and 

1  868056  Tribune  &  Ledg.r-S  .  2,475,628  2,449,328 

i!862,343  TOLEDO,  OHIO 

1  379  858  Times-m  Ceased  Publicatian  July  18,  1975 

Gio',,.  8lade-e  .  2,106,945  2,164,409 

•  Blade-5  .  1,042,644  1,282,465 

Grand  Talal  .  3,149,589  3,446,874 

1,8W,910  TOPEKA,  KANS. 

5'  301  280  Capital-m  .  1,655,332  1,457,316 

5late  Journal-.  .  1,347,612  1,200,325 

Capilal-Journal-5  .  500,640  580,951 

9  774  000  Grand  Total  .  3,503,584  3,238,592 


Grond  Total  .  4,984,000  5,135,000  Sun-m,S  1,147,174  1,159,000 


NOTES:  Does  not  include  Porode  or  Family  Weekly. 
Port-run  odvertising  included:  308,000  lines  in  1975, 
318,000  lines  in  1974. 


SALINAS,  CALIF.  Ciliien-( 

Calilornia-e  .  1,892,758  1,671,656  Stor-S 

NOTE:  Includes  inserts — 464,744  lines  in  1975;  260,064  Gron 
lines  in  1974  NOTE:  5 


Stor-e  .  4,503,274  4,880,566 

TUCSON,  ARIZ. 

Stor-m  .  2,456,440  2,624.884 


Grond  Total  .  5,769,207 

NOTE;  Sundoy  includes  "Porode"  linoge. 


d  NOTE:  1975  figures  bosed  on  6  column  (9  column 

5^^  clossified),  1974  figures  converted  to  some. 

558,708  1,621,049  VANCOUVER,  B.C. 

429,813  525,161  Sun-e  .  4,103,886  4,146,197 

988,521  2,146,210  NOTE;  Includes  Weekend  Magazine.  All  figures  on 

511,942  3.469,298  6'Column  formot. 

S,D.  VISALIA,  CALIF. 

041,060  1.720.054  Times-Delto-e  .  1,368,472  1,211,546 

lines  in  1975  236  544  NOTE:  Includes  inserts — 346,752  lines  in  1975;  272,104 
lines  in  1974 

^CE),  CALIF.  WAUKEGAN,  ILL. 

,741,956  2,895,732  News-Sun-e  1,745,436  1,768,634 

ASH.  WICHITA,  KANS. 

,280,143  1,277,168  Eogle-mS  2,831,000  2,897,000 

^414,315  1,407,730  Beocon-e  .  851,000  960,000 

702]69S  774]690  Grand  Total  .  3,682,000  3,857,000 

,397,153  3,459,628  NOTE:  Port-run  odvertising;  Beacon-e  includes  224,000 

Kludes  Parade  linoge.  *■''*'  ^^^5,  181,000  lines  m  1974, 

;ALIF.  WILKES-BARRE,  PA. 

,944,054  2,109,954  Times-leoder-Nems- 

lines  in  1975;  443,072  Record-All  Day  .  1  524,434  1,460,950 

independent-5  .  565,143  763,543 

WM.  Grond  Totol  .  2,089,577  2.224.493 

NOTE:  Independent-5  includes  Porode:  61,069  lines  in 
,475,628  2,449,328  1975,  62.814  lines  in  1974.  Measured  by  Advertising 

HO  Checking  Bureou,  IrK. 

'in!'a«”  tiwefla  WILMINGTON,  N.C. 

Star-News-m  1,092,798  1,316,042 

,04^  1,382.  W5  star-News-S  475,076  398,272 

,149,589  3,446,874  1,567,874  1,714,314 

‘,65*5,332  1,457,316  ?3^’375  2  348  174 

,347,612  1,200,325  2.329,375  2,348,174 

500,640  580,951  WINSTON-SALEM,  N.C. 

1,503,584  3.238.592  Jaurnal-m  1,793,778  1,789,914 

Twin  City  5antinal-e  . .  1,477,000  1,450,400 

1147174  1,159000  Jaurnal-5entinBl-5  .  663,740  796,950 

L503374  4!88o!566  Grand  Tatal  .  3,934,518  4,037,264 

1112  NOTE;  Part-run  and  comics  not  included. 

1,456,440  2,624,884  WORCESTER,  MASS. 

2,539,572  2,682,102  Telegram-m  .  1,025,552  1,123,559 

333.195  1,039,963  Gaiette-e  .  1,110,438  1,103,876 

5,769,207  6,386,950  Telegrom-5  .  964,492  1,086,505 

<“  linage.  Grand  Totol  .  3,100,482  3,313,940 
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He  worked  all  day  for  Lederle- 
then  he  worked  all  night  to  help 
save  a  little  girls  life. 


It  was  a  cold  Monday  night  in  Tyler,  Texas. 
H.  C.  Rodgers,  a  Lederle  Laboratories 
Medical  Service  Representative  was  relaxing 
after  a  full  day  calling  on  physicians, 
pharmacists  and  hospitals.  The  phone  rang. 
It  was  the  emergency  room  of  a  community 
hospital  70  miles  away.  “Ufe  need  anti-rabies 
serum  for  a  little  girl.  And  we  need  it  fast!” 
Emergency  calls  to  a  Lederle  representative 
are  not  unusual.  Mr.  Rodgers  reply  was 
immediate— “I'll  bring  it  to  you  personally!’ 
He  called  the  Lederle  Distribution  Center  and 
arranged  to  meet  a  fellow  Lederle  employee 
30  miles  outside  of  Dallas.  The  coordination 
between  Mr.  Rodgers  and  the  Distribution 
Center  saved  over  60  minutes  when  every 
minute  was  crucial.  He  would  still  have  to 
drive  over  150  miles  to  the  hospital. 

By  12:30  A.M.,  after  a  five-hour  race  with 
death,  Hal  Rodgers  delivered  the  serum. 

Several  hours  later  and  finally  home  again 
he  received  another  call.  “Thanks!’  “She’s 

out  of  danger!’ 

Lederle  is  on  call  24  hours  a  day. 


I.FJ:)ERLE  1 ABORATORIES.  A  Division  of 
American  Cyanamid  Co..  Pearl  River,  New  York  1(W65 


Tentative  pact 

(continued  from  puf’e  II) 

John  Mortimer,  senior  vicepresident 
and  chief  negotiator  for  the  Times,  ap¬ 
peared  pleased  in  the  news  conference 
with  Fisdell  and  Theodore  Kheel.  labor 
mediator. 

The  pay  increases  in  the  guild  pact  are 
the  same  announced  earlier  in  the  day  by 
the  Mailers  Union  No.  b.  the  Times  and 
News — $25  a  week  in  the  first  year.  $20  a 
week  in  the  second  and  $20  a  week  in  the 
third.  The  guild  did  not  say  how  the  in¬ 
creases  would  be  apportioned. 

George  McDonald,  president  of  Mailers 
Union  No.  f>  said  his  union  had  achieved 
“full  job  security' '  for  his  members  in  their 
new  pact.  He  also  reported  that  the  union 
and  The  Times  had  settled  manning  prob¬ 
lems  at  the  new  Carlstadt.  N.J..  plant  of 
the  paper. 

The  wage  increases  are  also  the  same 
negotiated  by  the  Newspaper  Deliversand 
by  Stereotypers  Union  No.  I, All  terms 
must  still  be  ratified  by  the  unions'  mem¬ 
berships. 

Contracts  for  the  guild  and  eight  news¬ 
paper  craft  unions  expired  last  March.  If 
the  agreement  had  not  been  reached,  the 
craft  unions  were  expected  to  refuse  to 
cross  picket  lines  and  thus  the  Times 
would  have  been  prevented  from  its  nor¬ 
mal  publishing. 

W.  H .  James,  president  and  publisher  of 
the  News,  had  said  the  News  had  a  “com¬ 
munity  interest  with  the  Times  in  arriving 
at  a  fair  agreement."  and  that  “if  the  guild 
does  strike  the  Times  and — as  a  result — 
the  Times  is  unable  to  publish,  we  will 
examine  the  circumstances.  If  necessary 
to  protect  our  interests,  the  News  will 
suspend  publication.” 


Jack  Metcalf,  a  Daily  News  spokesman, 
said  the  News  negotiating  committee  was 
meeting  November  12  and  that  by  late 
afternoon  a  settlement  at  the  News  plant 
had  not  been  reached.  The  guild  has  two 
separate  contracts  w  ith  the  Times  and  the 
News.  The  action  the  Times  took,  said 
Metcalf,  doesn't  directly  affect  the  News. 
Except,  he  said,  the  money  package  will 
probably  be  the  same.  “What  we  at  the 
New's  want  is  essentially  what  the  Times 
wanted — increased  productivity."  he 
said.  News  negotiations  are  not  being 
conducted  under  deadline  pressure. 

The  pay  of  guild  members  prior  to  the 
agreement  ranged  from  $  142. 1 S  a  week  for 
messengers  and  office  boys  and  girls  to  a 
top  minimum  of  $404.K6  a  week  for  repor¬ 
ters.  copyreaders.  photographers,  adver¬ 
tising  salesmen  and  others.  I'he  guild. 
representingabout2.l()0Timesemployes. 
had  originally  asked  for  a  20  percent  pay 
increase  in  the  first  year. 

Although  the  exact  terms  of  the  settle¬ 
ment  were  not  yet  announced,  besides  the 
$25-$20-$2()  package,  there  is  also  a  re¬ 
ported  cost-of-living  escalator  that  gives 
union  members  percentage  increases 
equivalent  to  the  extent  that  the  cost  of 
living  exceeds  6  percent  a  year. 

A  main  issue  was  job  security .  and  it  w  as 
indicated  that  under  the  agreement's  au¬ 
tomation  clause,  employes  with  10  years 
of  tenure  would  be  covered:  previously 
only  those  w  ith  20  years  of  tenure  or  50 
years'  age  were  covered.  I'he  person  w  ith 
10  years  tenure  now-  cannot  be  fired,  but 
must  be  given  a  chance  to  move  into 
another  job  on  the  paper  if  designated  for 
dismissal.  These  options  include  transfer 
to  a  comparable  job.  maintenance  of  his 
present  salary,  protection  under  the  au¬ 
tomation  provisions  if  transferred  to  a  job 
affected  by  new  equipment  and  oppor¬ 
tunities  for  training  in  another  job. 


In  the  old  contract,  employes  with  the 
20-year  service  could  voluntarily  retire 
and  receive  severance  pay  equal  to  two 
weeks'  pay  for  each  year  of  service,  but 
they  had  to  w  aive  right  to  a  pension  paid  by 
the  Times.  But  the  negotiating  for  the 
current  settlement  faced  complications  by 
the  new  Federal  pension  law.  Under  the 
recently  adopted  law  regulating  pension, 
employes  gain  a  vested  right  in  their  pen¬ 
sions  earlier  and  it  would  not  be  legal  to 
require  them  to  waive  these  rights  when 
accepting  severance  pay. 

Negotiators  worked  out  a  new  arrange¬ 
ment.  The  Times  agreed  to  contribute 
$75,000  a  year  for  each  of  the  next  three 
years  to  the  pension  fund.  The  guild  chose 
to  take  $1  from  the  second-year  pay  in¬ 
crease  and  $2  from  the  third-year  increase 
to  build  the  pension  fund  further,  it  was 
reported. 

All  new  employes  at  the  Times  must 
now  join  the  guild,  it  w  as  decided,  and  pay 
dues.  Flmployes  who  are  not  now  mem¬ 
bers  or  now  paying  fees  will  not  be  re¬ 
quired  to  join  the  guild. 

The  Times  also  agreed  to  reduce  sub¬ 
stantially  the  numberof  stringers,  freelan¬ 
cers,  or  part-time  reporters.  The  guild  had 
brought  up  the  problem  of  job- 
classification  and  job-security  in  connec¬ 
tion  with  the  issue  of  freelance  reporters. 

Reporters,  photographers  and  advertis¬ 
ing  employes  at  the  Pltiludelphiu  Impiirer 
and  Duily  News  accepted  November  1 1  a 
contract  giving  them  pay  increases.  This 
amounted  to  9  percent  over  15  months. 
The  877  union  members  approved  by  a 
reported  3-1  margin  the  terms  reached 
by  the  New  spaper  Guild  and  Philadelphia 
Newspapers.  Inc.,  the  parent  company, 
including  wage  increases  ranging  from 
$12.75  to  $33. 

Under  the  Philadelphia  guild  contract, 
those  persons  w  ho  have  been  receiving  up 


to  $169.99  w  ill  get  a  raise  per  week  of 
$12.75;  those  between  $170  and  $244.99 
weekly  will  have  their  pay  upped  $16; 
those  now  from  $245  to  S3 1 9.99  will  get  $2 1 
more  per  week;  those  employes  w  ith  pres¬ 
ent  salaries  from  $320  to  $394.99  w  ill  be 
raised  $3 1 .  and  $33  w  ill  be  added  to  those 
salaries  at  $395  and  over.  The  15-month 
contract  expires  February  8,  1977.  Before 
the  raises  go  into  effect,  the  guild 
employes  have  been  averaging  a  weekly 
salary 'of  $299.97. 

In  Toronto,  a  tentative  settlement  fol¬ 
lowing  the  federal  wage  guidelines  was 
negotiated  November  10  in  post  concilia¬ 
tion  bargaining  between  the  (llohe  and 
Mail  and  the  Toronto  Newspaper  Guild. 
The  agreement,  to  be  submitted  to  the 
membershipfor  ratification  November  1 5. 
provides  for  a  two-schedule  wage  in¬ 
crease.  12  percent  as  a  definite  increase 
and  3.3  percent  at  the  second  part  of  the 
schedule  which  both  parties  will  ask  the 
federal  anti-inflation  board  to  approve. 
The  total  increase  represents  $42  a  week 
on  the  current  $275  a  week  rate  for  five- 
year  reporters,  bringing  pay  to  $317. 
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Childs  reveals 
public  attitudes 
toward  press 


The  newspapers  of  this  country — 
beset  by  drastic  cost  increases,  disrupt¬ 
ing  new  technology,  and  increasing  pub¬ 
lic  skepticism  as  to  their  credibility — are 
in  a  time  of  testing  that  is  without  paral¬ 
lel.  Marquis  Childs  said  Friday  (Nov.  7) 
at  the  University  of  Michigan. 

Addressing  the  University  Press  Club 
of  Michigan,  the  Pulitzer  Prize-winning 
columnist  noted  that  in  carrying  out  a 
national  study  of  public  attitudes  toward 
press  and  television  for  the  Ford  Found¬ 
ation  he  interviewed  many  editors  and 
television  executives. 

Childs  said  he  had  found  across  the 
country  a  strong  reaction  on  two  scores: 
the  so-called  “monopoly  control”  over 
the  news  by  a  handful  of  men  in  New 
York,  and  the  charge  of  “slanted 
news.” 

“The  press  must  make  a  far  greater 
effort  to  tell  its  own  story.  The  theory  in 
newspaper  offices  is  that  no  one  is  in¬ 
terested  in  how  a  paper  is  put  together; 
how  news  is  selected,  and  presented.  1 
think  this  is  not  true. 

“In  another  area.  too.  the  press  has  an 
obligation  to  educate  the  public  not  only 
in  self-interest  but  for  the  general  good  of 
the  nation.  I  was  shocked  to  find  in  a  poll 
taken  for  the  project  that  so  many,  par¬ 
ticularly  among  the  young,  failed  to  have 
any  understanding  of  the  origins  of  the 
First  Amendment  or  its  significance  as  a 
fundamental  freedom. 


Choose  a  LOGIGRAPHIC  computer-controlled  typesetting/edit¬ 
ing  system,  and  we  can  show  dramatic  production  cost 
reductions. 

But  that's  only  half  the  story.  LOGIGRAPHIC  is  designed  to 
your  exact  requirements,  yet  it  is  fully  compatible  with  almost 
every  standard  input  and  output  device. 

•  If  you  are  installing  an  electronic  set-up  “from  scratch,” 
this  compatibility  means  very  significant  savings  over  systems 
that  demand  specially  made  components  or  costly 
adaptations. 

•  If  you  already  have  a  partial  system,  LOGIGRAPHIC  com¬ 
patibility  means  that  your  present  investment  retains  its  full 
value  and  usefulness. 

•  If  you  expand  at  some  future  date,  your  initial  investment 
remains  fully  effective.  LOGIGRAPHIC  grows  as  your  busi¬ 
ness  grows. 

These  capital  considerations  are  just  a  few  of  the  reasons  both 
large  and  small  publishers  and  printers  are  choosing 
LOGIGRAPHIC.  Get  the  facts - 
write  or  call  for  complete  information. 


Maryland  shore  weekly 
sold  to  2  publishers 

The  Eastern  Shore  Times  in  Ocean 
City,  Md..  a  weekly,  has  been  sold  by 
Paul  C.  Stokes  Jr.,  president  of  Asco  Ltd. 
for  an  undisclosed  price  to  George 
McMath  and  Ben  Byrd.  Asco's  publish¬ 
ing  subsidiary.  Coastal  Communications 
Inc.,  has  won  a  contract  to  print  the 
Times,  the  Worcester  County  (Md.)A/e.v- 
senyter,  and  Virginia  publications  owned 
by  McMath  and  Byrd.  The  contract  is 
expected  to  bring  in  more  than  $1  million 
over  its  7-year  life.  Stokes  will  continue  to 
publish  the  Maryland  Beachcomber  in 
Ocean  City  and  Worcester  County  as  well 
as  the  Delaware  Beachcomber,  Delaware 
Coast  Press  and  Delmarva  News. 


ft  24225  Gamier  Street,  Torrance,  California  90505 

^  (iL  *  213  325-6060 

Other  Offices:  Cambridge.  MA:  Chicago,  tLL;  Clevetand,  OH:  Houston.  TEX: 
New  York,  NY:  Washington,  DC 


□  Please  send  me  your  LOGIGRAPHIC  System  brochure. 


Weeklies  closed 

The  Sapulpa  Democrat-News  and  the 
Craig  County  Democrat  (Vinita) — both 
Oklahoma  weeklies — have  been  discon¬ 
tinued.  They  have  been  published  by  the 
Sapulpa  Daily  Herald  and  the  Vinita 
Daily  Journal. 
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SNPA  program 

(ContiniH'J  from  pane  IJ) 

plant  enlargement  and  equipment  mod- 
eini/ation  that  permit  a  fourth  morning 
edition  containing  more  local  news. 

The  Arkansas  Gazette  in  Little  Rock 
has  begun  a  gradual  transition  to  cold 
type. 

Ihe  Dallas  (Tex.)  Morninn  News 
spent  $3  million  for  a  Goss  Mark  V 
shallow-relief  press. 

I  he  Hope  (Ark.)  Star  bought  a  super¬ 
market  and  converted  it  to  a  newspaper 
plant  three  times  the  size  of  its  old  build¬ 
ing. 

Circulation  trends 

On  the  circulation  side.  SNPA  noted 
these  highlights  in  its  territory: 

\  \\>iColamhia  (S.C.)  State  ami  RectncI 
put  a  2.‘'C  price  on  single  copies — up  from 
l.^C. 

Ihe  Montnomery  (.Ala.)  Advertiser 
and  Journal  won  a  court  ruling  that  a  city 
sales  tax  on  papers  sold  to  dealers  and 
carriers  was  illegal. 

Ihe  Louisville  (Ky.)  Courier-Journal 
and  limes  experimented  with  an 
electric-powered  truck  ($S. .*>()())  for 
downtown  distribution. 

I  he  Cliattanoona  (Tenn.)  News-L'ree 
Press  allowed  subscribers  to  pay  with 
credit  cards. 

I  he  Oklahoma  City  (Okla.)  Oklaho¬ 
man  and  Times  installed  newsracks  on 
all  city  buses. 

I  he  City  Council  of  Bristol.  Va.  stop¬ 
ped  newspaper  vendors  from  stepping 
into  the  streets  to  sell  copies  to 
motorists. 

.\dvertising  innovations 

Southern  newspapers  have  also  pro¬ 
vided  some  interesting  items  on  the  ad¬ 
vertising  scene,  such  as  the  following: 

The  Miami  Herald  and  News  initiated 
a  disci>unt  to  local  display  advertisers  for 
camera-ready  material  “to  demonstrate 
recognition  that  advertisers  are  helping 
to  relieve  the  pre-press  production  work¬ 
load." 

Ihe  St.  Petershnri;  Times  revived 
zone  advertising  at  rates  only  a  fraction 
of  the  fulltime  rate  to  lure  small  advertis¬ 
ers  back  into  the  paper. 

fhe  Coinmhia  (S.C. )  State  and  Record 
declined  to  print  any  more  legal  ads  after 
the  Legislature  killed  a  bill  to  increase 
the  rate  that  has  been  in  effect  since 
1S99.  Last  year  the  papers  ran  26S  pages 
of  legals. 

The  West  Palm  Beach  (Lla.)  Post  and 
Times  slashed  their  situation  wanted  and 
merchandise  sw  ap  ad  rates  in  half  to  help 
the  unemployed  and  to  encourage  per¬ 
sonal  trading  of  goods  and  services. 

A  federal  judge  invalidated  a  Florida 
law  requiring  publishers  to  charge  politi¬ 
cal  candidates  only  the  lowest  ad  rate 
available  to  others. 


The  Norfolk  Virninian-Pilot  and 
Ledper-Star  introduced  a  multiple  adver¬ 
tiser  coupon  page  featuring  10  non¬ 
competitive  foixl  products. 

I  he  Oklahoma  Supreme  Court  over¬ 
turned  a  state  agency's  regulation  that 
prohibited  public  utility  firms  from 
charging  institutional  advertising  as  an 
operational  expense. 

Nvws-F^ditorial  improvement 

SNPA  takes  a  direct  interest  in  the 
improvement  of  news  and  editorial  con¬ 
tent  of  its  member  newspapers  through 
two  channels.  One  is  the  F^ditorial  com¬ 
mittee  chaired  by  Wayne  Sargent. 
Nashville  (Tenn.)  Banner,  and  Douglas 
L.  Manship.  Baton  Roane  (La.)  Advo¬ 
cate  and  State-Times. 

Others  appointed  to  this  committee 
are:  Gloria  Biggs.  Cape  Publications. 
Cocoa.  Lla.:  .1.  Stewart  Bryan  111. 
Tampa  Trihane  and  limes;  John  H.  Col¬ 
burn.  Landmark  Community  Newspap¬ 
ers;  Rhea  T.  FNkew.  Greenville  (S.C.) 
News  and  Piedmont:  Victor  H.  Hanson 
11.  Birminnham  (.Ala.)  News;  John  M. 
Jones.  Greeneville  (Tenn.)  San:  Barton 
W.  Morris  Jr..  Roanoke  (Va.)  Times  and 
World-News:  and  FTigene  C.  Patterson. 
St.  Petersharn  (Fla.)  Times  and  hide- 
pendent. 

While  the  committee  concerns  itself 
primarily  with  encroachments  on  free¬ 
dom  of  the  press  and  ways  to  ease  the 
press-bar  tensions  over  fair  trial,  the 
SNPA  Foundation  draws  publishers, 
editors  and  reporters  into  seminars  and 
workshops  dealing  with  challenges  to 
better  coverage  and  presentation  of  the 
news. 

Close  relationship 

Close  relationship  between  the  SNPA 
and  the  Foundation,  which  is  supported 
by  contributions  from  members,  has 
been  achieved  in  the  past  year.  W.  Frank 
.Aycock  Jr..  Memphis,  reported  as 
chairman  of  the  Foundation's  board  of 
trustees  that  a  fund-raising  effort  realized 
gifts  and  pledges  exceeding  the  goal  of 
Sb()().()(K).  .Associate  members  and  others 
outside  the  SNPA  area  donated  S.S7.()()(). 

With  Sarratt  as  chief  executive  of  both 
the  SNPA  and  the  Foundation,  offices 
are  in  the  same  location.  Lee  M.  Stinett 
handles  some  of  the  detail  work  of  set¬ 
ting  up  the  seminars  which  help  news- 
people  (30  at  a  time)  to  understand  public 
issues  and  the  workshops  which  deal 
with  newsroom  operations  and  proce¬ 
dures. 

In  the  coming  year  the  seminar  topics 
include  growth  problems  of  Southern 
cities,  the  future  of  the  central  city,  med¬ 
ical  care,  and  regulation  of  public 
utilities.  On  the  workshop  agenda  are: 
the  managing  editor's  job.  personnel 
selection,  investigative  reporting,  layout 
and  design  of  news  pages,  budgeting, 
technology,  and  the  editorial  page. 


Southland  to  install 
new  paper  machine 

Construction  contractors  have  begun 
work  on  a  multimillion  dollar  newsprint 
expansion  at  Southland  Paper's  l.ufkin 
mill. 

Ihe  project  calls  for  replacement  of  the 
mill's  No.  2  paper  machine,  now'  in  its 
26th  year  of  operation,  with  a  new 
advanced-design  paper  machine  capable 
of  producing  up  to  L‘'2.()()()  tons  of  news¬ 
print  a  year.  The  present  No.  2  machine 
has  a  capacity  of  about  75.()(H)  tons  a  year. 

Actual  removal  of  the  No.  2  machine 
will  take  place  during  the  spring  of  1976 
and  the  new  machine  is  expected  to  be  in 
operation  by  the  following  autumn. 

Southland  President  Melvin  F.  Kurth. 
Jr.  said  completion  of  the  No.  2  project 
will  help  Southland  to  keep  pace  with 
growing  demands  for  newsprint  in  the 
South.  Southwest  and  Midwest.  “News¬ 
papers  in  these  trade  areas  are  among  the 
strongest  and  healthiest  in  the  nation." 

When  in  operation,  the  new  No.  2 
machine  at  Lufkin  will  make  a  finished 
newsprint  sheet  223  inches  w  ide. 

Family  Weekly  has 
deep  roots  in  South 

I  raditionally  strong  in  the  south.  Tam- 
ily  Weekly  is  carried  by  107  newspapers  in 
SNPA  territory,  president-publisher 
Morton  Frank  said. 

Southern  circulation  of  Family  Weekly 
is  3..S7S.3S1  as  of  March  31.  1975  ABC 
figures.  The  paid  print-order  that  the 
southern  papers  placed  for  Family 
Weekly  as  the  current  issue  of  the  syndi¬ 
cated  gravure  magazine  went  to  press, 
because  of  the  above-average  growth  of 
number  of  households  in  the  south  plus 
the  seasonal  bulge,  was  3.724.2(K)  copies. 

Of  the  original  32  founding  newspapers 
that  carried  Family  Weekly  lor  its  first 
issue  in  September.  1953.  12  were  papers 
in  SNPA  territory. 

Some  of  the  initial  financing  for  the 
magazine  came  from  southern  publishers. 

Citizens  to  study 
closing  of  weekly 

A  group  called  the  Emmitsburg  Citi¬ 
zens  Committee  has  been  formed  to  in¬ 
vestigate  the  closing  of  the  weekly  Eni- 
mitshnrn  {^\ii.)Chronicle  last  month  after 
nearly  1(K)  years  of  publication.  Publisher 
Robert  Wentworth,  who  also  publishes 
weekly  newspapers  in  Somerset.  Green- 
castle  and  Carbondale.  Pa.  declined  to 
comment  on  plans.  A  town  commissioner 
recently  appeared  before  a  town  council 
meeting  to  report  that  the  loss  of  the  paper 
“is  the  worst  thing  that  has  ever  hap¬ 
pened  to  the  town." 
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what  "intelligent"  phototypesetter 
is  found  in  more  newspaper  composing 
rooms  today  than  any  other? 


The  one  that . . . 


•  has  more  accessible  memory  that  can  be 
programmed  easily  and  quickly  by  the  user 
to  simplify  input. 

•  has  up  to  24  stored  lines  for  text  and 
commands,  and  40  formats  for  functions  to 
save  both  input  and  make  up  costs. 

•  operates  at  150  Ipm  either  as  stand-alone 
via  6,7  or  8  level  paper,  or  9-channel  mag 
tape;  or  interfaced  on-line  with  most 
computer  systems. 


•  mixes  any  number  of  fonts,  and  up  to  15 
sizes  in  a  line/column  —  a  vital  necessity 
for  setting  complex  display  ads  quickly. 

•  has  a  standard  software  package  (Phase  2) 
that  includes  runarounds,  indents,  tabbing, 
wire  stripping,  h  &  j,  and  much  more. 

•  has  full  22  inches  of  reverse  leading  —  a 
time  and  material  saver  for  setting  multi- 
column  classified,  stocks  and  large  display 
or  food  ads. 


It's  the  Dymo  (formerly  Photon)  Pacesetter,  of  course. 


Over  2100  are  in  service — primarily  in  the  leading  cost-conscious 
newspapers.  Why?  Because  of  the  Pacesetter's  unsurpassed  capabilities, 
its  modest  price,  and  its  reputation  for"running  the  longest  with  the  least 
maintenance."  For  details  and  a  new  Pacesetter  brochure,  write  or  call; 


Dymo  Graphic  Systems,  355  Middlesex  Ave.,  Wilmington,  MA.  01887,  Tel.  (617)  933-7000 


Ad  set  in  Dymo  Graphic  Systems'  "Chelmsford"  series. 
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‘Quiet picture’  man  wins  top  Southern  title 


By  Lenora  Williamson 

The  title  rolls  otT  the  tongue  nicely: 
“Southern  Photographer  of  the  Year." 

That  thought  crossed  the  mind  of  a 
young  Wisconsin  newspaper  photo¬ 
grapher  a  few  years  ago  when  he  first 
heard  of  the  competition  conducted 
among  Southern  photographers  by  the 
Carolinas  News  Photographers  Associa¬ 
tion. 

Now.  Steve  Perille  knows  he  was  right 
about  the  title.  He  says  it  “just  sounds  so 
good,  the  way  it  rolls  off  your  tongue." 

In  the  South  about  three  and  one-half 
years  where  he  is  a  staff  photographer 
for  the  Charlotte  Observer,  Steve  sent  a 
portfolio  of  his  work  this  year  to  the 
Southern  Short  Course  conducted  by 
CNPA — and  he  won  the  top  title. 


Steve  Perille,  as  photographed  by  Jim  Wilson 

While  the  report  from  the  contest 
noted  both  “a  reserve  as  well  as  volatile 
nature  to  his  character,”  Steve  thinks  he 
has  never  taken  an  “exciting"  picture. 

That  calls  for  explanation.  He  says, 
“Somehow  my  pictures  seem  to  always 
come  out  quiet.” 

Even  on  spot  news? 

Maybe  not.  “You  have  to  do  what  you 
have  to  do." 

Steve  Perille  feels  pictures  shown  here 
illustrate  his  approach  to  photography. 
Except  for  the  photo  of  Steve  himself  by 
[Continued  on  next  pa  fie) 


Photos  by  Steve  Perille 


Jim  Wilson,  also  of  the  Observer.  ‘‘I've 
lost  pounds  sinee  then.” 

Hero  worship  has  had  a  lot  to  do  with 
his  eareer.  Dick  Sroda.  the  picture 
editor  of  the  late,  lamented  The  Paper  in 
Oshkosh.  Wisconsin,  was  his  idol.  The 
kid  IVom  Pewaukee  was  working  for  the 
Waiike.slui  T'reeniaii  at  the  time,  and 
Shroda  was  about  an  hour  and  a  halt 
away. 


When  Steve  was  fired  in  Waukesha  he 
got  a  job  with  the  help  of  Randy  Dieter  of 
the  livansyille  Sianlay  Courier  ami  Press 
at  the  Blooaiiniiton  (Ind.)  Courier 
Trihane.  He  went  there  in  September, 
was  married  in  November  and  a  few 
weeks  later  that  paper  folded.  Steve 
went  South  brielly  and  then  to  St.  Louis, 
until  he  realized  he  wanted  to  go  baek 
South.  He  got  his  job  at  the  Charlotte 


Observer  and  perhaps  some  direction  in 
the  back  of  his  mind  was  memory  of  the 
sound  of  the  POV  title. 

There  are  no  specialists  on  the  Ob¬ 
server  photo  staff.  Steve  explains  and 
adds.  "I  like  it  all — -just  really  like  it  all. 

Referring  back  to  self  assessment  of 
his  own  pictures  as  "quiet."  he  adds,  "I 
don’t  know  if  I  like  w  hat  I  take  but  that's 
the  way  they  are." 

.Steve  first  went  to  Milwaukee  School 
of  Technology  and  quit  after  three 
semesters  realizing  it  wasn’t  for  him.  ,A 
high  school  guidance  teacher  had  seen  a 
computer  technician  role  in  his  future. 
"So  much  for  guidance  counselors."  he 
says,  “that  for  a  student  who  tlunked 
geometry  twice  .  .  .  time  wasted.” 

But  then  Steve  got  round  to  remember¬ 
ing  he  had  wanted  to  be  like  his  Uncle 
Jim — Jim  Mescal,  who  was  a  photo¬ 
grapher  with  the  Chieat’o  Atnerieaii  for 
more  than  .JO  vears — starting  at  the  age 
of  14.  ' 

Now  2S  and  holder  of  the  prized  title. 
.Steve  Perille  talks  to  K&P  on  a  day  off. 
having  spent  the  morning  trying  to  clean 
out  a  stable  for  his  horse.  He  thanks  his 
caller  for  being  interested  in  his  work.  In 
almost  a  Southern  accent,  he  adds  could 
he  please  have  some  extra  copies  of  the 
article  to  send  to  relatives,  including  his 
mother  who  is  still  up  North  in  Wiscon¬ 
sin. 


Save  Up  To  50%  of  Your  Carriers’  On-the-Job  Time! 


Collate . . . 


Bundle-Bagg  for 
bulk  delivery 


Fold,  wrap  &  tie 


It's  the  Revolutionary  Stepper-Pak  Bunde-Bagg  System 


Bring  new  time-saving  speed  and 
efficiency  to  home  delivery 

Newspapers  are  now  paying  carriers  lor 
inclficient  handling  ol  separate  supple¬ 
ments  or  preprints!  And  yet  automatic 
packaging  is  signitir  antly  more  efficient 
and  CH  onomical  than  hand  operations. 

Nearly  SOrj  of  carrier's  time  is  in  the 
preparation  of  newspapers  for  final  deliv¬ 
ery  to  the  subscriber.  Publishers  are  paying 
more,  purportedly  to  offset  the  additional 
time  the  carrier  spends  when  handling 
two-or  more  part  papers. 
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Now',  with  Stepper-Pak  newspaper 
packaging  equipment,  there's  NO  ADDI¬ 
TIONAL  TIME  DELAY  bee  ause  it's  15  to  20 
limes  faster  than  hand  melhcxis.  Wasted 
time  and  cost  of  carrier  insertion  are 
eliminated. 

Instead  of  wire-wrapped  bundles  use 
reuseable  Bundle-Baggs.  You  give  your 
carriers  a  complete  route's  worth  of 
folded,  wrapped  and  tied,  ready- 
to-throw  newspapers. 

You  gain  time,  save  money  and  re¬ 
duce  labor 


Best  of  all  .  .  .  there  IS  a  practical  way 
for  publishers  to  subsidize  carrier  effi¬ 
ciency  and  make  money  doing  it.  Call 
Stepper  Sales  Department  tcxlay  and  find 
out  how. 


P.O.  Box  103  /  Olathe.  KS  66061  /  913  782-2580 
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TEE  SHIRT  CRAZE  hits  the  Wash- 
ngton  Post  in  the  midst  of  the 
making  of  the  movie,  "All  The 
President's  Men,"  based  on  the 
paper's  uncovering  of  the  Water¬ 
gate  scandals.  Star  Dustin  Hoff¬ 
man,  center  front,  engulfed  in 
newspaper  aura,  dons  a  tee  shirt 
to  pose  with  a  bevy  of  Post  em¬ 
ployees.  Hoffman  in  the  movie 
plays  the  part  of  Carl  Bernstein, 
Post  reporter. 


N.Y.  Daily  News  New  Jersey  edition  model  apparel  and  beach  gear 
offered  in  unique  reader  promotion  campaign.  Left  to  right:  Richard 
OAKLAND  TRIBUNE  offers  read-  Warshauer,  assistant  to  N.J.  editor/manager;  Peter  Hano,  N.J. 
ers  its  slogan  on  T-shirts,  visors,  advertising  manager;  Joan  Stehle,  editor.- clerk;  Patty  Kanya, 
and  bikebags  in  choice  of  five  advertising  department  secretary;  Rolf  Arend,  N.J.  business  man- 
languages:  English,  German,  ager;  Alex  Michelini,  N.J.  state  editor;  and  Ellen  Gayle,  circulation 
Spanish,  Chinese  and  Swahili.  department  secretary. 


Newspaper  shirt  sales 
suit  readers  to  a  “T” 


By  (ieorjje  Wilt 

I  his  is  the  year  of  the  T-shirt.  .And  that 
lowly  article  of  apparel  has  risen  from  its 
undershirt  origins  to  become  one  of  the 
hottest,  most  popular  of  sales  promotion 
items. 

Some  newspapers  started  by  having 
their  logo  silk-screened  on  plain  white 
f-shirts  for  their  carriers.  Peer  pressure 
had  other  kids  in  the  neighborhood  ask¬ 
ing  for  the  distinctive  shirts,  with  the 
newspapers  eager  to  have  the  nameplate 
displayed,  and  at  a  profit. 

fhe  Odkiainl  Irihiine,  winning  an 
K&l’  I’romotion  .Award  for  its  slogan. 
“It's  in  the  Trib."  turned  the  theme  into 
a  T-shirt  inscription.  The  Tribune  offers 
readers  bright  yellow  shirts  with  black 
letters  spelling  out  the  theme  in  English. 
German.  Spanish.  Chinese  or  even 
Swahili.  Carrying  the  theme  a  little 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERnSING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  for  one  year, 
including  FREE: — 

Guide  to  Clients  and  Agencies  (March,  September) 
Guide  to  Agencies  and  Clients  (June,  December) 
Agencies'  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Annual  Subscription— U.S. A.,  $A36.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME 

ADDRESS  . 

CITY  . 

STATE  .  ZIP  .. 


further,  it's  also  offered,  on  a  self- 
liquidating  basis,  on  sun  visors,  tote 
bags,  shoulder  bags,  handbags  and 
bikebags.  The  sale  was  kicked  off  w  ith  a 
"Shirt  Day"  with  employees  invited  to 
wear  the  T-shirt  of  their  choice  during 
the  workday. 

.At  the  Miami  Herald,  promotion  man¬ 
ager  .lohn  Joly  refers  to  T-shirts  as  a 
“put-on  promotion."  The  Herald's  shirts 
Ciirry  their  slogan  theme.  “The  Miami 
Herald.  You  can't  ;d'ford  to  be  without 


it!"  They  started  with  an  order  of  IZ.^' 
do/en  for  employees  and  carriers  all  over 
Elorida.  hut  they  sold  out  so  fast  an  addi¬ 
tional  100  dozen  were  quickly  ordered, 
ihinted  in  bright  blue  on  yellow,  the 
Herald  shirts  sell  for  $1.60. 

.At  the  Miami  Sews,  shirts  sold 
through  in-paper  ads  and  other  media 
carry  their  slogan.  “Something  nice  to 
come  home  to."  in  English  and  Spanish. 

The  Charlotte  Ohserver's  shirts  read: 
“You  can't  afford  to  be  without  me!" 


The  T-shirt  craze  hit  the  Wasliiai;ton 
Post  in  the  middle  of  the  filming  of  “All 
the  President's  Men."  based  on  the 
paper's  uncovering  of  the  Watergate 
scandals.  Star  Dustin  Hoffman  took  time 


off  from  the  filming  to  pose  in  a  I’osl 
T-shirt  with  a  bevy  of  Post  employees. 


^  iir\ 

M  m08YW£M£0M  A 

3' X  5' Double-Stitched  Flag 
w  W/6  Ft.  Jointed  Metal  Pole  &  Accessories  ^ 
j  Made  in  U.S. A.  ^ 
Ideal  for 

^  -U  Bicentennial  Promotion  ^ 

^  Write  or  Call  Today  ^ 

Catalog  Sheet 

^  of  Bicentennial  Items  ^ 

I  Immediate  Delivery  ^ 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado.  III.  62930  •  618/273-3376 


-At  the  Sew  York  Sews,  shirt  sales 
took  several  directions.  The  News  put 
shirts  on  sale  carrying  a  large  drawing  of 
an  apple  along  w  ith  the  copy  line.  “No.  1 
in  the  Big  .Apple,  along  with  the  news¬ 
paper's  logo.  .Shirt  prices  ranged  from  a 
modest  $1.2.*'  to  $2.(M)  for  T-shirts  and 
S2..>0  to  for  sweatshirts  in  child  and 
adult  sizes,  over  the  News'  counter. 

1  hey  sold  more  than  S.O(K)  of  them. 

Readers  of  the  News'  Jersey  edition 
found  a  full-page  ad  offering  colorful 
T-shirts  and  sweatshirts  available  featur¬ 
ing  Daily  News  comic  characters — 
Hagai  the  Horrible.  Broomhilda.  and 
Orphan  .Annie. 

In  a  third  T-shirt  promotion,  the  News 
carried  iron-ons  published  in  the  Sunday 
edition  for  si,\  consecutive  weeks,  featur¬ 
ing  Doonesbury.  Dick  Tracy  and  other 
News  comics.  The  iron-ons  went  into 
Country  as  well  as  City  and  Suburban 
editions.  Sample  runs  were  made  in  the 
News  roto  plant,  and  with  satisfactory 
results,  showing  that  the  rub-offs  would 
withstand  normal  laundering  for  many 
washings  on  material  of  at  least  .SO- 
percent  polyester  content.  The  iron-ons 
were  promoted  e.xtensively  via  televi¬ 
sion.  radio,  in-paper  ads  and  frontpage 
comic  banners. 

.At  the  Detroit  Sews,  the  sale  of  Iron- 
ons  for  T-shirts  sparked  a  new  contest. 
The  New  s  is  running  three  sets  of  letters 
of  the  alphabet.  Readers  are  invited  to 
send  in  their  own  original,  humorous 
T-shirt  sayings  using  the  alphabets.  .A 
team  of  News  judges  will  select  three 
w  inners.  first  prize  w  inner  will  receive  a 
$2.*'  U.S.  Savings  Bond,  and  all  three 
winners  will  have  their  pictures,  in  their 
winning-T-shirts.  published  in  the  News, 
and  have  lunch  with  columnist  Charley 
Manos. 

.At  the  San  Angela  (Tex.)  Stanclanl- 
Times.  promotion  manager  Retta  Eerrell 
came  up  w  ith  a  T-shirt  promotion  to  pub¬ 
licize  the  newspapers  new  trade  mark,  a 
cartoon  character  of  a  rooster  with  a  re¬ 
porter's  pad  and  camera  slung  over  its 
shoulder. 
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Ann  Landers  honored  Erica  Wilson  will 
by  Cancer  Society  begin  ‘Needleplay’ 

The  American  Cancer  Society  honored  I  he  Chicago  rribime-New  York  News 
two  scientists  and  a  newspaper  columnist  Sy  ndicate  is  releasing  a  twice-weekly 
at  its  annual  dinner  in  New  York  column  ■■Needleplay"  written  by  a  top 
November  7.  name  in  the  needlecraft  world.  Hrica  Wil- 

Ihe  stK'iety's  National  Awards  v\ere  son.  She  is  the  author  of  a  number  of 
given  to  Ann  Landers,  national  syndi-  books  on  these  hobby  craft's  including 
cated  columnist;  Frank  J.  Rauscher.  Jr..  "Crewel  Kmbroidery"  and  a  just- 
director  of  the  National  Cancer  Institute  published  book  named  for  her  column, 
at  Bethesda.  Md.;  and  Prof.  Pierre  De-  The  British-born  Miss  Wilson  attended 
noix.  president  of  the  International  Union  the  Royal  School  of  Needlework,  came  to 
Against  Cancer  and  Director  General  of  the  United  States  in  1952.  and  was  soon 
Public  Flealth  of  France.  teaching  at  Cooper  Lhiion  in  New  York 

Mrs.  Gerald.  R.  Ford,  wife  of  the  Pres-  City.  She  has  needlework  shops  in  New 
ident  of  the  U.S.  and  Honorary  Crusade  York.  Long  Island  and  Nantucket  and 
Chairman  for  1975.  also  was  honored  for  creates  design  kits  which  sold  S4  million 
her  "courageous  leadership"  in  increas-  at  retail  last  year. 

ing  the  American  people's  understanding  The  new  column  for  syndication  will 
of  breast  cancer.  deal  with  embroidery,  crewel,  need- 
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on  money, 
business,  and  the 
economy! 
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DON  G.  CAMPBELL  'C 

guides  readers  through  the 
Wall  Street  labyrinths  in  91 
Daily  Investor.  (Campbell 
also  writes  a  weekly  ^ 
column  called 
Mutual  Funds. ) 
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LOU  SCHNEIDER 

reports  six  times  a  week  on 
the  national  and  world 
business  scene  in  his 
,  Trade  Wmds  column. 


Ann  Landers  and  Mrs.  Ford 

Miss  Landers  was  honored  "for  her 
powerful  and  inspired  skills  as  a  news- 
paper  coF-mnist  in  influencing  human  be-  N 
havior.  thus  stimulating  millions  of 
women  to  practice  breast  self-  . 

examination  and  encouraging  Americans 
everywhere  to  quit  cigarettes;  for  creat- 
ing  a  sense  of  responsibility  among  her 
readers  to  write  their  congressmen  in 
support  of  the  National  Cancer  Act.  and 
thereby  contributing  to  its  passage;  for  ' 

saving  unknown  numbers  of  lives  from 
cancer.” 

300,000  requests  a 

After  Ann  Landers'  columns  (Field 
Newspaper  Syndicate)  about  breast 
cancer  appeared  in  the  fall  of  1970.  more 
than  300.()00  women  wrote  to  the  Ameri¬ 
can  Cancer  Society  requesting  the  pam¬ 
phlet  on  Breast  Self-Examination.  Later, 
an  avalanche  of  mail  was  received  by 
Congress  after  she  urged  her  readers  to 
voice  support  for  the  National  Cancer 
Act.  More  recently,  she  has  written  about 
the  dangers  of  cigarette  smoking.  In  pri¬ 
vate  life,  the  noted  journalist  is  Mrs.  m 
Esther  Lederer. 
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DR.  HERBERT  STEIN, 

Chairman,  Council  of 
Economic  Advisors 
(‘72-’74),  writes  with  unique 
authority  on  our  economic 
problems  and  prospects, 
j  once  a  week,  in 
1  .  The  Economy  Today.  ■*  Pa 
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Alvah  Chapman 

(ConliniicJ  frtnti  lyafic  14) 

apart  in  the  final  stages.  He  had  spent 
nearly  eight  months  in  this  research. 

“Although  I  didn't  think  so  at  the 
time."  Chapman  said,  "It  was  probably 
a  blessing.  Dad  became  sick  and  he  was 
to  die  within  a  year  and  it  would  have 
been  very  difficult  on  mother  to  have 
been  uprooted." 

.lames  1..  Knight  convinced  Chapman 
in  late  1960  to  come  to  Miami  as  his 
executive  assistant  and  a  member  of  the 
Knight  Kxecutive  Committee. 

Two  years  later.  Chapman  became 
general  manager  of  the  Miami  Herald. 
He  moved  up  the  ladder  as  executive 
vicepresident  of  Knight  Newspapers, 
Inc.  in  1967  and  as  president  in  197.^. 

His  capacity  for  details  and  knowledge 
of  every  aspect  of  the  operation  made  his 
rise  remarkably  smooth. 

f'or  years.  Chapman  has  made  the  10 
minute  drive  from  his  Bay  Point  home  to 
the  Miami  Herald  building  each  morning 
shortly  after  S  o'clock.  Jim  Knight. 
Knight-Ridder  executive  committee 
chairman,  who  when  in  town,  is  usually 
in  his  neighl'n)ring  office  by  7  a.m.  fre¬ 
quently  greets  Alvah  with  “(lood  after¬ 
noon." 

.\necdotes  about  Chapman  are  few 
because,  as  a  veteran  Herald  executive 
puts  it; 

“.Anecdotes  are  based  on  foibles  and 
failings  and  Alvah  just  doesn't  have 
many.  Kverything  goes  smoothly  for  him 
because  he  prepares  so  well.  When  he 
took  his  boat  to  the  Bahamas  for  the  first 
time  you  would  have  thought  he  was  tak¬ 
ing  the  Queen  Mary  around  the  world." 

Hal  Jurgensmeyer.  a  vicepresident  for 
operations  of  Knight-Ridder.  tells  of 
sharing  a  room  with  Chapman. 

“  Alvah  asked  me  if  I  would  give  him  a 
call  at  7  o'clock.  I  asked  what  he  meant. 
He  said  that  unless  he  got  a  call  he 
wouldn't  wake  up.  I  told  him  I  didn't 
wake  up  either.  Somehow,  the  situation 
struck  me  as  funny.  Here  was  this  human 
dynamo,  this  precise,  thoroughly  or¬ 
ganized  man  w  ho  couldn't  w  ake  up  in  the 
morning." 

Once  up.  Chapman  is  in  high  gear.  He 
remains  in  the  office  until  6  p.m.,  fre¬ 
quently  taking  home  a  brief  case  full  of 
reading  matter  and  returning  with  four  or 
five  belts  of  dictation. 

Ben  Schneider.  Knight-Ridder's  fi¬ 
nancial  vicepresident,  who  was  with 
Ridder  Publications.  Inc.  before  the  1974 
merger,  recently  spent  a  day  fishing  with 
Chapman  on  his  boat. 

“I  snarled  an  anchor  line  around  the 
propellor  so  badly  Alvah  had  to  dive  for 
an  hour  and  a  half."  Schneider  smiled. 
“He  kept  going  dow  n  and  down  and  each 
time  he  came  up  he  got  madder  and  more 


purple.  I  told  him;  ‘The  trouble  with  you. 
■Alvah.  is  that  you  don't  hold  your  breath 
long  enough.'  Well,  that  cracked  him  up. 
He's  got  a  heck  of  a  sense  of  humor.  His 
mind  is  so  quick  nothing  gets  past  him." 

Last  Winter.  Chapman  went  skiing  for 
the  first  time.  He  read  two  books  on  the 
subject  and  jogged  five  times  a  week  to 
get  himself  ready  for  his  first  lessons. 

“I  succeeded."  he  told  friends.  “I 
didn't  break  a  leg." 

Asked  about  his  theories  on  prepara¬ 
tion.  he  said; 

“If  you  have  great  natural  ability  then 
maybe  you  don't  have  to  prepare.  But  I 
don't  have  that  great  natural  ability  so  I 
prepare." 

Religions  Person 

Deeply  religious.  Chapman  sometimes 
begins  meals  among  business  associates 
with  (irace.  Hach  Christmas,  he  devotes 
a  day  to  standing  on  a  street  corner  ring¬ 
ing  a  bell  making  collections  for  the  Sal¬ 
vation  Army.  He  is  a  regular  church 
goer.  His  manners  are  impeccable,  he 
has  an  unaffected  Southern  charm  and 
dignity,  much  like  his  father,  according 
to  friends  of  both.  He  rarely  talks  about 
himself.  He  values  time  and  avoids  small 
talk.  He  sometimes  comes  across  as  de¬ 
tached  and  unemotional,  a  misleading 
conclusion  to  those  who  know  him  best. 

“He's  really  a  very  considerate  and 
understanding  person."  says  one 
member  of  his  staff.  “He  admits  his  own 
mistakes — he  makes  about  one  a  year. 
You  have  to  say  he  thinks  things  out 
pretty  well." 

“.Alvah  is  a  complete  idealist  and 
sometimes  he  even  seems  naive,"  says 
another  associate.  “Actually.  I  don't 
think  he  is.  he  just  wishes  things  were 
that  way." 

His  penchant  for  organization  is 
widely  known.  When  his  youngest 
daughter.  Chris,  was  recently  married. 
Chapman  took  charge  of  all  the  arrange¬ 
ments  including  the  precise  movement  of 
the  wedding  party. 

It  was  the  social  event  of  the  year  for 
the  Chapman  family.  .A  large  number  of 
l-'lorida  and  Georgia  residents  attended 
the  wedding  of  Chris  .Ann  Chapman  and 
Robert  Hilton  in  August.  Yacht  cruises 
and  fancy  dinner  parties  made  news  that 
filled  about  half  a  page  in  the  Miami 
Herald's  .Sunday  society  news  section. 

Among  those  present  were  Betty 
Chapman's  mother  and  sister,  from  Ma¬ 
con;  Alvah's  mother  from  Columbus. 
Ga.  and  his  sister,  from  St.  Petersburg, 
with  her  husband.  State  Senator  Henry 
Saylor.  A  farewell  luncheon  for  wedding 
guests  was  hosted  by  the  James  L. 
Knights  and  Lee  and  Tina  Hills. 

Chris  Chapman  graduated  from 
Florida  State  University  at  Tallahassee 
in  June  and  her  husband  has  another  year 
at  FSU.  his  studies  having  been  inter¬ 
rupted  for  .Army  service  in  Germany.  His 


father  is  publications  director  at  the  Uni¬ 
versity  of  Iowa. 

Chapman  can  he  uncompromising. 
Once  when  an  executive  was  caught 
padding  an  expense  account.  Chapman 
told  him  to  seek  other  employment. 

“How  can  you  trust  a  man  to  do  the 
big  things  when  you  can't  trust  him  in  the 
little  things?"  he  asked. 

Chapman  has  always  been  extremely 
active  in  civic  affairs.  He  chaired  a 
committee  which  reorganized  Miami's 
Chamber  of  Commerce  in  196S.  was 
elected  president  and  named  Dade  Coun¬ 
ty's  “Outstanding  Citizen"  of  1969. 

He  is  currently  immersed  in  a  giant 
project  to  revitalize  downtown  Miami. 

An  interviewer  once  asked  him  how  he 
found  so  much  time  for  the  United  Fund, 
Goodwill  and  other  civic  affairs.  He  re¬ 
plied; 

“Take  a  wooden  box  and  I'm  going  to 
give  you  some  large  cannon  halls.  Maybe 
you  can  get  12  in  the  box.  and  you  say 
it's  full — no  more  room.  Now  I  give  you 
some  golf  balls  to  put  in  there  and  they 
slip  around  the  big  balls.  You  say  it's 
full.  It's  not.  I'll  give  you  some  marbles 
and  they  roll  around  and  slip  in.  fhen  I'll 
give  you  some  buck  shot  and  you  find 
little  bitty  places.  It's  like  that  with  time. 
A’ou  can  find  it,  it's  really  a  matter  of 
deciding  what's  important." 

Chapman  is  a  doting  grandfather.  His 
daughter  Dale.  28,  is  married  to  Dennis 
L.  Webb  of  Miami  and  the  young  couple 
occasionally  use  the  grandparents  as 
babysitters  for  Aubrey  Quinton  Webb, 
age  one. 

“He's  .^0  pounds  and  all  muscle." 
Chapman  said,  who  thinks  he  may  turn 
out  to  be  a  college  football  player  like  his 
father. 

Chapman  plays  golf  (a  12  handicap- 
per).  ping  pong  and  likes  to  fish  on  his 
.^1  foot  Bertram  Sport  Fisherman  w  hich 
is  moored  outside  his  waterfront  home. 

“I  like  competition."  he  said  adding 
he  enjoys  it  both  in  business  and  in 
sports. 

Asked  what  he  looked  for  in  a  news¬ 
paper  executive.  Chapman  said; 

“He  must  be  committed  to  the  funda¬ 
mental  importance  of  the  newspaper  in 
our  society.  He  must  put  the  newspaper 
and  its  welfare  above  his  own  or  that  of 
any  one  individual." 

Having  climbed  to  the  top  of  his  pro¬ 
fession.  what  remains? 

“My  role  is  to  help  Knight-Ridder  to 
achieve  its  potential.  We  have  many  out¬ 
standing  newspapers  but  they  are  not  as 
good  as  they  can  be.  I  want  to  strengthen 
them  and  create  opportunities  for  ad¬ 
vancement  for  the  many  dedicated 
people  who  have  committed  themselves 
and  their  careers  to  our  company." 

In  other  words.  .Alvah  Chapman  is  still 
trying  to  be  as  good  as  he  can  be,  a 
challenge  which  never  ends. 
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Briefs _ 

43  dealers  sue  L.  A.  Times 

A  suit  has  been  filed  by  43  newspaper  dealers  for  the  Los 
AnficU’s  Tuni’s  seeking  a  preliminary  injunction  to  prevent 
the  paper  from  changing  its  home  delivery  and  street  sales 
system  January  1.  The  hearing  is  November  24  in  U.S. 
District  Court.  They  say  the  dealers  roles  as  “independent 
businessmen”  will  be  eliminated  and  their  annual  income 
will  be  reduced.  Under  the  new  system,  the  Times  would 
charge  its  own  prices  for  the  Times  to  home  subscribers. 
About  230  home  delivery  dealers  will  be  affected  by  the  new 
system.  Robert  D.  Nelson,  executive  vicepresident  and  gen¬ 
eral  manager  of  the  Times,  said  that  about  200  home  delivery 
dealers  have  signed  contracts  to  become  Times  delivery 
agents,  who  will,  under  the  new  system,  be  paid  a  monthly 
fee  for  assembling  and  delivering  the  paper. 


2  Dallas  papers  backed  in  strike 

fhe  National  Labor  Relations  Board  has  ruled  in  favor  of 
the  Dallas  Morninf;  News  and  the  Dallas  Times  Herald  on  a 
pressman's  strike  which  began  in  May.  Dallas  Printing 
Pressmen's  I.ocal  21  had  charged  management  with  refusing 
to  bargain  in  good  faith  because  it  insisted  on  elimination  of 
“fixed  manning"  practices  in  the  pressroom.  That  means  a 
pressman  is  assigned  to  a  press  and  is  not  permitted  to  move 
to  another  press,  even  if  the  first  press  is  not  moving  at  the 
time  and  the  man  is  needed  on  another  press.  In  its  ruling 
October  31.  the  NLRB  said  the  newspapers  did  bargain  in 
good  faith  with  the  striking  local  and  are  not  required  to 
rehire  any  of  the  striking  pressmen  nor  compensate  them  for 
lost  wages. 

*  ♦  3fC 

Central  news  bureau  for  New  York  City 


No  passes,  no  work 

Robert  and  Sylvia  .Allen,  who  lost  their  Jobs  last  year  as 
official  photographers  of  the  Miami  Dolphins  football  team, 
have  sued  the  club  owners  for  depriving  them  of  a  livelihood. 
They  claim  their  denial  of  sideline  passes  at  Orange  Bowl 
games  violates  First  .Amendment  rights  because  they  are 
accredited  representatives  of  several  newspapers  and  a  tele¬ 
vision  station. 


Gish  gets  award  for  courage 

Thomas  K.  Gish,  editor  and  publisher  of  the  Wliiteshar^ 
(Ky.)  Mountain  Liable ,  who  has  been  threatened  by  the  Ku 
Klux  Klan  and  burned  out  of  his  newspaper  offices  in  retalia¬ 
tion  for  his  crusading  reporting,  has  been  awarded  the  1975 
Elijah  Parrish  Lovejoy  award  for  courage  in  journalism.  The 
award  was  by  the  Southern  Illinois  University-Carbondale 
School  of  Journalism  for  Gish's  18-year  fight  against  the 
abuses  of  Kentucky  coal  operators,  secretive  government 
agencies  and  public  officials  and  Whitesburg  police  harrass- 
ment  of  local  youth. 


Moffitt  group  buys 
daily  and  a  weekly 

The  Moffitt  newspaper  group  an¬ 
nounced  the  purchase  ot  two  more 
newspapers  in  Virginia  and  West  Vir¬ 
ginia. 

Sold  to  the  group  by  E.  Todd  Clay  of 
Clifton  Forge,  Va.  were  the  White  Sul¬ 
phur  Spring’s  ( W.Va.)  Star,  a  weekly  and 
the  Clifton  Fori>e  Daily  Review. 

Group  vicepresident.  Jack  Moffitt  did 
not  disclose  price.  In  addition,  the  group 
owns  the  Lewishur^  Daily  News,  Green¬ 
brier  Independent  and  Welch  (W.Va.) 
Dailv  News. 


Shiny  Sheet  a  TM 

With  the  return  of  the  “snowbirds”  for 
the  winter,  the  Palm  Beach  (Fla.)  News, 
a  Cox  newspaper,  has  become  a  daily 
again.  Editor  Kathryn  Robinette  re¬ 
minded  competitors  that  its  second 
name.  Shiny  Sheet,  is  a  registered 
trademark. 


New  York  Mayor  .Abe  Beame  has  announced  a  new  cen¬ 
tralized  information  bureau  to  coordinate  news  operations 
for  city  agencies,  a  move  which  is  expected  to  save  the  city 
S8(K),()()().  The  office,  which  will  replace  the  publicity  staffs 
of  some  of  the  smaller  staffs  of  some  of  the  smaller  agencies 
and  supplement  the  efforts  of  the  bigger  ones,  will  be  di¬ 
rected  by  Edward  Silverman,  who  has  been  supervising  pub¬ 
licity  for  the  budget  bureau  at  an  annual  salary  of  $28,200. 
The  new  structure  will  cut  the  over-all  staff  by  about  50  and 
is  expected  to  be  in  operation  by  December  1.  It  will  be 
known  as  the  News  and  Information  Bureau.  When  Silver- 
man,  a  former  news  director  at  WABC-tv,  who  also  formerly 
worked  for  City  Council  President  Sanford  D.  Garelik  and 
for  the  Taxi  and  Limousine  Commission,  leaves  the  Budget 
Bureau,  its  publicity  office  will  go  out  of  business,  its  func¬ 
tions  performed  by  the  new  central  office. 

*  *  * 

Pulitzer  buys  Kiewit  station 

KETV-tv.  a  subsidiary  of  Peter  Kiewit  Sons’  Inc.,  pub¬ 
lisher  of  the  Omaha  World-Herald,  is  being  sold  to  the 
Pulitzer  Publishing  Co.,  St.  Louis,  publisher  of  the  St.  Louis 
Post-Dispatch.  It  is  the  second  sale  of  an  Omaha  tv  stations 
to  a  publishing  concern  outside  Omaha  within  a  year.  Ear¬ 
lier,  the  Meredith  Corp.  sold  WOW-tv  to  the  Chronicle 
Broadcasting  Co.,  San  Erancisco. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BICENTENNIAL 


MEN  OF  INDEPENDENCE,  the  hottest 
column  gome  Weekly,  low  rates.  Dennis 
Features.  99  Susan  St..  Silverton.  N.J. 
08753. 


BOOK  REVIEWS 


SPEAKING  OF  BOOKS  is  bright,  read 
able,  informative,  inexpensive.  Two  re¬ 
views.  book  news  section  each  week. 
Samples  Free  Spirit  Features.  214  Old 
Hickory  Blvd.,  Suite  173.  Nashville,  Tn. 
37221. 


FOR  SALE 

WEEKLY  book  column  in  sparkling  con¬ 
dition.  Rarely  read  at  more  than  100 
words  per  minute. 

Users  report  broader  entertainment 
format,  improved  circulation.  Free  de¬ 
monstration  drive  (samples).  Low 
monthly  payments.  Money  refunded  if 
not  completely  satisfied.  Acf  now!  Offer 
may  be  extended  at  any  time. 

Tom  Styrce 

THE  BOOKSCORE® 

6510  Green  Valley  Circle  #203 
Culver  City.  Calif.  90230 


BROADWAY  COLUMN 


RAY  WILSON  has  been  interviewing 
VIP's,  celebrities  and  politicians  for  his 
column  and  radio  shows  for  more  than 
25  years.  Written  from  New  York.  Las 
Vegas.  Los  Angeles  wherever  the  ac¬ 
tion  IS  his  authoritative  column  is  read 
in  newspapers  from  Rhode  Island  to 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ARIZONA'S  FLAGSTAFF  NEWS  is  expand¬ 
ing  to  tri  weekly.  Investors  call  (602)  774- 
6868.  Ask  for  E.  Francis  Mulligan  or  write 
P.O.  Box  1296,  1  McCracken  Place. 
Flagstaff,  Ariz.  86(X)1. 


CONSUMER  NEWS 


CONSUMER'S  NOTEBOOK  An  infor¬ 
mative  and  up-to-date  weekly  column  all 
about  stretching  the  American  dollar.  $2 
weekly  Free  samples.  Patricia  Couch. 
1306  S.  Oak  Cliff.  Dallas.  Tx.  75208. 


FOREIGN 


ISRAELI  FEATURES  and  photo  service. 
Please  write:  Israel  News  Bureau,  P.O. 
Box  153.  Houston.  Texas  77001. 


MEDICAL 


MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk.  300  Half  Mile  Rd.,  Red  Bank. 
N.J.  07701. 


MONEY 


"MORE  FOR  YOUR  MONEY  " 
Bright,  practical  weekly  column  on 
stretching  family  dollars.  Camera-ready 
or  manuscript.  Samples.  Mike  LeFan. 
1802  South  13,  Temple.  Texas  76501. 


PUZZLES 


"TV  PICTO  GAME.  "  Formerly  in  color,  8 
major  dailies  like  Washington  Post,  Bal¬ 
timore  News-American.  Now  in  5x3 
black  and  white  slicks.  $3.(X)  per  game. 
Boosts  daily  circulation  and  pulls  adver¬ 
tisers.  A  family  fun  game!  For  samples 
write  Box  1555.  Editor  &  Publisher. 


•  PAPER  WAS  SOLD  AT  A 
NICE  PROFIT  THROUGH 
E&P  CLASSIFIED." 

That's  the  word  we  received  recently 
from  a  Southern  Publisher.  He  did  it 
with  a  5  line  ad  which  cost  only  $44, 
including  the  box  service  fee,  for  4  in¬ 
sertions.  How's  that  for  keeping  profit 
up  and  overhead  down! 


ANNOUNCEMENTS 


FREELANCE  SERVICES 


WRITERS  -  EDITORS 
ILLUSTRATORS  PHOTOJOURNALISTS 
GRAPHIC  DESIGNERS  ARTISTS 
"THE  DIRECTORY  OF  CREATIVE 
MOONLIGHTERS  "  a  new  and  exciting 
periodical  devoted  exclusively  to  you  the 
CREATIVE  FREELANCER. 

Now  you  can  introduce  your  talents  and 
background  to  the  leading  buyers  of  free¬ 
lance  help  throughout  the  country  Tor  as 
low  as  $15  tor  ‘h  page  listing  in  our  hand¬ 
some  8'2"xJ  I"  publication. 

For  more  information,  please  write  to  Crea¬ 
tive  Moonlighters  Inc..  Box  E.  2  Penn  Pla 
za.  Suite  1500.  New  York,  N  Y.  10001. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  box  88,  Norton.  Kans.  67654. 
or  Robert  N.  Bolitho.  Box  7133.  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers " 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAhonal  8-1133 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper  it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 

KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals. 
Consultations 

(kVe  handle  ditterent  properties,  all  types. 

trom  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office." 
P.O.  Box  88.  Norton.  Kans.  67654  Office 
phone  (913)  927-3407. 

ROBERT  N  BOLITHO.  "Kansas  City  Of¬ 
fice.  "  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  236-5280:  Res. 
(913)  381-6815. 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspap¬ 
ers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime:  (813)  733- 
8053  nights:  or  write  Box  3364.  Clearwater 
Beach.  Florida  33515.  No  obligations,  of 
course. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay.  Cal.  93247  (209)  562-2587 

SHOP  THE  PRESSES 
Newspaper  Brokers 
Rt.  1  — Diamondhead 
Bay  St.  Louis,  Miss.  39520 
—Write  Us  In  Confidence— 

JOHN  N.  JEPSON,  newspaper  broker  serv¬ 
ing  the  Northwest  who  thinks  personal 
contact  pays.  (406)  266-4223,  Townsend. 
Mont.  59644. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


DAILY,  fine  locale,  fast  growth,  good  plant, 
needs  strong  publisher.  $150.(X)0  down. 
Qualify  yourself  in  first  letter.  Phone  if  I 
know  you.  (209)  562-2587.  J.  A.  Snyder. 
Newspaper  Broker.  404  N  Westwood  Ave  , 
Lindsay,  Calif.  93247. 

FLORIDA  KEYS  WEEKLY  available.  "The 
Reporter  "  includes  Chandler  and  Price 
model  24  web-fed  offset  press.  Compu- 
graphic  Compuwriter  and  all  other  equip¬ 
ment.  $80,000  gross.  $40.0{X)  net.  In  op¬ 
eration  7  years.  Owner  must  sell.  Contact 
Stuart  Marr.  Broker.  P.O.  Box  768,  Key 
Largo.  Fla.  33037.  Ph:  (305)  852  2411 

MAINE  WEEKLY  grossing  $60.000t. 
Long-time  established  community  news¬ 
paper,  2500  paid  circulation,  in  great  out 
doors  area  Box  1636.  Editor  &  Publisher 


CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  $1.35  per  line,  per  issue 
3-weeks  $1.45  per  line,  per  issue 
2-weeks  $1.55  per  line,  per  issue 
1-week  $1.65  per  line 

OTHER  CLASSIFICATIONS 

(Remittance  with  copy  unless 
credit  has  been  established). 


4-weeks  $2.00  per  line,  per  issue 
3-weeks  $2.10  per  line,  per  issue 
2-weeks  $2.20  per  line,  per  issue 
1-week  $2.30  per  line 

Count  39  characters  and  or 
spaces,  3  lines  minimum.  (No 
abbreviations.) 

Add  $1 .00  per  insertion  for  box 
service  and  count  as  an  addi¬ 
tional  line  in  your  copy. 

Airmail  service  on  box  numbers 
also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface 
type,  cuts  or  other  decorations, 
changes  your  ad  to  display. 
The  rote  for  display  classified 
is  $4.35  per  agate  line — 
$60.90  per  column  inch 
minimum  space. 

Classified  Contract  rates 
available  on  request. 


WEEKLY  CLOSING  TIME 

Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  replies  mailed 
each  day  as  they  are  received, 
are  valid  for  one  year. 

Editor  &  Publisher 

850  Third  Avenue 
New  York,  N.  Y.  10022 
(212)  752-7050 


and  has  received  rave  notices 
trom  publishers,  editors  and  readers 
from  all  points  in-between.  Interesting- 
Informative-Entertaining.  550  words 
weekly,  ready  tor  pasteup.  Write  for 
samples:  NEW  YORK  TODAY,  INC..  850 
Seventh  Ave..  New  York,  N  Y  1()019. 
(212)  757-0077. 


COMIC  STRIPS 


BE  CRITICAL!  Compare  SANDCASTLES 
with  the  comic  strips  your  paper  now 
runs.  We  believe  we  have  a  better 
roduct— at  a  better  price.  Send  for  your 
REE  brochure  today.  (You’ll  be  pleas¬ 
antly  surprised!)  Write:  Sandcastles, 
P.O.  Box  1356,  Newport  News,  Va. 
23601. 


HARDPAN  A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


CONSUMER  NEWS 


SAVING  MONEY,  avoiding  rip-offs,  con¬ 
serving  energy— CONSUMERTIP  tells 
how!  Readable.  85-word  weekday 
consumer-advice  feature  based  on  in¬ 
formation  gathered  from  dozens  of 
Washington-based  consumer  groups, 
agencies.  Our  inexpensive  service  pro¬ 
vides  fresh  tip  tor  each  weekday  per 
month.  Free  Samples!  ANS,  Box  32046, 
Washington,  D  C.  2(XX)7. 


SMALL  BUSINESS 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Plain  Dealer  and  other  fine 
papers.  Free  samples.  M.  Stevens 
(Flaumen),  1  David  Lane.  Yonkers.  N  Y. 
10701. 


STORY  IDEAS 


STORY  IDEAS  monthly,  idea  stimulator 
and  checklist  for  less  than  $1.75  per 
week.  Free  sample.  Ideas  lor  Editors. 
1675  Palm  Beach  Lakes  Blvd.,  West 
Palm  Beach,  Fla.  33401. 


THEATRE  REVIEWS 


SEASONED  THEATRE  REVIEWER  ac¬ 
credited  to  all  Washington  play¬ 
houses,  including  Kennedy  Center, 
will  furnish  appraisals  of  openings. 
Discriminating,  witty  notices.  Box  1581, 
Editor  &  Publisher. 


TV  FEATURES 


SOAP  SYNOPS-  Daily  summary  of  all  14 
soap  operas  furnished  weekly.  Free 
samples.  J.  Wirth,  Box  438,  Crane.  Ind. 
47522. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


52-YEAR-OLD  suburban  weekly  news¬ 
paper.  High  net.  $130,000  gross.  Offset 
shop,  contract  printed.  $90,000  with 
$30,000  down.  Balance  on  contract.  Towe 
Agency.  1007  Stratford.  New  Haven.  Ind. 
46774.  State  financial  and  experience 
abilities. 

NEWSPAPERS  WANTED 

I  WOULD  LIKE  to  buy  an  exclusive  paid 
weekly  in  4000  circulation  range.  Substan¬ 
tial  down  payment  available.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  operation. 
Would  appreciate  full  details  in  your  letter. 
Write  Box  1058.  Editor  &  Publisher. 

I  WANT  a  solid  daily  in  Kansas.  Nebraska 
or  Iowa.  4-10.000  circulation.  Box  1631. 
Editor  &  Publisher. 

HUSBAND-WIFE  TEAM  searching  for 
$150,000  gross  range  in  growing  market 
west  of  Mississippi.  Healthy  down  payment 
available.  Roger  Hawley,  800  W.  61st  St.. 
Kansas  City,  Mo.  64113.  (816)  363-6011. 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 

SPARTAN  II  Chemco  Roll  Film  Camera,  au¬ 
tomatic  roll  screen  mechanism,  fully 
equipped,  excellent  condition,  a  real  buy. 
Can  finance.  Box  1666,  Editor  &  Publisher. 


COMPOSING  ROOM 

JUSTOWRITERS  -  COMPUGRAPHIC 
2961  3800.  2971TL  4600.  Key 

boards— 1200.  FHN  Business  Products. 
Church  Rd..  Mt.  Laurel,  N.J.  08057.  Ph. 
(609)  235-7614. 

$  SAVE— Compugraphic  7200  fonts.  3  for 
$100.  Send  $1.00  for  font  book.  Refund¬ 
able  with  order.  Industrial  Photo.  Dept.  E, 
74  5th  Ave..  New  York,  N  Y.  10011.  (212) 
255-6505. 


_ MAILROOM _ 

COMPLETE  2  YEAR  MAILROOM,  1  Nolan 
Jampol  bottom  wrap,  Saxmeyer  tying 
machine.  Electronic  squeezer.  90  ft. 
center  4"  belt  steel  roller  conveyor,  5  ft. 
widebelt  conveyor,  outside  extension  con¬ 
veyor.  $8000.  Contact  John  Ray.  Haverhill 
Gazette,  Haverhill.  Mass,  (617)374-0321. 

MISCELLANEOUS 

COMPLETE  HOT  METAL  EQUIPMENT 
available  now  aher  offset  installation.  In¬ 
cludes  Model  A  Duplex  flat  bed  press,  on 
contract;  high  speed  Comet  and  No.  5 
Linotypes,  both  with  TTS  operating  units, 
electric  pots  and  assorted  spare  parts. 
Metal  saws,  foundry  type,  metal  buckets, 
tons  of  Lino-stereo  metal  in  pigs,  photo 
lathe.  Hammond  plate  shaver,  power  router, 
eight  column  Easy-kaster,  ton  Nolan  remelt 
furnace  with  electric  hoist,  type  cases,  steel 
make  up  tables,  complete  Elrod,  hand  proof 
press.  All  equipment  in  good  working  condi¬ 
tion.  Call  or  write,  make  us  an  offer  for  all  or 
individual  pieces.  Ionia  Daily  Sentinel- 
Standard,  114  N.  Depot  St.,  Ionia.  Mich. 
48846  or  call  (616)  527-2100. 

_ NEWSPRINT _ 

ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 

PASTEUP  SUPPLIES 

McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 

54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph:  (304)  233-5211 


PERFORATOR  TAPE 

NOW  STATIC-FREE  pert  tapes  at  our  same 
prices— lowest  in  U.S.  A.  All  colors.  Topqual- 
ity. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


EQUIPMENT  &  SUPPLIES 


PLATE  MAKING 


2  LETTERFLEX  EXPOSURE  UNITS.  2  Let- 
terflex  Air  Knives.  3  Master  Etch  (007) 
Machines  complete  with  refrigeration  and 
acid  dispensing  tanks.  Equipment  used 
about  1  year.  Will  accept  any  reasonable 
offer.  Milt  Brown.  Plant  Development  Man¬ 
ager,  Newspaper  Agency  Corp.,  Box  838. 
Salt  Lake  City,  Utah.  (801)  524-2790. 

HERCULES  MERIGRAPH  SYSTEM  for  sale. 
2  Merigraph  TM  200  Exposure  Units.  2 
Merigraph  TM  200  Developer  units,  2  plate 
trimmers,  2  plate  crimpers,  6  aluminum 
plate  hangers.  Total  package  $35,000. 
Bob  Murphy,  Production  Manager.  Trenton 
Times  Newspaper,  500  Perry  St.,  Trenton. 
N.J.  08605.  (609)  396-3232. 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9  16  X  36 
Goss  Suburban  8  units  22^4  x  36.  1968 
Goss  Urbanite.  5  units,  folder. 

Goss  flying  inprinter  for  Urbanite 
Goss  Metro  4  units,  1970 
Cottrell  V15  units  and  presses 
Cottrell  5  units  V-22,  folder,  oven 
Fairchild  Colorking  5  units,  1968 
\  Fairchild  IVewsking  4  units,  Colorking 
folder 

Wood  Colorflex  6  unit  22^4x36,  1970 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

HOE  COLORMATIC 

8  units  22.047x70.078 
Two  2:1  Folders 
New  1964 
IPEC.  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

GOSS  HEADLINER  MARK  I— One  complete 
unit  22^4"x58".  1951  with  Cline  Reel  and 
Tension  System,  40  horsepower  Westing- 
house  motor.  One  reversible  cylinder.  Cop¬ 
ley  Newspapers.  Industrial  Engineering 
Dept,  P.O.Box  1530,  La  Jolla,  Calif.  92038. 
(714)  454-0411. 


INDUSTRY  SERVICES 


PRINTING  SERVICES 


PRESS— COMPOSITION— MAILING 
Goss  Urbanite  100-page  plus  capacity. 
4-color  specialists  on  newsprint  and  offset 
stock.  Box  1651,  Editor  &  Publisher. 

Help 

Wanted  ••• 


WANTED  TO  BUY 

ANAMORPHIC  LENS  WANTED 
to  fit  nuArc  camera. 

Call  McKay.  (516)  288-3900. 

2  GOSS  URBANITE  offset  press  units.  Also 
balloon  former  with  skip  slitter.  Phone  Don 
Olson,  Daily  Iberian.  New  Iberia,  La,  (318) 
364-1801. 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 

WE  CAN  SOLVE  YOUR 
CIRCULATION  PROBLEMS!! 
Specializing  in  Weekly  Publications 
Paid— Voluntary  Paid— Non-Paid 
'Convert  mail  to  carrier 
'Organize  or  reorganize  your  home  delivery 
and  newsstand  system 
'Institute  preprint  programs 
'Audited  circulation 

'Saturation  distribution  systems  with  ver¬ 
ified  check  systems 
'Top  references 

Write  to  Box  1633,  Editor  &  Publisher. 


EDITORIAL  CONSULTANTS 

IS  YOUR  transition  (or  planned  transition) 
to  the  new  technology  raising  havoc  in  your 
newsroom?  Give  your  editors  an  even  break 
with  your  new  computer  by  turning  their 
front-end  worries  over  to  someone  who  has 
been  there.  Write: 

EDITORIAL  COUNSEL 
Box  1574,  Editor  &  Publisher 


_ ACADEMIC _ 

URGENT:  Instructor  in  press  law.  basic 
skills  or  media  courses.  Winter  1976  and 
maybe  Spring.  Also  scouting  future  pros¬ 
pects  with  strong  professional  news  ex¬ 
perience.  MA.  teaching  specialties  in  addi¬ 
tion  to  news  basics.  Journalism  Program. 
Western  Washington  State  College. 
Bellingham,  Wash.  98225.  An  Affirmative 
Action  Equal  Opportunity  Employer. 

DIRECTOR,  for  progressive  School  of 
Journalism.  With  demonstrated  adminis¬ 
trative  and  teaching  ability  and  profes¬ 
sional  media  experience.  To  direct  700 
students  and  10  faculty  in  broadcast, 
public  relations,  newswriting  editorial, 
magazine  and  photojournalism  programs. 
Earned  PhD  desirable.  Start  July  1,  1976. 
Send  nominations  and  applications  by 
January  1.  1976.  to  James  R.  Gordon,  sec¬ 
retary.  Search  Committee,  Bowling  Green 
State  University.  Bowling  Green.  Ohio 
43403.  An  Equal  Opportunity  Employer. 

INSTRUCTOR  OR  ASSISTANT  PROFES¬ 
SOR  to  teach  photojournalism  and 
graphics  as  part  of  course  load  in  print 
journalism  department,  beginning  Fall 
1976.  Will  also  advise  campus  newspaper. 
Solid  professional  print  media  experience 
and  graduate  degree  required,  teaching 
experience  desirable.  Apply  to:  Prof.  Alex 
Nagy,  Chairman.  Journalism  Dept.,  St. 
Michael's  College,  Winooski,  Vt.  05404. 
Equal  Opportunity  Employer. 

PHOTOJOURNALISM  The  University  of 
Maryland  is  seeking  an  instructor  in  Photo¬ 
journalism  sequence  for  Fall  1976.  Candi¬ 
dates  must  also  be  able  to  teach  basic  writ¬ 
ing  courses.  Masters  Degree  plus  profes¬ 
sional  experience  required.  Send  resume 
to  Dr.  Ray  E.  Hiebert.  Dean,  College  of 
Journalism.  University  of  Maryland,  Col¬ 
lege  Park,  Md.  20742.  The  University  of 
Maryland  is  an  Equal  Opportunity 
Employer. 


HELP  WANTED 


ACADEMIC 


STATEWIDE  NEWSPAPER  ASSOCIATION 
located  in  E&P  Zone  2  has  opening  for  ad¬ 
ministrative  assistant  to  general  manager. 
Prefer  person  with  practical  newspaper 
experience  and  some  background  in  the 
trade  association  field.  Apply  Box  1670. 
Editor  &  Publisher. 


CONTROLLER 

Experienced  newspaper  controller  or  fi¬ 
nancial  officer  needed  to  complete  the 
management  team  of  one  of  the  fastest 
growing  daily  newspapers  in  Zone  4.  Excel¬ 
lent  salary  and  fringe  benefit  program  for 
the  individual  with  the  right  credentials. 
MBA  or  CPA  helpful;  3-4  years  experience 
necessary.  Individual  must  be  experienced 
in  tight  budget  control.  EDP  and  total 
newspaper  financial  reporting.  To  obtain 
this  exciting  opportunity  in  the  sunshine, 
send  confidential  resume  to  Box  1680, 
Editor  &  Publisher. 


FALL  1976  OPENING  expected  tor  assis¬ 
tant  or  associate  professor  to  teach 
magazine  article  writing  and  other  courses 
in  accordance  with  qualifications.  Strong 
professional  experience  desirable.  Salary 
to  $19,000.  Equal  Opportunity  Affirmative 
Action  Employer.  Send  resume  tO:  Dean, 
Public  Communications,  Syracuse  Univer¬ 
sity,  Syracuse.  N.Y.  13210. 

RETIREMENT  of  faculty  member  leaves 
opening  for  assistant  professor.  Begin 
about  August  25,  1976.  Required: 
Minimum  of  5  years  full-time  reporting  and 
editing  for  daily  newspapers  and  Masters 
in  Journalism.  PhD  preferred.  Teaching 
experience  desirable.  Apply  before  March 
15,  1976.  Equal  Opportunity  Affirmative 
Action  Employer.  Resume,  references. 
John  H.  Boyd  Jr.,  Director  of  Journalism. 
STATESMAN  Bldg.,  Indiana  State  Univer¬ 
sity,  Terre  Haute,  Ind.  47809. 

ASSISTANT  PROFESSOR,  INSTRUC¬ 
TORS— Versatile  in  all  phases  of  news- 
editorial  work.  Able  to  teach  basic  and  ad¬ 
vanced  courses  in  reporting,  writing  and 
editing.  Assistant  professor  must  have 
Doctorate  and  3  years  of  professional  ex¬ 
perience.  Instructor  must  have  Masters 
Degree  and  3  years  of  professional  experi¬ 
ence  in  news-editorial  field.  Preference  for 
latter  will  be  given  to  individuals  who  de¬ 
sire  to  obtain  Doctorate.  Send  resume 
and/or  request  for  additional  information 
to  Dr.  Ray  E.  Hiebert,  Dean,  College  of 
Journalism.  University  of  Maryland,  Col¬ 
lege  Park,  Md.  20742.  The  University  of 
Maryland  is  an  Equal  (Opportunity 
Employer. 


ADMINISTRATIVE 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
Immediate  opening.  Must  have  complete 
circulation  background,  with  ability  to 
manage  department.  Excellent  organiza¬ 
tion  and  community.  Zone  5.  Box  1625, 
Editor  &  Publisher 

EXPERIENCED  CIRCULATION  DIRECTOR 
needed  for  fast  growing  Sunday  and  daily 
newspaper.  Must  be  experienced  in  good 
office  management  as  well  as  field  work. 
Boy  and  carrier  promotion  experience  es¬ 
sential.  Must  know  the  mechanics  of  ABC. 
Self-motivated  and  capable  of  training  and 
motivating  district  managers.  Excellent 
salary.  Immediate  opening.  Please  send 
prior  work  experience  and  salary  require¬ 
ments  to  Box  1596,  Editor  &  Publisher. 

CIRCULATION  MANAGER  Claremore 
(Okla.)  Daily  Progress.  $12,000  a  year, 
bonus  and  vehicle.  Job  now  open.  Contact 
Donn  Dodd.  (918)  341-1101. 

CIRCULATION  MANAGER  for  8300  ABC 
daily  and  4  weeklies.  Modern  offset  plant. 
Excellent  fringe  benefits.  Call  collect:  John 
G.  Montgomery.  Montgomery  Publications 
Inc.,  Junction  City,  Kans.  (913)  762-5000. 

REAL  OPPORTUNITY  for  strong  promoter, 
builder  and  collector,  presently  Assistant 
or  District  Manager.  Move  up  to  Circulation 
Manager  of  10,000  daily,  eastern  Area  5. 
New  plant,  growing  economy,  great  poten¬ 
tial.  Send  resume  to  Box  1663,  Editor  & 
Publisher. 

NEW  ENGLAND  medium  size  daily  is  look¬ 
ing  for  a  highly  qualified  circulation  direc¬ 
tor  to  build  and  direct  our  department. 
Must  be  strong  on  promotion  and  home 
delivery.  This  is  a  challenging  opportunity 
in  a  highly  competitive  area.  Excellent  sal¬ 
ary  and  company  paid  benefits  to  the  right 
applicant.  Send  complete  resume  includ¬ 
ing  current  salary  to  Box  1658,  Editor  & 
Publisher. 


TIMF  AV  AH  ARIF  EXECUTIVE  DIRECTOR  for  an  IRS  ap- 

IIMt.  MVMILAaLt.  proved  Public  Foundation.  Newspaper 

management  experience  preferred.  Head- 
PRESS  TIME  AVAILABLE  in  central  Florida  quarters  Los  Angeles  Airport  area.  Write: 
on  a  4  unit  Goss  Suburban.  Very  experi-  Wishard  Brown,  President,  Western  News- 
encedpressroomcrew.  Call,  It  can’t  hurt  to  paper  Foundation,  9841  Airport  Blvd., 


talk— Dean  Waite,  (904)  787-4515 


Suite  710,  Los  Angeles,  Calif.  90045. 


CIRCULATION  SUPERVISOR 

If  you  ore  looking  for  on  opportunity 
to  use  your  untapped  soles  and  moti¬ 
vational  skills,  tills  is  for  you. 

A  large,  sales  minded,  midwest  daily 
wants  on  experienced  circulation 
sales  supervisor.  An  aggressive  indi¬ 
vidual  who  con  promote  soles,  service 
and  collections  in  a  key  geographical 
area.  Who  can  train,  motivate  and 
manage  organized  district  managers 
and  an  extensive  carrier  force. 
Significont  job  benefits.  Please  send 
prior  work  experience  and  salary  re¬ 
quirements  tO: 

Box  1570,  Editor  and  Publisher 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER-Small  daily¬ 
weekly  combination  in  South.  Above  aver¬ 
age  job  in  every  respect.  Good  salary  and 
commission  on  gains.  Four  in  department. 
Box  1573,  Editor  &  Publisher, 

CLASSIFIED  ADVERTISING  MANAGER  for 
San  Francisco  Bay  Area  suburban  news¬ 
paper.  Box  1650,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  15,  1975 


53 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFILD  MANAGER  who's  strong  in 
organi/.ilion  and  sales.  Top  fringe  be¬ 
nefits.  Send  lesiime  to  Fall  River  Herald- 
News,  Fall  River.  Mass.  02722. 

CLASSIf  lED  ADVERTISING  MANAGER  for 
18.000  daily.  Must  ha.c  proven  track  re 
(Old.  able  to  motivate  peo|)le  and  be 
promotion  minded  Good  starting  salary 
and  ercellent  benefits.  Great  family  living 
111  western  Nebraska,  near  Wyoming  tish 
mg  and  Colorado  skiing.  Send  resume  and 
salary  requirements  to  Harold  E.  Keller. 
Advertising  Director.  Scottsbiuff  Star 
Ffeiald.  Scottshliitt.  Neb.  69361. 

ASSISTANT  CLASSIFIED 
AD  MANAGER 

OtU‘  of  tiu'  n.itioti'b  top  producing; 

7  day  m«dro  newsf)apt*rs.  located  in 
f  lofid.i,  has  an  exreption.jl  opportunity  for 
a  pfotr'ssional  with  proven  track  record  of 
sales  ni.in.i^ernent 

Successful  applicant  must  fiave 
b.ick^round  in  phoneroom.  however,  prim 
ary  resiwnsifiilities  will  be  m  outside  sales 
and  sales  man<ik’ement. 

You’ll  ha.e  at  your  disposal  tl^e  finest 
iiewsjiaptM  researcli  and  marketing  data, 
plus  «ill  the  necessary  tools  to  a^  'ure  your 
succ  t'SS 

11  you  are  "on  your  way  up  ",  research 
oriented,  and  i>ossess  a  tremendous  desire 
to  the  best  in  the  business,  send  com 
preliensive  lesume  to  Box  167^^,  Editor  & 
f^iblisher. 


DATA  PROCESSING 


-SR.  SYSTEMS^ 
f  ANALYST  ^ 

M.i|Ot  mctroixrlit.rn  New  York  news- 
p.tper  h.rs  created  a  new  depart¬ 
ment  to  debign.  implement  and 
manage  a  total  publishing  system. 
Candidate  must  be  able  to  design 
and  oversee  implementation  of  cen- 
tiali/ed  data  base  publishing  sys¬ 
tem  Previous  newspaper  experi 
errce  essential 

•  EXCELLENT  SALARY 

•  FRINGE  BENEFITS  PACKA>  .: 

Send  rehume  including  s-  ry  his¬ 
tory.  in  strict  confidence 

Box  1660.  Editor  &  Puolisher 

.  An  Equal  Opportunity  Employer 


DISPLAY  ADVERTISING 


RETAIL 
AD  DIRECTOR 

Top  notcti  ad  diiector  needed  to  handle 
the  total  retail  sales  opeiation  ot  our  three 
subuiban  weekly  newspapers.  (Combined 
circulation  174.000  7one  6.) 

Applicant  must  have  strong  newspaper 
sales  experience,  solid  management 
bacRground  including  motivation  and 
training  of  sales  staff  and  be  volume  and 
piomotion  oriented. 

Excellent  salary,  bonus  plan  and  fringe 
benefits.  Send  complete  resume  to  Box 
1640.  Editor  &  Publisher 

AD  SALES  POSITION  with  suburban 
newspaper,  part  of  major  newsparrer  or 
ganiAition,  Advancement  potential,  great 
opportunity  in  Southeast  Florida.  Call  Mr 
Sugg,  (305)  666-7981. 


IF  YOU  ARE  SEEKING 
TO  BREAK  INTO 
THE  WORLD  OF  ADVERTISING 
The  Company  of  the  Cross,  an  Episcopal 
religious  order  which  publishes  a  general 
news  magazine  in  western  Canada,  is  re¬ 
cruiting  new  members,  men  and  women,  to 
tram  as  advertising  salesmen,  artists  and 
researchers.  Company  members  receive  as 
income  $1  a  day  plus  all  living  essentials. 
For  a  person  ot  decisive  religious  convic¬ 
tion  who  wants  to  put  his  or  her  talents  to 
the  service  of  God.  this  is  an  unusual  op¬ 
portunity  to  learn,  on  a  new  medium  in  the 
local  display  advertising  field.  Write  the 
Minister,  Company  of  the  Cross.  11224 
142  Street,  Edmonton.  Canada.  T5M-IT9. 
(403)  452-8442. 


HELP  WANTED 


DISPLAY  ADVERTISING 


SMALL  WYOMING  DAILY  needs  depend¬ 
able  energetic  adman.  Contact  Don 
Sctrmidt.  The  News-Record.  Gillette.  Wyo. 
82716. 

ADVERTISING  MANAGER  Proven  Image 
producer  who  can  sell  and  direct; 
thoroughly  experienced  all  segments. 
Upper  Midwest  daily.  Zone  7.  Unlimited 
opportunity  tor  advancement  in  large 
newspaper  group  Write  complete  resume 
including  past  achievements.  Box  1590. 
Editor  &  Publisher. 

AD  PERSON  with  management  potential 
as  understudy  tor  ailing  editor-manager 
Zone  4  weekly.  Box  1613,  Editor  &  Pub¬ 
lisher^^  _ 


EDITORIAL 


WOMEN'S  EDITOR  Major  metro  paper 
seeks  creative  individual  with  excellent 
administrative  skills  to  supervise  out  wo¬ 
men's  section.  Send  resume  to  Box  1677. 
Editor  &  Publislier. 

MATURE  EDITOR 

One  of  tlie  South's  most  respected 
medium  sized  newspapers  desires  sea¬ 
soned  editor  to  handle  all  editorial  func¬ 
tions.  including  editorial  page,  newsroom 
and  public  relations.  Several  years  ot  ex¬ 
perience  necessary.  Should  be  willing  to 
meet  the  public  and  make  speeches  as  ap¬ 
propriate.  Prefer  traditional  and  conserva 
live  orientation  Box  1595,  Editor  &  Pub¬ 
lisher. 

NEWS  EDITOR  Experienced,  who  can 
also  handle  wire  and  some  photo.  16.000 
daily  in  tme  outdoors  recreation  area  with 
small  college  Advancement  opportunities. 
Open  now.  Apply;  J.  Putjenter.  The  Daily 
Republic.  P.O  Box  988.  Mitchell,  S.D. 
57301, 

EDITOR  to  build  new  southwest  Virginia 
small  town  weekly.  Maximum  responsibil¬ 
ity.  ownership  potential.  Experience  in 
rejroiting  production  small  weekly  neces 
sary.  (703)  523-2474. 

REPORTER,  experienced,  who  can  cover 
any  beat  or  situation.  Also  must  know 
photography  from  camera  througli  dark 
room.  Write  ot  phone  Mr.  Putjenter  or  Mr. 
Anderson.  The  Daily  Republic,  Mitchell. 
S.D.  57301.  Ph;  (605)  996-5514. 

EDITOR  Involved  community  type  who 
can  inspire  and  direct  fine  staff.  Small 
iipjx'i  Midwest  daily.  Zone  7.  Opjxirtunity 
tor  advancement  in  group.  Submit  com¬ 
plete  details  in  resume.  All  replies  strictly 
confidential.  Box  1592.  Editor  &  Pub¬ 
lisher. 

WEEKl  Y  EDITOR  to  direct  small  staff,  re¬ 
cruit  talent,  good  layout,  photos. 
Scheduled  to  go  twice-weekly  in  1976  and 
daily  "soon".  Need  a  responsible  dynamo 
with  a  gung-ho  attitude.  IPhone  Neil  Gowe. 
(216)  725-4161.  Medina.  Ohio. 

WASHINGTON  BUREAU  representing 
substantial  group  of  medium  sized  dailies 
has  ojjening  tor  rejjorter  with  2-3  years  ex¬ 
perience  and  the  professional  qualifica¬ 
tions  to  compete  in  the  Nation's  Capitol. 
Box  1626.  Editor  &  Publisher. 

LIVELY  ARTS 
EDITOR 

Top  jjaper  in  one  of  America's  liveliest 
show  business  centers  needs  a  lively  arts 
editor.  Should  have  background  in  editing 
and  writing  about  movies,  music  and  show 
business,  plus  ability  to  direct  and  moti¬ 
vate  talented  professional  critics  and  writ¬ 
ers.  Should  know  color  and  layout.  Box 
1644.  Editor  &  Publisher. 

CITY  EDITOR  for  medium  size  paper  where 
local  news  takes  precedence.  Must  have  a 
flair  tor  bright,  modern  layout  Extremely 
professional  staff.  Must  have  minimum  of 
4  yeais  experience,  including  some  exjteri- 
ence  in  directing  a  staff.  Send  resume  with 
3  tearsheets  of  youi  pages  to  Box  1642. 
Editor  &  Publisher.  Absolutely  no  one 
without  above  qualifications  will  be  consi¬ 
dered. 

WIRE  EDITOR  and  city-county  government 
reporter  needed  for  Zone  9,  24.000  daily 
and  Sunday.  2  years  experience  needed 
for  both  positions.  Some  supervisory  au¬ 
thority  with  editing  position.  Resume  and 
salary  requirements  to  Box  1647.  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


RECENT  JOURNALISM  GRADUATE. 
Entry  level  job.  leading  financial  weekly. 
Box  1646.  Editor  &  Publisher. 

CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  1248. 
Editor  &  Publisher. 

EXPERIENCED  reporter  photographer 
needed  immediately  for  our  medium  size 
weekly  Resume  and  salary  requirements 
to  The  Herald  Tribune.  P.O.  Box  89. 
Batesville.  Ind.  47006. 

100.000  CIRCULATION  morning  paper  in 
Zone  2  is  looking  for  a  managing  editor. 
Desk  experience  is  not  necessary  Report¬ 
ing  skills  are  paramount.  Top  management 
IS  looking  for  a  person  who  can  work  di 
rectly  with  reporters  in  training,  motivating 
and  managing  the  staff.  We  want  a 
dynamic  leader,  not  a  bureaucrat.  If  in 
terested  in  a  challenging  position  please 
forward  complete  resume  in  confidence  to 
Box  1678.  Editor  &  Publisher. 

SPORTS  EDITOR 

Deep  South  community-minded  13M  daily 
seeks  mature,  experienced  sports  editor. 
Prep,  SEC  colleges,  minor  sjxirts  all  impor 
tant  to  us.  Only  applicants  from  Zones 
3,4.6  will  be  considered.  Box  1654.  Editor 
&  Publisher. 

EDITOR  for  free  circulation  weekly  in  East. 
We  need  a  mature,  exjjerienced  individual 
who  can  develop  our  product.  Concentrate  | 
on  lifestyle,  government,  business  and  : 
consumer  affairs  reporting.  $19,000.  Send  [ 
resume  to  Box  1656.  Editor  &  Publisher.  I 


EDITOR 

Have  you  ever  envisioned  the  challenge  of 
editing  editorials  and  other  m-department 
material  produced  by  a  staff  of  6  editorial 
writers?  Rarely  do  we  have  such  an  open¬ 
ing.  but  due  to  an  internal  promotion  such 
a  position  IS  available. 

Strong  editing  skills  and  the  ability  to  work 
quickly  and  accurately  are  the  essential 
requirements  of  this  position.  If  you  feel 
you're  interested  or  would  like  additional 
information,  write  me  and  include  a  re¬ 
sume  and  salary  history.  George  B.  Irish, 
Lindsay  Schaub  Newspapers,  P.O.  Box 
789.  Decatur.  III.  62525. 


FREELANCE 


REPORTER-PHOTOGRAPHER  to  write 
about  businesses  in  Denver  area.  Write 
Dan  Schlosser.  P.O.  Box  306.  Greenville. 
Ohio  45331. 

CARTOONIST  WANTS  GAGS. 
WRITE  G.  MYERS. 

P.O.  BOX  8221.  RICHMOND,  VA.  23226 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments.  markets,  news.  3  issues  $2. 
P.O.  Box  128.  Rhinebeck,  N  Y.  12572. 
(914)  876-2713. 


MAILROOM 


MAILROOM  SUPERVISOR  needed  for  AM 
daily  and  Sunday  operation.  Must  be  cap¬ 
able  ot  scheduling  work  force  and  perform¬ 
ing  maintenance.  Zone  7.  Box  1672.  Editor 
&  Publisher. 


MARKETING 


MARKETING  MANAGER 

Well  established  corporation  has  open¬ 
ing  for  Marketing  Manager.  Interested 
individuals  should  have  a  minimum  of 
five  (5)  years  work  experience  in  iden¬ 
tifying  and  defining  markets  for  con¬ 
sumer  product  and  developing  sales 
plans  to  increase  penetration  of  those 
markets.  Must  be  competitive  and 
goal  oriented.  A  degree  in  Marketing  or 
Business  Administration  is  preferred 
and  marketing  experience  with  period¬ 
icals.  magazines,  newspapers  or  direct 
mail  would  be  most  beneficial.  Please 
send  resume  and  salary  expectations 
tO; 

Box  1567,  Editor  and  Publisher 


HELP  WANTED 


PRESSROOM 


WEB  OFFSET 

CAPABLE  PRESSMAN  WANTED 
PHONE  (201)  838-9000 

OFFSET  PRESSMEN  Experienced  offset 
pressmen  for  morning,  evening  and  Sun¬ 
day  daily.  Permanent  jobs,  no  floaters 
need  apply.  Give  experience  in  first  letter. 
Write  Personnel  Department,  Las  Vegas 
Review-Journal.  P.O.  Box  70.  Las  Vegas. 
Nevada  89121  or  call  (702)  385-4241. 

WEB  OFFSET  PRESSMAN 
To  assist  day  foreman.  Urbanite  experi¬ 
ence  desirable.  Must  be  aggressive. 
Wayne.  N.J.  area.  Call  Don  Stork.  (201) 
696  3000. 

WORKING  FOREMAN  Take  charge  plant 
printing  newspapers.  4-unit  Newsking. 
Freeman  Press.  P.O.  Box  111,  Union.  Mo. 
63084.  Ph:  (314)  583-2545. 

MEDIUM  SIZE  OFFSET  AM  daily  and  Sun¬ 
day  needs  sharp  No.  2  person  in  press¬ 
room.  Excellent  salary,  fringes.  5-day 
week.  Located  m  outdoor  recreation  area 
Zone  7.  Box  1668.  Editor  &  Publisher. 

WORKING  FOREMAN.  COMMERCIAL 
OFFSET  PRINTING,  NIGHT  SHIFT. 
BOX  1676.  EDITOR  &  PUBLISHER. 


PRODUCTION 


PRODUCTION  MANAGER 

Weekly  and  job  shop  located  Long  Island. 
New  York.  Requiresexperienced  shirtsleeve 
individual  to  reorganize  growing  composi¬ 
tion  and  pasteup  departments.  Knowledge 
of  photocomposition  essential.  Send  re¬ 
sume  and  salary  desired  Box  1645.  Editor  & 
Publisher. 

COMPOSITION 

SUPERVISOR 

Sunny  Southwest  offers  many  advantages 
for  healthful  living.  State's  largest,  most 
versatile  open  shop  has  new  position  for 
person  well  grounded  in  keyboarding. 
Photon,  layout,  pasteup.  Supervisory 
background  essential.  $13K  up.  Write  or 
call  Personnel.  Modern  Press.  Albuquer¬ 
que.  N.M.  87125.  (505)  255-0363  even¬ 
ings. 


PROGRAMMER  with  newspaper  produc¬ 
tion  background  COS  300  language  de¬ 
sirable  and  minimum  of  associate  degree 
in  computer  science.  This  is  challenging 
opportunity  with  medium  sized  daily 
newspaper  in  Zone  2.  If  you  are  interested 
in  growth  position  with  attractive  salary 
and  benefit  program,  please  reply  in  confi¬ 
dence  to  Box  1655.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  CAREERS 
Individuals  with  strong  backgrounds  in 
speech  writing,  media  relations,  industrial 
publications,  or  newspaper  and  magazine 
writing  are  needed  by  a  leading  petroleum 
company.  Advancement  to  management 
careers  in  Public  Relations. 

Degree  in  Journalism,  English,  or  equiva¬ 
lent  with  3  years  writing  experience.  Send 
resume  and  writing  samples  to; 

Box  1616.  Editor  &  Publisher. 


PUBLIC  RELATIONS  DIRECTOR  for  pro¬ 
gressive  400-bed  general  hospital  in  In¬ 
diana.  Journalism  degree  with  writing  and 
administrative  experience  preferred.  Press 
releases,  internal  and  external  newslet¬ 
ters.  community  relations.  Send  resume  to 
Box  1665,  Editor  &  Publisher. 


SALES 


SALESMAN  for  newspaper  material  handl¬ 
ing  equipment.  Midwest  location.  Apply 
Box  1578,  Editor  &  Publisher. 


WANTED  -  Live  wire  syndicate  salesman  to 
handle  sales  of  syndicated  cartoon  panel 
in  the  United  States.  Send  credentials  c  o 
Jim  Willoughby.  Masters  Agency.  3141 
Radclifte  Rd..  Thousand  Oaks.  Calif. 
91360. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 
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Positions  Wanted ... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


ATTENTION  SOUTHERN  PUBLISHERS: 
Publisher  or  general  manager.  Quality 
background  with  strong  experience  In  bus¬ 
iness  management  (degree  in  Business 
Administration  and  Economics),  advertis¬ 
ing  sales,  news  writing,  public  relations 
and  producing  profits.  I  can  help  your 
newspaper  and  your  community.  Solid  and 
stable  in  every  respect,  age  37.  married 
with  children.  Available  mid-December. 
Prefer  Zones  3.4.6.  Box  1681.  Editor  & 
Publisher. 

GENERAL  MANAGER  OR  PUBLISHER 
Young  (37)  with  excellent  background  in 
competitive  markets.  Former  ad  director, 
good  administrator,  profit  producer.  Look¬ 
ing  for  challenge.  Box  1589.  Editor  &  Pub¬ 
lisher. 

OVERWORKED  (but  doesn't  mind),  under¬ 
paid  (does  mind)  general  manager-editor. 
28.  of  small  weekly  in  Zone  2  seeks  spot  as 
eneral  manager  or  publisher  of  weekly  in 
one  1.2  or  East  7  years  experience.  5  in 
editorial.  Has  doubled  circulation  of  paper 
presently  working  for  in  6  months.  Write 
Box  1664.  Editor  &  Publisher. 

PUBLISHER  S  RIGHT  HAND  General 
management  or  marketing.  8  years  in 
dailies,  competitive  markets.  Strong  in  cir¬ 
culation.  advertising,  promotion  and  busi¬ 
ness  office  budgeting  and  cost  control.  If 
you're  in  need  of  a  young,  degreed,  profes¬ 
sional  manager,  who  is  profit,  goal  and  re¬ 
sults  oriented,  let's  talk!  Write  Box  1669. 
Editor  &  Publisher. 


SOMEWHERE  in  northern  Alabama.  Ar¬ 
kansas.  or  thereabouts  there's  a  weekly(s) 
or  small  daily  I  want  to  work  for.  This  paper 
must  be  one  that  I  can  get  involved  with; 
sharing  decisions,  successes  and  mis¬ 
takes.  I  offer  16  years  of  newspaper  ex¬ 
perience.  13  of  which  include  ad  sales  and 
layout  with  a  good  track  record  on  a 
medium  size  Florida  daily.  Present  situa¬ 
tion  IS  regretfully  deadended.  Other:  ex- 
printer's  devil  (hot  type),  some  offset  train¬ 
ing.  Navy  photo  school.  BA  degree.  Salary 
IS  secondary  to  opportunity.  Title  unimpor¬ 
tant.  No  family  affairs  please.  Box  1501. 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  Thoroughly  ex¬ 
perienced,  20  years  in  management.  Up 
through  the  profession  ranks:  papers  from 
12.000  to  140.000.  morning,  evening, 
Sunday,  union  and  non-union.  First  time 
ever  listed  in  E&P.  Interested  in  size,  po¬ 
tential.  challenges.  Top  references  and  re¬ 
sume  of  accomplishments  to  serious  re¬ 
plies.  Award-winning  promoter,  little  mer¬ 
chant.  ABC.  computers,  budgets,  well  ver¬ 
sed  in  modern  inailroom.  Have  all  the  ere 
dentials.  Right  age,  college,  family.  Please 
include  all  important  facts  in  first  letter. 
References  alone  will  satisfy  any  pub¬ 
lisher.  Will  consider  assistant  directorship 
on  publication  with  class  and  promise. 
Team  man.  available  first  of  '76;  sooner  if 
you  have  a  real  need.  Box  1649,  Editor  & 
Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


EDITORIAL 


SPORTSWRITER  COLUMNIST  with  6 
years  on  large  metro  dailies  seeks  sports  or 
general  news  post  in  Zone  1.  2.  3,  rural  or 
urban  Box  1682  Editor  &  Publisher. 


SCIENCE  MEDICAL  editorial  position 
wanted.  Prolific,  award-winning  writer 
editor  on  scientific,  technological,  medical 
topics  for  laymen  and  professionals  seeks 
new  editorial  position.  Science  PhD  and  7 
years  journalism  experience,  including 
fulltime  science  magazine  reporting. 
Mainstream  journalism,  industrial  or  uni¬ 
versity  position  desired.  Zone  9.  t3ox  1620. 
Editor  &  Publisher. 


GOOD  COPY  used  to  have  immediacy, 
proximity,  consequence,  color,  back¬ 
ground  and.  on  occasion,  a  sense  of 
humor.  Somewhere  there  is  an  editor  who 
still  demands  it.  I  want  to  work  tor  him. 
whatever  the  size  of  his  paper  Box  1643. 
Editor  &  Publisher. 

NEWS  VET,  10  years  in  U.S.  and  abroad, 
needs  job  Write  0.  Alcott.  3435  Redwood 
Ct.,  Castro  Valley,  Calif  94546. 

COPY  EDITOR,  J-grad.  1  year  experience 
includes  makeup,  layout:  know  VDTs.  Any 
Zone.  Box  1568.  Editor  &  Publisher. 

AWARD  WINNING  ENTERTAINMENT  wri¬ 
ter  seeks  position  with  metro  paper  or 
magazine,  any  Zone.  Combines  youth  with 
professional  experience  in  covering  TV, 
film,  theatre.  Write  Joe  Leydon,  8300  Pal¬ 
metto  »213.  New  Orleans.  La.  70118. 

SPORTS  WRITER  EDITOR  on  superior 
paper  m  Zone  2,  Ohio  or  Virginia  Box 
1618,  Editor  &  Publisher. 

DAMN  GOOD.  Talented  young  sports 
writer  columnist  caught  in  economic 
squeeze  needs  to  start  over.  Pro.  college, 
prep  experience  with  37.000  •  Midwestern 
PM.  Someone  who  knows  the  score.  BSJ 
from  Northwestern.  Excellent  clips,  strong 
references.  Box  1611.  Edifor  &  Publisher. 

LEGAL  WRITER?  Give  recent  JD.  26,  Ivy 
BA.  managing  editor  college  daily  and  law 
school  paper  a  break  anywhere,  any  pay. 
Juris  Kaza.  217  Crafts  St..  Newton.  Mass. 

CURRENTLY  EMPLOYED  weekly  editor. 
28,  seeks  demanding,  permanent  position 
with  large  weekly,  small  daily.  Excellent 
writer,  photographer,  layout  artist.  J-grad. 
Zones  1.2. 3. 8,9.  Box  1601.  Editor  &  Pub¬ 
lisher, 

COPY  EDITOR.  27.  with  3>2  years  in  slot 
and  on  wire  and  city  desks  of  two  55M  ♦ 
dailies,  seeks  responsible  position  on  small 
daily  or  quality  weekly.  Zones  8.9.  Box 
1594.  Editor  &  Publisher. 

HARDWORKING,  experienced  journalists, 
husband  and  wife,  seek  jobs  on  mid  size 
daily.  One  a  versatile  news  reporter;  the 
other  a  science  writer.  Zone  2,3.4  or  9.  Box 
1584,  Editor  &  Publisher. 

WRITER  AVAILABLE.  Diversified  back¬ 
ground.  Capable  for  editorial,  reportorial 
assignments.  Willing  to  use  business  ex¬ 
perience  as  well.  Box  1657.  Editor  & 
Publisher. 


EDITORIAL 


DEPENDABLE  sports  writer.  27,  8  years 
experience,  seeks  sports  editorship  10- 
50.000  PM.  or  baseball  desk-makeup 
combination  on  PM.  Enjoy  community  in¬ 
volvement,  strong  on  organization,  tight 
yet  lively  human  interest  writing;  extensive 
editing,  layout  experience.  Box  1587, 
Editor  &  Publisher. 

BEGINNERS  POSITION  wanted  editorial 
with  small  daily.  Have  editorial  experience. 
Available  immediately.  BA  Degree.  Zone  4. 
David  Raiteri,  1316  B  Ruth  St.,  Griffin,  Ga. 
30223.  (404)  227  1963. 


IMMEDIATE  RETURN  to  responsible 
newsroom  position.  8  years  metro  copy 
desk  and  copy  chief.  5  years  editor 
small-medium  daily.  3  years  executive 
editor  suburban  seini  weeklies.  Family.  42. 
excellent  record,  references.  (816)  436- 
0578. 

REPORTER  RESEARCHER,  26.  at  na 
tional  weekly  news  magazine  wants  more 
responsibility,  chance  to  write,  edit.  Con¬ 
scientious,  persistent,  dedicated  to  accu 
racy  and  fairness.  Have  earned  steady 
raises  despite  recession.  Journalism  BA, 
PR  experience,  strong  in  government, 
crime,  business  and  liTestyles  reporting. 
Unmarried.  Preter  Zones  1.2, 3. 5.  Flexible, 
not  over-priced.  Resume,  references  on 
request.  Box  1599.  Editor  &  Publisher. 

EDITOR,  medium-size  weekly  group  or 
daily  paper.  Preter  job  with  future  in  which 
business  and  journalistic  objectives  may 
blend  for  top  product.  Currently  third  man 
in  editorial  of  very  large,  respected 
biweekly  chain.  Salary  near  $20,000.  More 
than  13  years  in  all  types  of  papers.  In 
30's.  very  mature  Reply  in  confidence  to 
Box  1612.  Editor  &  Publisher. 


ONE  MAN  BAND!  Reporter,  sportswriter, 
photographer.  1 1  years  experience,  to  run 
your  weekly  show.  Prefer  Area  3.  Box 
1629,  Editor  &  Publisher. 

GREAT  (but  modest)  weekly  editor,  28, 
with  7  years  on  dailies,  weeklies  seeks 
Zone  2  spot  on  large  weekly  or  daily  under 
50,000.  Strong  in  writing,  photos,  layout. 
Box  1661.  Editor  &  Publisher. 

BUSINESS  WRITER -  Knowledgeable  but 
understandable.  Top  credentials  as  busi¬ 
ness  editor  ot  major  daily.  Will  edit,  too. 
Box  1652,  Editor  &  Publisher 

SPORTS  DESKMAN,  26,  seeks  spot  on 
metro  daily  in  Zones  1-2  or  assistantship 
on  smaller  paper.  Nov*  with  50,000  AM  in 
Zone  4.  4  years  experience,  the  last  with 
VDTs.  Very  hard  worker,  conscientious.  Ex 
tensive  slot  work.  Box  1611,  Editor  &  Pub¬ 
lisher. 

UNEMPLOYED  MILITARY  VETERAN.  4 
years  as  photojournalist.  edited  base 
newspaper,  BA  in  English  history.  1>2 
years  of  law  school,  law  firm  experience, 
active  in  sports,  seeks  position  as  writer 
reporter  in  any  Zone  or  overseas.  Box 
1667,  Editor  &  Publisher. 


EDITORIAL 


YOUNG  CITY  EDITOR  of  22,000  daily 
seeks  new  challenge;  offers  imaginative 
leadership,  wide  experience.  Box  1602, 
Editor  &  Publisher. 


BEAT  YOUR  COMPETITION! 
Experienced  news  pro  seeks  permanent 
spot  on  major  or  medium  sized  daily. 
Hard-hitting,  aggressive  investigative  ex¬ 
pert.  Box  1674,  Editor  &  Publisher. 


EX-FOREIGN  SERVICE  OFFICER,  other 
foreign  affairs  background,  49;  want 
editor  writer,  article,  stringer  post  com¬ 
menting  on  international  scene  in  U.S.  or 
abroad  Box  1662,  Editor  &  Publisher. 


REPORTER 

EXPERIENCED  PROFESSIONAL 
BOX  1653.  EDITOR  &  PUBLISHER 
CALL  (305)  949  6436 

ART  CRITIC— Had  it  with  neo-expres- 
sionists?  Bearded  type  seeks  challenging 
opening.  Can  review  books,  theatre,  modern 
dance.  Clips.  Zones  1.8.9.  Box  1675.  Editor 
&  Publisher. 

NYU  HONORS  Journalism  graduate  with  6 
months  experience  as  AP  reporter-intern 
seeks  position  with  daily.  Hardworking, 
dedicated,  reliable  will  consider  any  start, 
any  Zone.  Box  1673,  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOGRAPHER  seeks  entry  level  posi¬ 
tion.  BA;  internship  on  50,0()0  daily.  Any 
Zone  Resume,  porttolio  on  request.  Box 
1652,  Editor  &  Publisher. 

RIT  GRADUATE.  PJ  Major;  Public 
Relations  Marketing  experience;  Zone  1. 
2.  7,  8.  9.  Resume  Portfolio:  Available 
now:  Box  1607,  Editor  &  Publisher 


PRESSROOM 


PRESSROOM  FOREMAN  well  experienced 
in  letterpress  and  offset  printing.  For 
complete  resume  and  references  write  Box 
1637,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN  looking  for 
challenge.  Experienced  in  systems  and 
production  methods  for  reducing  page 
cost.  Complete  knowledge  of  new  proces¬ 
ses  and  conversions.  Union  law.  Box  1627, 
Editor  &  Publisher. 

NEED  HELP?  20  years  production  experi¬ 
ence  medium  and  metro  dailies.  Conver¬ 
sion,  training,  equipment  determination 
history.  Budget  forecast.  Cost  conscious. 
Box  1639,  Editor  &  Publisher. 

PRODUCTION  MANAGER,  37,  experi¬ 
enced  with  Harris  2200s,  VDTs,  OCR. 
photocomp,  offset,  computers,  plastic 
plates.  Have  made  many  conversions.  Box 
1669,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


ATTENTION:  SMALL  AND  MEDIUM 
SIZE  NEWSPAPER  OWNERS 

The  wrong  hiring  decision  in  your  general  man¬ 
agement,  business,  advertising,  mechanical, 
circulation,  or  editorial  areas  can  be  very  cost¬ 
ly.  That’s  why  Ron  Curtis  &  Company  has  a 
specialist  recruiting  for  newspapers. 

Call  Bill  Davis  at  (312)  693-6171  for  a  confiden¬ 
tial  discussion  of  our  services. 

Ron  Curtis  &  Company,  O’Hare  Plaza,  5725  East 
River  Road,  Chicago,  III.  60631 

_ _ _ / 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Do  inventions  outrank  ideals? 


The  home  of  Thomas  Alva  Edison  and 
his  laboratory  at  West  Orange.  N.J.,  are 
owned  by  the  United  States  and  operated 
as  memorials  open  to  the  public  by  the 
National  Park  Service  of  the  Department 
ofthe  Interior.  It  is  a  fitting  tribute  to  one  of 
our  greatest  and  most  prolific  inventors 
whose  genius  changed  modern  living  in 
many  ways. 

St.  Paul's  Church  and  the  Village  Green 
on  which  it  stands  at  Hlastchester,  Mt. 
Vernon,  N.Y.,  is  where  an  important  elec¬ 
tion  was  held  in  1733.  John  Peter  Zenger 
reported  on  corrupt  election  practices, 
was  charged  with  seditious  libel,  and  his 
trial  and  acquittal  laid  the  groundwork  for 
the  inclusion  of  freedom  ofthe  press  in  our 
First  Amendment.  The  church  was  de¬ 
clared  a  "National  Historic  Site"  in  1943 
by  the  Interior  Department  but  it  has  been 
neglected  and  is  in  disrepair.  It  receives  no 
funds  or  other  help  from  the  Park  Service. 

It  is  not  open  to  the  public  except  on  rare 
occasions. 

It  makes  one  wonder  if  it  is  easier  in  our 
society  to  establish  and  maintain  a  memo¬ 
rial  to  a  man  and  an  invention,  no  matter 
how  well  deserved,  than  to  a  set  of  ideas, 
ideals,  principles  which  have  made  our 
country  the  envy  of  the  world  and  a  mecca 
for  millions  of  refugees  from  tyrrany. 

Is  it  so  difficult  for  us  to  commemorate 
freedom? 

In  this  space  September  13  we  noted 
that  "in  this  bicentennial  year  we  face  a 
national  disgrace  in  the  neglect  and  de¬ 
terioration  of  an  historic  site  designated  by 
many  as  the  ‘National  Shrine  of  the  Bill  of 
Rights.' 

Congressman  Richard  L.  Ottinger,  who 
represents  that  district  and  has  been  aware 
ofthe  situation,  introduced  a  Joint  Resolu¬ 
tion  authorizing  the  Interior  Department 
to  acquire  the  property  and  maintain  it  as  a 
national  monument  (E&P,  Oct.  4.  page 
44).  The  Episcopal  Diocese  is  willing  to 
donate  the  property  to  the  Park  Service. 

This  week.  Senator  Jacob  Javits  of  New 
York  introuced  the  same  resolution  (S.J. 
Res.  139)  in  the  Senate. 

Rep.  Ottingertells  us:  "With  yourhelp, 
1  believe  this  bill  stands  a  good  chance  for 
passage  in  our  Nation's  Bicentennial 
Year."  He  was  talking  about  the  help  of 
newspapers  all  over  the  country.  And  that 
is  what  it  is  going  to  take. 

The  Bulletin  of  the  Southern  News¬ 
paper  Publishers  Association  publicized 
the  Ottinger  bill.  The  Bulletin  of  the 
American  Newspaper  Publishers  Associ¬ 
ation  did  also  and  added:  “Publishers  who 
want  to  assist  this  effort  may  wish  to 
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contact  their  congressmen  and  request 
their  support  for  H.J.  Res.  667." 

For  those  editors  and  publishers  who 
wish  to  become  involved.  Congressman 
Ottinger  has  given  us  the  following  list  of 
Congressmen  and  Senators  who  serve  on 
the  respective  House  and  Senate  Interior 
and  Insular  Affairs  Committees  which  will 
be  considering  the  resolution  (H.J.  Res. 
667  in  the  House,  and  S.J .  Res.  1 39  in  the 
Senate),  calling  for  the  permanent  protec¬ 
tion  of  Saint  Paul's  (Thurch.  Asterisks 
designate  that  a  member  also  serves  on  the 
House  or  Senate  Parks  and  Recreation 
Subcommittee  to  which  the  respective 
resolutions  have  been  referred,  and  which 
will  be  most  closely  considering  the  legis¬ 
lation  in  the  near  future. 

House  Interior  and  Insular  Affairs 
Committee,  James  A.  Haley  (Sarasota, 
Fla.),  chairman: 

*Roy  A.  Taylor.  (Black  Mountain, 
N.C.).  subcommittee  chairman;  *Harold 
T.  Johnson.  (Roseville,  Calif.);  Morris  K. 
Udall.  (Tucson.  Ariz.);  Phillip  Burton. 
(San  Francisco.  Calif.);  *Robert  W.  Kas- 
tenmeier,  (Sun  Prairie.  Wis.);  *Patsy  T. 
Mink  (Waipahu,  Hawaii);  *  Lloyd  Meeds, 
(Lake  Stevens,  Wash.);  *  Abraham  Ka- 
zen,  Jr..  (Laredo,  Tex.);  *Robert  G. 
Stephens,  Jr.,  (Athens.  Ga.);  Joseph  P. 
Vigorito,  (Erie,  Pa.);  John  Melcher,  (For¬ 
syth,  Mont.);  *Teno  Roncalio,  (Cheyen¬ 
ne,  Wyo.); 

*Jonathan  B.  Bingham,  (Bronx, 
N.Y.);  *John  F.  Seiberling,  (Akron, 
Ohio);  Harold  Runnels,  (Lovington,  N. 
Mex.);  *Antonio  Won  Pat, (Guam); 
*Ronald  de  Lugo,  (V.L);  *Bob  Ec- 
khardt,  (Houston.  Tex.);  *Goodloe  E. 
Byron.  (Frederick,  MD.);  Jaime  Benitez, 
(P.R.);  James  Santini,  (Las  Vegas, 
Nev.);  *Paul  E.  Tsongas,  (Lowell, 
Mass.);  *Allan  T.  Howe,  (Salt  Lake 


City,  Utah);  James  Weaver,  (Eugene, 
Ore.);  *Bob  Carr,  (East  Lansing.  Mich.); 
George  Miller.  (Martinez,  Calif.);  Ted 
Risenhoover,  (Tahlequah,  Okla.); 

Wright  Patman.  (Texarkana,  Tex.); 
*Joe  Skuibitz.  (Pittsburg,  Kans.);  Sam 
Steiger.  (Prescott.  Ariz.);  *Don  H. 
Clausen.  (Crescent  City.  Calif.);  *Phillip 
E.  Ruppe,  (Houghton.  Mich.);  Manuel 
l.ujan  Jr..  (Albuquerque,  N.  Mex.); 
*Keith  G.  Sebelius,  (Norton,  Kans.); 
*Alan  Steelman,  (Mesquite,  Tex.);  Wil¬ 
liam  M.  Ketchum,  (Bakersfield,  Calif.); 

Donald  E.  Young,  (Fort  Yukon.  Ala.); 
*Robert  E.  Bauman  (Easton.  Md.);  Ste¬ 
ven  D.  Symms,  (Caldwell,  Idaho);  James 
P.  Johnson.  (Fort  Collins,  Colo.); 
*Robert  J.  Lagomarsino,  (Ojai,  Calif.); 
^Virginia  Smith,  (Chappell,  Nebr.). 

Senate  Interior  and  Insular  Affairs, 
Henry  M.  Jackson,  (Wash.),  Chairman; 

*Frank  Church,  (Idaho);  Lee  Metcalf, 
(Mont.);  *J.  Bennett  Johnston.  (La.),  sub¬ 
committee  chairman;  James  Abourezk. 
(S.  Dak.);  *Floyd  Haskell,  (Colo.);  John 
Glenn,  (Ohio);  *Richard  Stone,  (Fla.); 
*Dale  Bumpers,  (Ark.);  Paul  J.  Fannin. 
(Ariz.);  ^Clifford  Hansen,  (Wyo.);  *Mark 
O.  Hatfield.  (Oreg.);  *James  A.  McClure, 
(Idaho);  Dewey  F.  Bartlett.  (Okla.). 

All  it  takes  is  a  letter  and  a  lO-cent 
stamp. 

• 

Adequate  paper 
for  holiday  ads 

Despite  the  strikes  at  Canadian  news¬ 
print  mills.  Newsprint  Information 
Committee  said  this  week  that  U.S.  pub¬ 
lishers  inventories  were  sutTicient  on  a 
national  basis  to  carry  the  Thanksgiving 
ad  period  and  probably  past  the  Christ¬ 
mas  period  as  well. 

However,  a  spokesman  for  Abitibi 
Paper  Co.  Ltd.,  Canada's  largest  pro¬ 
ducer  of  newsprint,  says  customers  have 
been  placed  on  a  quota  system. 

U.S.  publishers  had  an  average  61-day 
supply  of  newsprint  on  hand,  according 
to  the  American  Newspaper  Publishers 
Association,  at  the  end  of  September,  a 
drop  of  7  days  since  the  end  of  August 
because  of  the  strike.  Last  year  the  aver¬ 
age  supply  was  39  days. 


THREE  EAST  COAST  WEEKLIES 
Same  General  Area 

MAGAZINE— SHOPPER— TABLOID  SIZE 
Printing  Farmed 

Combined  Circulation  Over  24,000 
$280,000 

Terms 

Contact:  Roger  Gardner,  Washington  Office 


Brokers  Qf  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D  C.: 

1730  K  Street,  N  W.  20006 
(202)  393-3456 

CHICAGO: 

1429  Tribune  Tower,  6061 1 
(312)  337-2754 

DAUAS: 

6060  N.  Centrol  Expwy.,  75206 
(214)  691  2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392  5671 
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put  your  name  in  lights. 


For  some  time,  we’ve  been  running  ads  talking 
about  the  proper  use  of  our  name. 

Now  we’d  like  to  see  if  our  message  has  been 
getting  tlirough. 

Tliat’s  why  we’re  running  tliis  little  quiz. 

Read  the  seven  statements  and  decide 
which  ones  you  think  use  the  Xerox  trademark 
///iproperly.(Hint:  the  answers  are  at  the  bottom.) 
Circle  the  improper  statements,  fill  in  the  rest  of  the 
coupon  and  mail  it  to  us. 

Coupons  must  be  received  by  January  1, 1976. 
All  correct  coupons  will  be  put  in  a  barrel  and  five 
winners  will  be  drawn  by  our  trademark  attorney. 

If  you’re  lucky  enough  to  be  a  wmner,  you’ll 
receive  a  glowing  14-inch  neon  sculpture  of  your 
very  own  signature. 

After  all,  if  you  do  something  for  our  name, 
it’s  only  right  we  do  sometliing  for  yours. 

XEROX 


Trademark  Quiz,  RO.  Box  9332, 

Xerox  Corporation,  Stamford,  Connecticut  06904. 

I  am  circling  the  numbers  of  those  sentences 
wliich  use  the  Xerox  trademark  ////properly. 

1.  The  Xerox  copier  sales  rep  called  on  us  today. 

2. 1  want  all  the  xeroxed  copies  in  one  file. 

3.  There’s  a  xerox  on  the  sixth  floor  wliich  will 
reduce  documents. 

4.  Could  you  Xerox  these  files  for  me? 

5.  The  Xerox  4500  copier  can  copy  on  both  sides 
of  the  paper. 

6.  Let  me  see  those  Xeroxes. 

7.  Xerox  textbooks  are  used  in  many  schools. 

Name _ 

Address _ 

City _ 

State _ Zip _ 

Void  where  prohibited  by  law. 
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W^ch  Out  R)rt  Lauderdale  News/ 
W^shii^on  Post/Los  Ai^eles  Times/ 

Miami  tferakl/Houston  Chronicle/I^n 
Jose  IVfercury/&n  Jose  News/ Dallas 
Nws/Houston  Post/Chica^Tribune/ 
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Hearst  immunity  offer  reported 
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CAB  of  important  power 
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Lamm,  JBC  reach  accord 
on  $24.7  million  budget  cut 


Media  Records  measured  these  papers  and  this  is  what  they  found! 

DAILY  (6  Day)  MORNING  OR  EVENING  NEVi/SPAPERS 
Ranked  by  full-run  advertising;  first  6  months,  1975 

*'1.  Fort  Lauderdale  News . 26,895,911  7.  San  Jose  News . 22,131,795 

2.  Washington  Post  . 25,764,671  8.  Dallas  News  . 20,621,662 

3.  Los  Angeles  Times . 25,691,539  ^^°“ston  Post . 19,891,210 

M  0/1  ooc  0,0  10-  Chicago  Tribune  . 19,260,685 


*4.  Miami  Herald . 24,296,932 

5.  Houston  Chronicle . 22,923,553 

6.  San  Jose  Mercury  . 22,680,806 

*6  column  width  conversion 


11.  Atlanta  Journal . 18,455,811 

12.  DENVER 

ROCKY  MOUNTAIN  NEWS  18,312,002 
We're  tabloid,  and  the  only  one  on  this  list. 


Denver 

Rocky  Mountain  News 
a  Scripps-Howard  newspaper 


